Innovating Business Leadership

CRITERIA 1: Curricular Aspects

KEY INDICATOR: 1.2 Academic Flexibility

1.2.1 Number of Add on/ Certificate/ Value added programs
offered during the last five years
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Key Indicator- 1.2 Academic
Flexibility
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programs offered during the
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Number of Value Added Courses in Academic Year 2021-22

Duratio ITEIDSE
Course Codle |Name of Add on fCertilicate proprams of
Sr.No |/, Year |nof
{ifany) olfered sludents
course
enrolled
LBS2021- |Digitization in Agriculture and Food 40
2021-22 100
L 2201 Industry hours
LBS2021- BuS}ness Analysis for .Dr.'msmn Making in 2021-23 an 100
2 2202 Asriculiure and Food industry liours
LBS2021- |Digital Marketing for Agriculture and 40
2021-24 100
3 2203 Food industry hours
LBS2021- . . . 40
b = 7
4 2904 Corporate Etiquette &Business Ethics 2021-25 hours 19
= . : : 3
LES2021- SMART {Selhr':g. I'f“[’:.rketmg and 30
Recruikment, Training) for Agriculture | 2021-26 100
2205 . hours
g Business Manascmont
LBS2021- |Agriculture and Food Industry 30
6 2206 Environmental Analysis 2021-27 hauirs 100
LBS2021-  |Agriculture and Food Product Packaging 9071-26 30 100
7 2207 Management hiours
LBS2021- |Export-lmport Management in 40
2021-29 68
B 2200 Agriculture and Food sector hours
LBS2021- |Inktellectual Property Right lor 4
2021-30 25
0 2209 Agriculture & Food Industry hours
LBS2021- 35
au kill d Puhblic Speaki 2021-
10 3910 Fresentation Skills and Public Speaking 31 lours 15¢
Lns2021- . an
farketing Analytics 2021-32 2
11 g11  |Marketing Anayn hours | °
LOS2021- 30
7 { k 2021-33
12 9917 Event Managemen hours 12
LOS2021- o
Premium Bre i 2021-34 81
13 9913 remium Brand Management 021-3 -
LES2021- |Production PI:elnnlng & Operation 2021-35 40 15
14 2214 Managemeont in Agriculture haurs
L RS2021.- {hunlity anaurcllmu &ICDHU‘{J]] 1 , , 0
s Management in Aaricullure and Food 2021-36 b
2215 hours
15 Inclustry
LES2021- |Supply Chain and Logistics Management 2021.37 30 10
16 22800 m Agriculiure and Foo Industry hisurs
LBE2021-  |[Fmancial Reporting and Analysis Tor 30
] 2021-36
17 2217 Monavers hours | i
LBSZ021-  |Digivizaion in Mharma sind Healtheare A |
2041-349 21
18 2218 Incdustry hours
.LBS2021- |Business Analysis for Decizion Making in 2021-40 an 71
19 221% Fharmaceutical and Healthcare industry hours
LB,S,Z,[}M_ Digital Mar].cetmg for Pharmaceutical and 2021-43 40 21
20 2220 Healtheave industry hours )
2,
% .
k- ~~
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Number of Value Added Courses in Academic Year 2021-22

Duratiofl o oer
Course Code |Name of Add on fCertilicate programs ol
Sr.No.|,. Year |nof
{ifany) offered students
CoUrse
enrotled
SMART (Selling, Marketing and
Rk Recruitment, Traunng) for Pharma and | 2021-42 2 21
2221 hours
21 Healthcare management
LBS2021- Pharmaceutlcal and H{I'a]thcare industry 2021-43 30 51
22 2222 Environmental Analysis hours
LBS2021- . . 30
59 2773 Pharmaceutical packaging management | 2021-44 lours 21
LB52021- . |Export Import Management in 2021-45 30 -0
2 2224 Pharmaceutical and Healtheare industoy hours
LB52021- |Intellectual Property rights lor 2071-16 30 9
2h 2225 Pharmaceutical and Healthcare industoy hours
Froduction planning and Operation
LEZSEZGE.I- managenient in Pharmaceutical and 2021-47 hl:?l?r's 2
26 lfealthcare industry
Guality assurance and control
HER mamagement for the Pharmaccutical and | 2021-48 <l 1
2227 hours
27 Healthcare Industiny
LB52021- |Supply chain and Logostic Management 2021-49 30 1
28 2228 in Pharmacreutical Healthcare indusory hours
LBS2021- e e s 40
2021-
29 599 Digitization 021-50 B 31
LB52021- |Business Analysis for Decision Making 30
30 2230 for Manapers Al hours =0
LBBS2021- . . , S0
31 2231 Digital Marketing 2021-52 hours a1
LBS2021- |SMART (Selling, Marketing and - 30
32 2232 Recruitment, Training) CiehsE hours oL
LE52021- . . 30
33 2243 Industry Environmental Analysis 2021-54 hours 31
LB52021- aQ
enor anae 2021-
34 oy Export lmpart Management 021-55 hours 13
LB5Z021- . . 30
3¢ 2235 Intcllectual Property Rights 2021-56 hours &)
LBs2n21- | . : - an
[ 36 . Financial Analylics 2021-57 hours 3
LB52021- . . au
37 5977 Investment Adviso 2021-58 __Imurq_ 3
LBS2021- . . , 30
8 228 Marketing of Financial Products 2021-59 hours 12
LBEZ2021- |Secunties Analysis and Portfolic 30
35 2239 Management 2021-60 hours 2




Number of Value Added Courses in Academic Year 2020-21
. Number af
Cuursn:: Name ol Add on /Certilicate Duration of
Sr.No.| Code[il Year students
programs offered course
any} enrolled
1 LBS2020- |Digitization in Agriculture and Food 2020-21| 40 hours 27
2201 Tndustry
LES2020 Businoss Analysis for Decision
2 2902 Making in Agriculture and Food 2020-21| 30 hours 77
industry
3 LBS2020- [?ngtnll Marketing [or Agriculture and 2020-21| 40 hours 27
2203 Food indusiy
4 Lﬂgigiﬂ' Corporate Etiquette &Business Ethics | 2020-21| 40 hours 133
LES2020- SMHH:[' {Selling, ]"I-’Iarrketlng and
5 Recruitment, Training) for 2020-21| 30 howrs 77
2205 . .
Apriculture Business Management
6 LLBS2020- Agnli:ulture and Food Ifndustry 2020-21| 30 hours 77
2206 Ervironmental Analysis
2 LBS2020- Agru:ullture and Food Product 2020-21| 90 hours 77
2207 Parkagine Management
LBS2020- |Export-Import Managementin
2020-21| 40 hours &8
¢ 2208 Aariculture and Food scetor
9 LBS}EDZU— Intelllectual Froperty Hight for 2020-21| 40 hours 5
2209 Arriculture & Food Industry
10 LB52020- |Presentation Skills and Public 2020-21| 35 hours 2
2210 Spraking
11 Lﬂgzszﬂ' Marketing Analytics 2020-21| 30 hours 37
12 LB;;‘.?EJG- Event Management 2020-21| 30 hours 6
13 LH;;E;& Premium Brand Management 2020-21| 20 hours 49
14 LB52020- |Production Pllanmng & Operation 5020-21| 40 hours 8
2214 Management in Agriculture
LBS2020- Quality ApSLNETLEC &ICt_'mtm]l [ |
A5 o~ Manaeement in Aevicultore and Food (2020221 30 hours 19
Incdusicy
ali i troll
LES2020- Dualily assu qnce &.Cun o
15 321% Management in Agriculture and Food | 2020-21| 30 hours 19
" [nchstry -
. supeply Cluain and Legisticy
16 L”,b,mzn_ Ranacement in Aeciculiure and Food | 2020211 30 hours 20
2216
Indusiry
17 LBS2020- |Financial Reporting and Analysis for 2020-711 20 hours 18
2217 Managers
18 LBSZ2020- |Ingitization in Pharma and Healthcare 2020-21| 10 hours 18
2218 Industry P
77735 LOls 9
S e\
I = o =, W e
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A8 Lotus Business Schoot
il Pune- 411 033



Number of Value Added Courses in Academic Year 2020-21

. Coursq.a Name ol Add on fCertilicate Duration of BI oG
S1. No.| Code (il Year shidents
programs effered COUTSE
any) cnralled
LES2020 Rusiness Analysis for Decision
19 ) - Making in Pharmaceutical and 2020-21| 320 hours 18
Healthcare industry
. LBS2020- |Digital Marketing for Pliarmaccutical p
20 2020-21| 40 bhours 18
2220 and Healthcare industry ) s
LDS2020- SMART (Selling, Markeung and
21 2331 Recruitment, Training) for Mharma 2020-21| 30hours 19
and Healthcare management
1 ¥ * ) [ i 1.]. “:h. : .
52 LOS2020 IPInrm*Lceuu;'u and Hea l‘.c'l.l'E‘. 2020-21| 30 hours 18
2222 industry Environmental Analysis
S - = p. : ,
23 IBSJU?G Pharmaceutical packaging 2020-211 30 hours 0
2223 management
LES2020 Export Import Managementn
24 5724 Fharmaccutical and Healthcare 2020-21| 30hours 12
industry
LBS2020- Intellectual Fropcrty rights lor N ,
25 . Pharmaceutical and Healtheare 2020-21] 30 hours 13
industry
L 5S2020- Production planming and Operation
26 : I management in Pharmaceuticaland | 2020-21] 30 hours 3
Healtheare industry
[ i « d -l
LRS2020- Quality assurance and contg |
27 management {or the Pharmaceutical | 2020-21 30 hours 2
2227
and Healthcare Industry
5 hain and L '
LES2020- Supply chain jnd OE0STic 1 ,
20 2928 Management in Pharmaceutical 2020-21| 30hours 1
Healthcare industry
29 Lagigsn- DHpilization 2020-21] 440 hours 22
LIS2020- |Business Analysis for Decision .
0 2020-2 a0 hour
3 2230 Making [or Managers ! 1OUrS 22
w220 .
3 Lhz,zj}fn Diaital Marketing 2020-21 0 5 hours 117
LBS2020- |SMART (Selling, Marketing and
2 20:20- 30 hour
3 2252 Recruitment, Training} <l 1OUrs e
“TTTS
33 LH;;,‘;;” [ndustry Envirammental Analysis 2020-211 3 hawrs 22
3 l'h;;;]fu_ Eaport Lmport Managenend 2020-41| 30 hours 14
20- .
35 LB;‘,S‘EZSGS 0 ntellectual Property Rights 2020-21| 30 hours 1
3h LBS2020- | b ncial Analyrics 2020-21| 30hours 14
2236 o
. T f
-,
A .
4 L] |
! A ,‘l |
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Number of Value Added Courses in Academic Year 2020-21

GQuse Name of Add on /Certificate Duratlon of ST Sl
Sr.No.| Code [If roerans offered Year course students
any) progra enrolled
37 L325 22 : : e Investment Advisor 2020-21| 30haurs B
g LBZSE.E?:[I- Marketing of Financial Products 202(¢-21| 30hours 7
39 LBS2020- |Securities Analysis and Portlolio 2020-21| 30 hours 13
2239 Management




Number of Value Added Courses in Academic Year 2019-20
Course Code Name of Add on fCertilicate Duration Bk
LR il ) rograms offered Year ol course L
(fany DProgre enroliced
i Environmental analysis for the
BSFHMZ01 Pharmaceutical and llealthcare 2019-20| 30 hours 19
9-21/01
1 Industry
LBSPHMZ201 |Pharmaceutical Production
2019-20| 30 hours 17
2 |9-21/02 Management ours
Business Research and data
2 .
;?283-‘;21 il management for the Pharmaceutical 2019-20| 30 hours 19
3 and Ilealthcare Industry
LBSPHM201 |SMART lor the Pharmaceutical and
2019-20| 30 hour: 19
4 [9-21/04 Healthecare Industry QuLs
LBSPIM201
9-21/05 &  |Digital tools for reporting and data
. 2019-20| 40 hours 107
LB5SABMZ01 |analysis
5 |9-21/05
Drug Regulatory allairs, patents and
LBSPHM201 |regulatory management for the
2019-20| 30h 19
9-21/06 Pharmaccutical and tealthcare ours
b Industry
LBSFHM201 |Pharmaceutical packaging 2019-20| 30 houre 19
7 19-21/07 management
Financial reporting analysis, cost
LBSPIM201 |control and contribulion management
. 201%9-20| 30 hours 1%
9-21/08 for the Pharmaceutical and Healtheare ouLs
8 Industry
Import Export business managenient
LBSPHM201 |{l.cad generation, documentation and
2019-20| 301 ; 19
9-21/08 process) lor the Pharmaceutical and 10UES
9 Healthecare Industry
. {(fualily assurance and control
LBSPHM201 management for the Pharmaceutical | 2019-20| 30 hours 15
9-21/10
10 antl Healtheare Industry
LESABMZ0T |Environmental Analysis [or Lhe
. . 20149-201 30 hours 78
11 19-21/01 Agricullure and food induslry =i o] '
LBSABM201 |Sales readyness for the agriculture and
y = 2019-20| 30 hours 72
12 |9-21/02 _|foed industry S
LBSJ‘&B]‘:*IZDI Sales process Planning an‘d execution 2019-20| 30 hours g1
13 9-21/03 for Agriculture anil Fundﬁ;d-ﬂm,\
= A q“;;Lﬂ'!UQ 5_-:\&
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Number of Value Added Courses in Academic Year 2019-20

Course Code Name of Add on fCertificate Duration Tt
ol (ifan rograms offered Ut ol course students
' y) prog enrolled
Production planning and Opceration
LIERT IR management for the Agriculture and 2019-20| 40 hours 77
9-21/04 .
14 food industry
Quality Assurance and Quality Control
LiEks, el L Management for the Agriculture and 2019-20( 30 hours B4
9-21/06
15 foad Industry
LBSABM201 |Supply chain and logostic management )
16 9-21/07 for the agriculture and food industry AR UL el L
Import Export business managemaent
LBSABM201 |(Lcad generation, documentation and
-20| 40 hour
9-21/08 process) for the Agriculture and food Ry e 44
17 industry
Financia) reporting analysis, cost
o BT e, control and contribution management |2019-20| 30 hours 75
9-21/09 . .
18 lar the Agriculture and lood induostry
LBSABM201 |Data analysis lor decision making for
2019-20 i
19 [3-21/10 the Agriculture and Food industry DL &
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Jaﬂ Career Progression Certification m,
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T |

Certificate

Na Mame of Certificate Contents

Hours

Social Media Revolulion

Cverview of social media
sSocial Medial Classificalion
5MM and benelits, Assignmenls

#a

Social Media and
Personal Branding

LBS 301

Exercise on selling up campaigns
Social Media analytics

Perzanal Branding Concepl
Paersonal Branding Exercise

Get started on your Brand prinl

30 Howrs

%+ Fersonal Appearance

% Fersonal Hygiene

% Salf-Assessment

== Conversalional Techriques

= Small talk and netwaorking, developing Business
Relation

Corporate
LB5 302 Etiguettes and
Gropming

A0 hours

v Overview ol M5 Excel
Table and Formalling
Simple Calculation
Repart Preparalion
Advance Charting

* -
i" -

LBS 303 Warking in Excel

0}
i.ﬁ

- -
t.!

i'i

Pivol Table and Pivot reporling macros
W-Lookup

C)
i'.‘!

&0 hours

Intreduction to Business Elhics

Roles of Business elhics in VYarious Types of
business Struclure

= Struclure of Business Elhics

Duration elhics in workplace

Code of conducls, Code of elhics
SR

Ethic's positive impacl on Business
Corparate inlegrily

Consumer nghis

Study of Indian Business Houses

LBS 304 Elhics in Business

30 hours

5 sleps entreprengurship

Entrepreneur ecosystemn in India

Finantial Institution and Legal Environment
Study of Indian Business Houses

WW%E legal forms of Business using
i M SN0

Entrepreneurship

SRR Unleashed

L)
‘.’i

*
'!‘t

-.|
w
M

30 hours

Fianz

3 A\
.'§ Fune -I-s'n]h
3,} 411033 [ 2 ;
.% \{?LJ ;.i -~
Hp o O LY Toraml Sevahnevl 3

= Laius duslnesy soh
131 L




Certiflcate
No.

Name of Certificate

Contents

Hours

LBS 306

SMART

L
Ll

Theory steps of selling
Cema and Class exercises Practical exposure and

projects and performance analysis

0
A
A
A
e
e
e
e
o
o

intraduction exchange of business cards
Work station etiquettes

Email etiquettes

Business etiquettes

Managing meelings

Telephane etiqueties

Presentation etiqueties

Dining etiquettes

Bathroom etiquettes

Dressing and Grooming

30 hours
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Career Progression Certificatiot

a f

= b =

Certilicata
No.

Mame ol Certilicatle

Contents

Hours

LES 201

Lile 5kills

«+ Underslanding sell concept al Social Enviranment

¥» Concept of sell and public image. Workshop on 30 hours
how to bridge the gap between Self and Public image

leading Lo Happiness.

LBSs 202

Social Media and
Personal Branding

Secial Media Revolution

-
Lo

Owverview of social media

-
s

Social Medial Classilication

-
-l-.i

ShM and benefils, Assignmenls
Exercise on selting up campaigns
Social Media Analytics

Personal Branding Concept
Persanal Branding Exercisa

Get slarted on your Brand print

- - - -
L] L - -I- LR

30 Hours

LB5 203

Corporate Etiqueites
and Grooming

v Personal Appearance

v Personal Hygiene

= Sell-Assessment

= Conversalional Technigues

% Small lalk and networking, developing Business

Relation

30 hours

LBS 204

Warking 1n Excel

Owerview of M5 Excel

Table and Formatling

Simple Calculation

Report Preparalion

Adwvance Charting

Pivol Table and Pivot repoerling macros
W-Lookup

- L - -
L -I.-I- L L

-
-l-.i

60 hours

LBS 205

Ethics in Business

Intreduction to Business Elhics

Roles of Business elhics in Yarious Types of
business Structure

Slructure of Business Ethics

Duration ethics in workplace

Code of conducls, Code of elhics
C5R

Ethic's pasitive impacl an Business
Corporale integrily

Consurmer rights

Study of Indian Business Houses

30 hours

LB XIE

Entrepreneurship
Unleashed

5 steps entrepreneurship

Entrepreneur ecosystem in India

Financial Inshtumn.an{rl.egal“Emmranrnenl
Study :::Hnthan Eusﬁneas#mlses .

-.I
"

o

)
i"

using relevant catk s SIald:es

30 hours

o =

ey e
\\ T -
e

Fntrepreneurstn:p anrl Ieg;ﬂ forgts.of Business o
] h
e AL &
U i X } ";2%



Key Indicator- 1.2 Academic
Flexibility

1.2.1 Number of Add on/
Certificate/ Value added programs
offered during the last five years

Documents:

- Approval by SPPU

- Application by Lotus
Business School for Value
added courses

- Remittance details
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£-N:boards@pun.unipune. ac.in

THATIE, wWww. unipune.ac.in

Academic Section (Approval Gell)
Ganeshkhind, Pune-4 11007
Fhone: 020-25621160
E-mail:boards@pun.unipune.ac.in
Websilg: www.Lnipune.ac.in

(TS T Rtz
Savitribai Phule Pune University
{Formerly University of Pune}

Rel. No. : CB/482

To,

The Principal/Director
Lows Business School Lows Business
School Addr: Jhkambe Road Pune

Mumbai Expressway near sai petrol

pump Punawale pune Tal: Pimpri

Chinchwad {corporation Arca) Dist:

Pune Pincode: 41 1333

Date : 06/02/2022

Subject : Reparding Approval for Value Added Courses ...

Sit/Mladam,

Wilh reference 1o your Yalue added Course/Courses application , Universily Authony
approved following Value Added Course/Courses (or academic year 2020-2021 .

Sr.No, Facully Course Name

1 Commerce and Managemenl Cerlificale Course in Quality Assurance and Conltral Management lor
Managers

2 |Commerca and Management Cerbficals Course in Quality Assurance and Control Management in
Agricullure and Food Industry,

3 |Commerce and Managemen Expor imperl Managemenl in Pharmaceulical and Heallhcare Sector

4 Commerce and Managemenl Bigital Markeling for Agriculture & Food Industry

5 |Commerce and Managemenl Digital Markeling for Pharmaceuticals and Heallhcare Induslry

6 |Commerce and Management Essenlials of Digilal Markeling lor Managers

¥ |Commerce and Managemenl Agricullure and Food Producl Packaging Managemenl

8 |Commerce and Managernent Phammaceulical Packaging Management

9 |Commerce and Managemenl Cerlificale Course in Packaging Managemenl for Managers

10 [Commerce and Managemenl Cerlificale Course in SMART for Pharmaceutical and Heallhcare
Management

11 |Commerce and Managemenl Cerlifficalion course in SMART lor Managers

12 |Commerce and Managemenl Cerlification Course in Corporate Etiqueltes & Business Ethics lor
htanagers I

131 |Commerce and Managemenl Cerlificalion Course in Presenlation Skills & Public Speaking for i
Managers

14 |[Commerce and Managemenl Cerilication Courze in Business Analytics for Agri Business
Management

15  |Commerca and Managerment Cerification Course in Business Analytics for Pharma and Healthcare
hManagemen!

16 |Commerce and Managemenl Gerlificale Course in Financial Reporting and Analysis m

17 |Commerce and Managemenl Cedilication Course in Industrial Envircnmenlal Anal g&‘h‘ e
Managers = //j;_\\‘fr'

18  |Commerce and Management Certilication Course in Enviranmental Analysis for Agds 1@%&9 E
Food Industry : & a3 =

18 |Commerce and Management Certificate Course in Environmental Analysis for Pha ﬁew
Healthcare Industry J%

20 [Commercs and Management Cerlificale course in Markeling Analylics for Managers




sTerfars [FErarer (Aregar =)
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TTEAT F: a2o-245 0 g0

£ boards@pun.unipune.ac.in

TFAETE: www.Lnipune.ac.in

Savilribal Phule Pune University

Academic Seclian {Approval Cell)
Ganeshkhind, Fune-411007
Phone: D20-25621160

(T 7 femdts )

Website: www.URipune.ac.in
{Formerly University of Pune)

21 |Commercs and Management Cerlificale Course in Digilizalion for Agrmure and Fnud_lndustr}r
22 |Commerce and Management Cerlificate Coursge in Digiizalion for Pharmacewical and Heallhcare
Industry
23 |Commerce and Management Cerlificale Course in Supply Chain and Logislics Management for
Agriculture and Food Industry |
24 |Commerce and Managemenl Cerificale Course in Supply Chain and Logrsbes Management for !
Pharmaceulical and Healthcare Induslry
26 |Commerce and Managemesnt Cenificale Course in Supply Chain and Logistics Management for
Managers |
26 |Commerca and Management Cerificale Course in Production and Operalion Management lor
Managers
27  |Commerce and Management Cerificate Course in Produclion Planning & Operalion Managemenl
in Agricullure & Food Indusiry
28 |Commerce and Managemenl Cerificale Course in Froduclion Planning & Operation Management
in Phammaceulicals and Heallhcare Induslry
28 |Commerce and Management Certificate Course in Evenl Managemenl for Managers ]
a0 |Commerce and Management Cerlificale Course in Inlelleclual Propery Right [IPR} lor Managers |
21 |Commerce and Management Certificate Courss in Niche Producl Managemenl for Managers |
12  |Commerce and Management Certificale Course in Business Analysis lor Decision Making lor
hanagers
13 |Commerce and Management Cerlilicale Course in Business Analysis for Decsion Making in
Agricullure & Food Industry
M |Commerce and Management Certilicate Course in Business Analysis for Decision Making in
Pharma and Heallhcare Induslry
35  |Commerce and Managerment Certilicale Course in SMART (Selling, Markeling And Recruilment,
. Traning) for Agricullure Business Management
3 |Commerce and Management Cerlilicale Course in Presentation Skills and Public Speaking
37 |Commerce and Management Certilicate Course in Markelng Analylics
38 |Commerce and Management Certilicale Course in Digilal Markeling
39 |Commerce and Management Cerilicate Course in SMART {Selling, Markeling And Recruitmenl,
Tramning)
40 |Commerce and Management Certilicate Course in Qualily Assurance and Conirol Managemenl in
Agricullure and Food Indusiry.
| 41 |Commerce and Management Certilicate Course in Financial Reporling and Analysis for Managers
| 42 |Commerce and Management Cenilicale Course in Financial Analylics
[ 43  |Commerce and Management Certilicate Course in Marketing of Finangial Products

Swaml Seva

(af>-

(Dr. M. V. Ragve)
Depuly Registrar
Academic Scction

navi Sanstha'y
Lotus Business Schooi
Pune - 2411039
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New Certificate Course Application
e AT + [t fravart sream qfgh adt | |IMMP019380 |
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- college ?
12(b}(2f} of lhe UGC Act, m& : AT AE AT T TR T s |ar-firam
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= / HeTerATT ARt ]
Name Name Maraihl Deslgnation Mobile Number |
Sansh Angadrac Warpade ter AMEE ATE Director 2422711641 |
FITT AENEEHEEs NAAC/NBA ATelr 3ecicary ATgr.
SR ECIEIE R EC|
;AL A CELE 99 &
1 2165000046 40000.0000
A K. A HEATARH
210800007 Commerce and Managemenl - Cerlificale Course in Digilizalion in
Managemenl Agriculture and Heshhcare Indusiry
210800008 Commerce and Managemenl - Certificale Course in Business Analysis lor
Management Decision kMaking in Agriculiure & Food Industry
210800009 Commerce and Managemenl - LBS2020-2203-Cerilicale Course in
Management Digilal Markeling for Agncullure & Food Induslry
210500010 Commerce and Managemenl - Ceruficale Course in Corporate Eliqueles
Management & Business Elhics /

navl Sanstha’y
Lotus Business Schom

Pune - 411 033
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New Certificate Course Application

2410900011 Commerce and Managemenl - Cerificale Courze in SMART (Selling,

Management Markeling And Recruitment, Training) lor Agricullure
Business Management

210800012 Commerce and Managemen! - Cerilicale Course in Agricullure & Food
Management Induslry Envirgnmenlal Analysis

210900042 Commerce and Management - Cerificate Course in Agriculture and Food
Managemenil Producl Packaging Management

210200014 Commerce and Management - Cerlificale Course in Digilizain/ry
Managemenl

210900015 Commerce and Managemenl - Cerificale Course in Expor-lmporl
Managemenl Managemenl i Agrnculire and Food Sector

210900016 Commerce and WManagemenl - Cerificate Course n Imtellecal Propery
Management Fights for Agriculiure and Food Industry.

210900047 Commerce and Managemenl - Cerlificale Course in Business Analysis lor
hManagement Decision Making for Managers

210800018 Commerce and Managemenl - Cerificale Course in Presentalion Skills
KManagement and Public Speaking

2108000149 Commerce and Managemen! - Cerflicale Course in Markelng Analytics
fanagement

210900020 Commerce and Managemenl - Certficate Course in Dlgltalvetlng
Managemenl

210900021 Commerce and ianagemenl - Cerificate Course in Evenl Management
Managemenl

210900022 Cammerce and Managementl - Cerlificale Course in Premium Brand
Managemenl Management

210900023 Cammerce and Managemenl - Cerlificale Course in SMART {Sellng,
Management Marketng And Recawlment, Training)

210900024 Commerce and Management - Cerlificale Course in Produclion Planming
Management & Qperalions Management in Agriculiune

210800025 Commerce and Management - Certilicale Course in Industry
Management Enviranmental Analyss

210900026 Commerce and Managemenl - Certificate Course in Qually Assurance
Management and Conlrol Management in Agricullure and Food

[nduslry.

210200027 Commerce and WManagemenl - Certificate Course in Supply Chain and
Managemenl Logislics Managemenl in Agricullure and Food Induslry

210900028 Cammerce and Managemenl - Cerificale Course in Exporl-Imper
hManagemenl hManagement

210900029 Cammerce and Management - Cerlificale Course in Financial Reporling
Managemenl and Analysis for Managers

210800030 Cammerce and Management - Cerlificale Course in Inlelleciual Propertly

tanagerment

H!_g his
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210800031

Commerce and Management - Cerlilicale Course in Financial Analylics
Management
210800032 Commerse and Management - Certificate Course in Inveslmen! Adviser
Management
210900033 Commerce and Managemenl - Cermificate Course in Markeling of
Management Financial Praducls
210900034 Commerce and Managemenl - Cerbficale Caurse in Secunlies Analysis &
Management Portfolio Managemenl
210900035 Commerce and Managemenl - Cedificale Course in Digitizalion in
Managemenl Phamaceulical & Healthcare Industry
210900036 Commerce and Managemenl - Cerlificale Course in Business Analysis for
Managemenl Decision Making in Phamaceulical and Heallhcare
frdustey
210900037 Commerce and Managerent - Cenlilicate Course m Supply Chan and
Managenenl Logislics Management in Fhamageutical and Healincare
Induslry
210900034 Commerce and Management - Cerlilicate Course Digilal Markeung for
Managemanl Pharmaceuticals and Healthcare Induslry
210800029 Commerce and Management - Cerilicale Course in SMART (Selling,
Managemenl Markeling And Recruitmenl, Training) for Pharma &
Healthcare Management
210900040 Commerce and Managemenl - Cerlificate Course in Pharmaceulical and
Management Healihcare Industry Environmenlal Analysis
210800041 Commearce and Managemeni - Cerlificate Course in Exporl-Imporl
Managemen! Managemenl in Phamaceutical and Healthcare Industny
210800042 Commerce and Managemenl - Certificale Course in Pharmaceutical
Management Packaging Managerment
210900043 Commerce and Management - Ceruficale Course in Intelleciual Properly
Managemenl Rights far Pharmaceutical and Healthcare Industry.
210500044 Commerce and Managemenl - Certificale Course in Produclion Flanning
Management & Dperations Management in Pharmaceuticals and
Healthcare Industry
210900045 Commerce and Management - Cenlificale Course in Pharmaceutical
Management Packaging Management
210900046 Commerce and Management - Cerliicale Course in Qualily Assurance

Managemenl

and Control Management in Pharmaceuticals and
Healthcare Induslry
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nho¥ating Businese Lendershlip

Ref:- LBS/AHiliation/05/2021/28 DATE- 28 /0972021

To, ,

The Regislrar {Academic)
University of Pune,
Pune-421007.

Subject: - Submission of New Cerlificate Course Application (Commerce & Management) for
academic year 2022-23,

Respected S,

Wilh reference to above menlioned subject, we are submitling New Certilicate Course
Application {Commerce & Management) for the academic vear 2022-23. We have also
submitted same on'BCUD portal.

Kindly acknowledge us the receipt.

Thanking You, - ot g

@}WE\ == Nt 2
Dirk ;JJ;/"

Swami Sevabhavi Sanstha’s
Lotus Business School, Pune

@ Near Sai Pxpessway Petrol Pump, Mumbal Pune Expressway, Punawale, Pune 411 033,
@+91 20 6529 1082 & nio@icluscamm.ac.in 0 wiw lousoein.ac in




4~ % Savitribai Phule Punc Universily
Wze w2’ NEFT/RATGS Fundy Transfer Applicanon Form

MEFT/RTGS Challan delalls {Uszer Copy)
Remitters Delails Beneficlary Detalls

College Name Lelus Business School Lolus Business Schaol Mame of Finance & Accounls Oficer | Savinbai
Addr Jhambe Road Pune Mumba! Expressway Beneficiary Phule Pure University, Pune-7,
near gai petrol pump Punawaka puns
lal Pimpan Chinchwad (corporation Area) Dis
Pune, Pincode: 411033 [IMMPO12360]

ASC Name Lolus Busingss Schaol Receving Bank  AiS Dank

Accounl Na 300000320449 Bank Branch CCPH

Bank Name Rbl Bank Accound no 9695 21690000046

WEFT/IRTGS

Eank Branch Wakad Pune IFEC Code uTIBOCCH274

IFSC Code RATHOOCD281 Amoun| 40000 00

Amount 40000 00

Armounl in Werd  Farty Thousand rupees only

prprRdENIERIEREnbdiRnnEnEdlnnnrnnidpinnnnnn Gyl here B IEIELE NI RN B IR IR IR TR IR N ER R RLRETRINN]E
Y FIYRTGS Funds Tranafer applicailon borm

HNEFT/RTGS Challan delals {Universy Copy)
Remiiters Detalls Benelciary Detaile
Enl[gge Marme Lolus Ausiness School Lolus Busmess School Mame of Finance & Accaunls OMcer , Savitnkal
Addr: Jhambe Road Pune Mumbai Expressway Beneliciary Fhule Pune Universily, Pune-7.
Bk minia con ot tion A¥SR) DR

Pune, Pincode’ 411033 [IMMPO18360] . A
AT Hame Lotus Business School Receving Bank  Acis bank = LLEVED
Account No 300008320445 Bank Branch  CGPH
Bank Name: Ab! Bank Account no 950521690000046

NEFT/RTGS . ok

Bank Branch Wakad Pune IFSC Code UTIBOCGHZ74 =
IFSC Code RATNOO00231 Amount 40060 00 :
Amounl 40000.00

Amaunt in Word Farly Thousand rupees only




ED RBLBANK

apno ko benk

Amzam] Neme: | LOTUS BUSINESS SCHOOL Homm Beareh: WAKAD, FUNE  [0384)

Comicarmr Addram:  EWAN] SFVASHAY] SANATHA Hewrme Bugrach Auidrmas.

LOTUS BUSINESS

BCHOOL 3 N 344

KOTATE WAETI FIMNE HA HA
PFUHE - 411057

Frona:  H0{0)ERRRITH FECATGSMEFT orala
Emall : FUSHKEEHKG OTUSCENTREAC.IN

Sanuw Limic € 0,00
CF Er X3a304 Dvwwing Powsr B 0.00
Al Cumarmsy:, ¥ Branch Timimm: .

Call Condey;  DZ2-FITIOW
Branch Phomg MHum!

Withadrawt & Dlegsistit Arrd Dalsnce (€]

Transaction Tranuuwciiin Cetalls Chugun 'ru 'l'.'-h|;'-.l.h-t-|
Dlste L] 12}
AN 1 Comepeidelatad rbarws! Py SOTRRZ | 21,471 00 4 A7 478,90
FL-1 700 1 SOOI B R EVERSA -
S, B3 C18 SHYAM PUYED i | 75,000.00 452,00 90
HECTI= 21 2T 2 ITISA
WA ADVE ATESERSISRCEANN | A 1,00,020. 080 AHTA04.50
AFT D07 TR B0 1 MR
AT AT 1 9159 AT 200,000,000 2 A7 M 90
1272 170ELSETMPS CIB
TR | SHVAM FUVED 25T | 23, 500K 4 AT (b, A0
T TR MPS CIE
R0 GAYATRI AHI FNELETN 100000 B, 13,504 B0
WEFT/S00 | 2127300 | 18554
TRTARR ALVE ATISERSARCHANONN eIz 2ji0,002.00 5.20,504.50
y REFTII00Z01 TG4 Z5AI TR : :
danahay ANCE & ACOOUNTS OFFICER B RO A0,000.00 2,20, 504 .90
; R 15720742304 LU PVrapna
TRTAELIT ey ; AT 23,8700 260 504,50
LR 2T GAR T A P i e
T e s r S s 0 21,004 £0 20749750
P 27 anndS Ak Ay
At Glﬂnif Fralshorad gyt TAnaz | AR DD 31610780
AT IMPS 127 | 1588803 FRCM
a i JAVANTELAL KRLISHNAGAME 2B 16,£00 0] 44937800
NEFTABKLZ 1092872177 R
2a0a2na | HATE EKMATH SATerad | 20 Nl 2d 3,05, 2TA80
CrATTA/IBRLA B
HEFT#aAZH Fea6000T0T
T2 | ALE RAJESH HAEENZ 29,004, 00 ZREATAID
FAKRCHANTIMS
LR 2704 (6875 1A%
2rratg 1 Pralhadren Tachamat Admb 2rTarnnz 10,500,080 1. IR 37RO
MEFT /D020 1 4873 15T EF I
ITRI0TE AMNCE AND ACCOUNTS ] aragrendy g B00,00 2,025,679
CFFICE
NEF T/ 32 1 TR 1N
Btk ] ANEE & AECOUNTS OFFICER we  FFORAEDZI 20,00 50 2,85,378,80
- HEFTIOM 12N | BLITIRF I
ETIOMT011 ANCE L ACCIHINTS OFFICER p o RO 18, 000,00
UPLM 2701 X451 P Limahee K
2T e300 Grokieehank armarar 15,000.00
1708 15008025-MP2 3B
TEAMr SHYAM PUYED J JEmRrAre | T5,000,00
LIFPLf 12 SR8 FTOa a2 LA mlanlon
ot T Fawa/ 175754 12450040 25TRrAkH
AET M5 Chuegas 0408 21
Fanaranz 0 PO I0ET ot ity

Swami :
Lotus Business Schot
Pune - 4110332
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Mama Hame Marathl Deslgnatlon Moblle Number
Salish Angadrac Walpade | Tl s T 309 Direclor 0422711641
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[ 1 20620000020 - 41000.0000
i THIR . e AFTHAY
| 201200028 Commerce and IManagemenl - Exporl imporl Managemenl in Agricullure
Managemenl and Food Sector
201200097 Commerce and Managemenl - Certificale Gourse in Quality Assurance |
{ Managemenl and Conlrol Management in Pharmaceulical and
Heallhcars Ingdustry,
201200098 Caommerce and Hananﬁmsnt Gedificate Coursa inQuality Assurance:)
Management and Gontiel Management forManagers e
,;.’5 ANas [ N
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T ‘Une 11'1
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201200099 Commerce and mﬁnmemam - Gamlicata Course.in Quality Assurancel
Management andiSantnol! M_grgagramem tn ﬁgm:uus,tm and Food,
Iﬂdt-lﬁtrj' i
201200100 Commerce and Managemenl Expan |rnpurt Managemem in
hManagement EE e e N
‘ 201200101 Cammerce and Managemenl - Essenlials of Experl imporl Management
| Management fur Managers
' 204200102 Commerce and Managemenl < Digital Marketing: hrﬂgﬂm.ﬂtum & Food
Management Imclustng
| 201200103 Commerge and Mgﬂﬁﬂggﬂgﬂ;;,ﬁigit'al;,hﬁa’rk’éting'ﬁ‘.:_r Phatmiaceyticals and
Managemenl Healthcargdndustryy
201200104 Commerce and Management = Essentials of Digital Marketing fon
. Managemenl e !
| 201200105 Commeree and Management=iAgricaliure and Food Pradugt Packaging)
| Maragement .
201200106 Commerce and
KManagemenl
201200107 Commerce and
Managemenl
201200103 Commerce and
Management eilaseddanagp
201200109 Commerce and Managamlant, Cemﬂcété Calirse In' SMART. far™)
Management Phannamutlmi’amrHeallhmre Management
201200110 Commerce and Management <Cerificatich course in SMART far 1
Management g GATEC
201200111 Commerce and Management=Cerlification Goursg in Corporate)
Management Etinuettes & Business Ethics for'Managers)
20 201200112 Commerce and Management <Gerificalion Colrse in PresentaliGMSkilisy
Management & Public Spegking for Managers
201200113 Commerce and Managemen! - Cenfication Course n Busingss Analytcs
Management for Managers
201200114 Commerce and ManegerrentrEertificetion Course in Business Analylice
WManagement tor Agri Business Management
2200115 Commerce and Management -Cerilication Course in Business Analylics
Managemenl lor Pharma and Heallhcare Managemeni
201200116 Commerce and Managemenl - Cedilicate Course in Financal Reporing.

2

i

Managemeni

andfnalysis for Mapagers . 5

G ®G

201200117 Commerce and Mana_gqumnt -ﬁé]‘l:]"caﬂnn Course'in Industiall
Managemenl ! S LS Ol AN B RS

201200118 Commerce and Management=Certificalion _C;_u_l._.gr_r_._g inEnvironment
Management Analysiglor Agricullure and Food Industry |

201200119 Commerce and Managam erit -'Gertlfcam Course in Enviranment

WManagernent
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201200120 Commerce and Management=iCerdificate course in Marketing Analytics
Managemenl [T

201200121 Commerca and Management < Cerificate-Coursein Digitization fory
Manmagemenl Anticllwre and Food Indystry:

201200122 Commerce and Management = Cerificate Course in Digitizalion for
Managemenl Pharmaceltical and Hesltheare Industry

201200123 Commerce and Managemeni - Cerilicate Course in Digilization for
Managemenl tManagers

201200124 Commerce and Managetienl =Egnificale Course In Supply Ehainand 4
Managemenl Logistics Management for. Agnoyliure and Food, Industry

201200125 Camrerce and i
Managemenl

201200128 Commarce and
Manggemenl 3

20120027 Commerce and Management= Gerificale Course in Productionand:
Management Cperation Mapagemeant forManagers®

201200128 Commerce and :
dManagement

201200129 Commerce and Management - Getlificale Course in Production Rlanning
Management & Operation Management in Pharmaceuticals.and |

Healthcare Industey

201200130 Commercs and
Managemenl

201200131 Commerges and Managemenl - Certlicate Course i Intellectual Prapery
Marragemenl Righl {IFR) for Managers

201200132 Commerce and Managemenl - Cemiicate Course n Eszermals of
Management Machine Learning and Adificial Inlelligence for Managers

201200133 Commerce and Marzgement s@emificaie Course in Niche Produg '
hanagemenl Management for Manggers

201200134 Commerce and Management - Ceiificate: Coursein Businass Analysis for
Management B AR na g e

201200135 Commerce and Management - Cenificale Course in Business Analysis lor
Managemenl Decizion Makmg in Agricuiure & Food Industry .

2012001326 Commerce and Management - Certlicale Course in Business Analysis lor
Managemenl Pacision.Making in Phamma snd Heelthcare Indusiry,
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Key Indicator- 1.2 Academic
Flexibility

1.2.1 Number of Add
on/ Certificate/ Value

added programs
offered during the last

five years

Syllabus of Certificates
for Year 2021-22



| CPP Code LBS2021-2201
Title of Course Certificate Course in Digitizatlon In
Apriculture and Food Industry
Course Credit - k3
Course Teaching Hours 20
Practical/Project/Training Hours 20
Evaluation hours 1
No. Of Proposed Students 120
Course Coordinator Prol. Sudarshan Babar
Content of Proposed Course

Overview of Digilal Practices in Agricuirure and Healthcare Industey.
- In detail Study of MS-Office for Agriculture and Heallhcare Industry.
Overview of ERP & CRM

Justification of Course
(How this course is separate from existing Syllabus)

This course is nol covered in the syllabus of Agnculture and Healthcare Industry.
Digilization in Agricolture and Healthcare Industry imposes on Application base Leaming
and gives students broad view aboul lalest digital practices in agriculture industry

Outcome for Students after completion of Course |
s To Strengthen Agriculture and Healthcare Industry Market Access with 1CT and Digital Tools.
s To train the students to be competenl working professionals in the Pharma & Healtheare

Industry.
» To encourage students Lo be entrepreneurs and develop Lhe capacity for setting up small scale
enterprises with respect 10 food within the country.

Syllabus

» Introduction to Google Suite - overview of google applications like Google Analytics, Google
forms, Google slides, Maps ete.

» Introduction to Ms-Office - In details study of various applicalions provided by Microsofl Such
as Windows Opcrating System, PowerPoint Presentation, Ms-Excel, Advance Excel, Microscft
Word. .

# A PBird Eye View of ERPF - The scope of ERP includes Supply Chain, Finance, Customer
Relationship Management, Human Resources, Manulacturing, Project Management, Workflow,
Business Intglligence, Collaboration, Integration and Data Services.

¥ Overview of CRM — A strategic docket for optimizing profirability and ensuring business

continuity by aligning organisational focus, processes and products lo cuslomer values.




'CPP Cade | LBS2421-2207
Title af Course Certilicate Course in Business Analysis [or Decivion
Making in Agricollure & Food [ndosiry
Course Credit 2
_Course Teachlng Hours 10
Practical{ Project/Tralning Hours 20
Evaluaticn hours 1
MNa. Gf Proposed Shadents =
| Course Coordinator Prof. Pranita Arbat
Content of Proposed Course

Infroduction

Dala Explorantion and Reduclion in Apriculiure & Food Industry

Dealing with Uucerainty and Analyzing Risk in Agriculiure & Food Industry
Decision Analvues in Agricullure & Food Industry

| Justifiation of Course |

This course 15 not covered in the syllabus.

This course Is impartant Lo sludents as on various positiens they oeed 0 ke importam decisions and
they should understand how w analyze the business.

Develop methods w capitalize on an agribusiness” unigue stratepic advantagpe.

Dutcome for Students after completion of Course ]

Ieseribe (the various conceps relaled lo Dusiness Analysis,

The sludent will [eam how 10 define and idenrily a specific problem for a business analysis

This program will help studenls make decisions related to business elTeclively.

The sludent will be ahle lo solve models for business probleins thal require yes/no decizions and
legical consimints,

| Syllabus

~

Intraduction: Inwroduciion 1o business analysis and how they are associated with difTerent
perspectives on stralegy in Agricullure & Food [ndustry. How 1o define and identily a specilie
problem lor a business analysis in Agriculture & Food Industry,

Dala Exploration and Reduoction in Agricultore & Food Indusiry What is Clusier Analysis, Daia
Reduclion Preparing Dama and Measuring  Dissimilaniies. herarchical and k-Means Clustering,
Cluster Analysis with Excel

Nealing with Uncertainly and Analvzing Risk in Agriculiure & Food [ndusiry Delining Outpul
Yariables and Analyzing the Resulis Using Histoncal Data o Model Uncenainty Models wilth
Correlated Uneertuin Varmables Creating and Interpreling Chans, Using Avermge WValues versus
Simulatian

Ihegision Amabties in Agriculeure & Food Indusiry Fonnulale and solve models for business
problems thal requires yes/no decisions and logical constmints, Create models that mix wechniques and
tools such as simulatinn and opuimization Analyze and interprel results lo make mlormed decisions




CPP Code [LBS2021-2213

Title of Course Cerlificate Course in Digital Markeving
for Agriculiure & Foud Induostiry

Course Credil -2

Course Teaching Hours | 24

Praciical/Projecl/Training Hours | 20y

Evalualion haurs = 1

No. OF Proposed Students 120

Course Coortlinalar Profl Prunitu Acho

Caontent of Proposed Course |

- [nwredueclion w eoneepls ol [izilal MMarketng
Nricf intraduction and wse of dilflerent Digital markeing toals for Agricoliore & Food
Indusiey
- Thyilal-Customer relalionship management in Agriculture & Food Indusuy
_ - Lend genertion and elosing in Azricullure & Food Ddustry
Justification of Conrse '
({How this course is scparate from existing Svllabus)
This course is el covered n the syllabus of Digeal Markeling Tor Agriculture & Tood
Industry, Specilically the content o this cerificale is focus on Apricollure & Food
Incustry, The delivery ol Lhe content is done by the indusiry expens wilth praciical and live
examples and case sludy method,

| Culcome lfor Students aller completion of Course !
o L Understanding and impordance of digital markeling,
o 2 [Digitul markeling tools and their impenance in Agriculiure & Food Indusiny
| = 3, Effective use ol digital marketing tools in Agriculture & Food Industry
I Svllabus o
» Ifference between digital and conventional Marketing
=~ Digilal darketing in Agriculiure & Food Industry, The definition,. Effeclive Digilal
rlarkeling Campaisns: A Iook at those
Power d. Factors leading (o the larger shill, Digicd Marketing & Sociul Transformation
Advantagres & Disadvaniapes

-

Yarious Taceis of Digital Marketing in Agriculture & Food Indostry
Email — 12 & B23 Mow the vwo difler, Whasapp Marketing,. Facebook, lnsiapram, .
Woulube, 500, Linkedln Markeung

= Cusiomer Calchment & Funnel Building Ter Agriculiure & Food Indusiry - Whyare they
imponant Sweps & Tools, Tactics., Google Forn, Eoguiry thooogh FI, Instagrm & Linkedlo
AL, Other inleretive metlods

» Dmportance of Digiwal Markeling in the Post Covid YWorld in conlext of Agricullure &
Food! Tndustey Impact of various seclors B How the businesses are coping up, how Lhe
industry 15 adopiing 1o the chanping needs. Key shifis in siratepies , Conent Markeling

» Conversion ol saley in Arriculiore & Food Industry, 5elling effecuvely on digial media,
Appeoach and Tacties. . Ensuring ellcctive clnsures, Operational Suppon

e CIEN Jor D21 & D20 in Dignal Workl, Aller sales covasenent & sorvice,  Selling deep us
well as wide

»  DBuilding a digial markeiing plan for Agrienlluee & Food Indestrey Tor B20, sesment

chcompassing,  Lewd Crenertion- Toals, Taclics & Plulorms, Reveonue Plan, Consersion,
perwional suppan Plan, Engagemem Plan
#  Cuse Presentanion e Acrdcoliwee & Food Tndusuy




CPP Code LB52021-2204

Title of Course Cerilficale Course in Corporale
| Etiquetles & Business Ethics

| Course Credit | 2

Course Teaching Hours 30

Practical/Project/Training Hours 10

Evaluation hours | 1 S
No, OF Proposed Students | 180

| Course Coordinator | Prof. Prajakia Gajare

" Content of Proposed Course |

- Inreduction to concepts of Corpomte Eltquetis

- Developing Prolessional behaviour for different interactions
Parlicipants tan acquire tasic conecpls end slandards of Business Ethics and to develop
their skills in idenlification, analyses and permission of ethical dilemmes on werkplece.

Justification of Course

L[ How thiscourse is sepanite from existing Svilabus)
This course is not coversd in the syllahus of Corporate Etiquetics & Business Elhw.s
Specifically the conlent of this centificate is focus as per Industry and more practical. The
delivery of the content is done by the indusiry experts wilh practical and live examples and |
case shudy method.

Outcome o Students after completion of Course |

= Panicipants will be able 1o understand the minimum accepied standards of stiquetts in
inleraction inside and outside of the organization

s To develop Lhe prolessional behevior required in day 10 day operations.

» Reasons of emerpence of Business Ethics concepl and the main stages of their origin

Syllabus —

¥ Iniroductlon io Corporale Etiquette
Introduction o Business Etiqustte, The ABC's of Eliquette, Developing a Cullure of
Excellence, The Principles of Exceptonal Work Behaviour, The Role of Good Manners in
Pusiness,Enduring Words

¥ Business Aftlre and Professionalism
Business Style and Professional Image, Dress Codes, Guidelines for Appropriale Business
Attire, Grooming for Suceess, Mulli-cultural Drsssing

# Telephone Etiquette
Cell Phone Eliquette, Telephone Eliquetie, Mastering the Telephone, Answering the
Telephone, Active Listening, Poning Callers on Hold, Translemring a Call, Teking a Message,
Closing the Call, Handling Rude or [mpalient Callers

¥ Inlgmet end Email Eiquette
Intemet Usage in the Workplace, Email Issuss, Netiquetie, Online Chat Issuss, Online Char
Guidelines

¥ Decorum, Receiving Guests in OiTice, Decorum with visilors, consultanis, seniors & other
professionals, Appropriate Greelings — Handshakes and others forms of greeting, Making
tntroduclions, sellintroduction, Exchanging Business Cards

¥ Business Ethics
Ethics in the Workplacs
The Challenge of Business Ethics, Creating an Ethical Compass, Business Ethics Advantages
Ethical Issuss, Prevenling Sexval Harassment, Conflict Resclulion Stralegies, Choosing (he
Approprate Glft in the Business Environment




CPP Code LBS2021-2205

Title of Coursa Certificate Course in 5MART (Selling, Marketing And
Heerwivenl, Training) Tor Agriculiure Business
Rlanagencnl

Caurse Credit i

Course Teaching Hours 1d

Fraciical/Project/Training Hours 20

Evaluation hours 1

MNo. Of Proposed Students 120 =

Course Coordinator Praf, Sudarshan Balsar

“Cantent of Propased Course

- Intreduction 1o sales & marketing for Agricullure and Food indusiry
- 511 for agricultural products & scrvices
- DB2B & B2C concepis Mor Agricullure and Food Indusiry
- Recruitment & Traming of Auricaliure and Food Indusiry sales people
lustification of Course | B o
¢ This coomse is non covered in the syllabuzs of Apnibusiness Management., This Course Use storics and
real-lle soenarios thal resonute willy fames, Learn wehnigques 1o guide aect stodeims w look alissues
ironn difTerent points of view.
«  Develop methods to copitalize on on agnbusiness” unigue strudepic advintuge,
a  Build conlidence 1o convey how the agriculiure sales nep’s solution will be perleelly soiwed (o meet the
customers needs — and obuain commiument 1o clase the deal,
| Qutcome [or Studenls after completion of Course |

¢  TNeseribe the varions concepls relaned o sales, marketing, recruiiment ancd raining.

¢ The sludent will learn step-by-siep sales wechniques. siage presence. sell-evaluation of volce. hiabis,
abilities in sales, and understandinge of sales carcer.

¢ This progron will help studens make decisions as o whether or now they are qualified in sales, and
prepare thew for a sales carcer il they chaese Lhal vecaion.

¢ The stwcdent will develop knowledae and skills sufficicar o galo and hold enire-level Jobs by Agpr
Sales and harkeing.

¢ The Auriculiure Sules, marketing, recroliment & training will develep and expand (he sinden’s
knowledvee ol Apriculture Dusiness.

#  Deconsiruet the pros and cons of simple real world sales calls for products of agricullure £ food
inclusiry in 13213 & G20 domain,

Syllabus
~  Iniroduction- Infroduction w SMART module, Imporiance of SMART module at entey level in
hadusicy.

Segmenuation, Targeling & Positioning: STP for Agricullursl and Fomsd products & services,
Sewmeotalion, Targeuny, & Posiliening lor stcaegic Business Unil (SBLY. Sales Aciion Man (SAT),
Compenents of sales seton plan, DifTerent Templates for efteclive SAD,

= Narkeling & Sales — Introduction (e Roeal marketing, Business o Business markeling m |
asriculiure and Food indusiry, Business 1o consumer marketing in agriculwre and food indusiny. |
Rusiness 1o Business Salos factivily based), Business fo consumer Sales {activily based) in perieulure
andl Food indusimy,

Sales I'rocess (7 swepsh: Prospecting,. Propingion, Approeach, Presentation, Pandling ohjections,

.

W

Closing, Follow-up, Hurdd Consumer Behavior, Horad Prodoct Calegeaies, Challenpes Tar Itoral
Commuicinivn: Sassape & wedio lor Rual Communication.
#  Recrmilmenl & Traininge — Job anulysis, sereening the condidutes, Hiring process & D decisions,

testing, reference checking, Tralning need assessment, Training methods, training evalunticn,
Evaluation Methed
o Test= 30 MCO based west for the evaluaton of Remembering and Undersianding
~  Ficld Waork- Ficld activily will be conducted in both B2ZB & B2C method al actual markeiplaec,

50 Marks neivily bised on Analyring, Applving, Creating, Evalualing. //—




CPP Code LIES2021-2206
Tille of Course Certilicale Course in Agriculture & Food
Industry Environmental Analysis —
Course Credit |2
Course Teaching Hours 10
| Practical/Project/Training Hours 20
| Evaluation hours 1
| No. Of Proposed Students 120
| Course Coprdinatar Prosl. Chandraikant Thorat
| Contenl of Proposed Course ]

- Role olagriculiure and Food Industey in Indian economy
- Ay processing, aoricallurml markering, sgriculural Gounce ele, in the country, Impiet of glohalization on
apribusiness seclar, Structure ol agricullure
- Agribusiness policies-coneept and Tormulion, new dimensions in Agrl business envirenment and policy,
- Palicy conrals and regulations relating @ 1he indusirial seetor with specilic relerence 1o agro-industrivs,
Jastification of Course [ |
+«  This cowse 15 nol covenad in the syllabus ol Agnbusiness Management. This Cowrse Use slories and real-
lile scenarios thal cesonale with farmers. Leam wechinigues w puide Aprl students o look at isswes oo
dillerent points al viow,
s Develop methods o copitalize onan agoibusiness” unigque stratepie advantuge.
+«  Tosummarize and build conlidence about the recent developments on indusiey and its key plavers.

_Qurcome for Students after completion of Course |

Svllabus describe the key characteristics of Lhe players in an Agrl and Food Industry. 11 helps 1o understand and
summari- the managerment gthas and philgsophy o the pliyers io Agr and Fagd Indusiey, I demeonsteie an
understanding of the regulaony furces acting on the Indusiry I compare and Contrist, using tables and charts, the
markel and financial Peclfonmance of the players in an industry. Creales and Assess the impact ol recem developoients
on the indusiry and s key players, Predict the fuore umjectory of the evolution ol the indusity in the immediae uure

Syllabus

= Apriculwre Indusicy Analvsis -Nawre of (e Apriculiure [ndusty, Players o the Agricullune Indusiey,
Pricing Palicies, Copacily analysis — total capacily of the Agriculture Indodry and beeuk up copacity
amongsl key players. Cument Capacity Utilizaton rales, Flanmed [uure capacily additions, Geographical
spreie] ol plantsTacilities capociiies, Demind Supply balanes in the Agriculure Indusine = a0 glabal,
natonal and cepional level, Professional Trade bodies of the Aapriculture Indusioy, Business Functions
carmicd out Ooline by the key plivers, Online presence of the pliyers, Ineremental Inmovaliong in the
Agriculiure Industry, Discuplive Imnovalions in the Apncoliure Indusiey.

#  Promolers & bManaeement Elhas e Agnculiore Indusiry: Management ethes and plilosophy, TS policy,
Corporate Governance Initialives, Initatves owards social inclusion, Iniiatnves wwards cnvironmenl
1’.‘(_‘.IT'I"\CF\-Ill'iUI'I.

#  Tarernal Envirenmend: Reewlulory Policies an the stide, nacional and plohal level and their impact an the
muhusdrs ag oo whole with analvsis ol impact, Key MNotional and Glalal issoes allecling the industry, Key
witintves B e Government 1o promaele U induste. Eovironmemal ssues, CRRninatives. Regululorn
actions asainsl the plavers lor cop Acton Dy 5B Competilion Comomission ol lodia, &R
Commission, FDA, ewc. against irregularities, begal violatians iCany.

#  Financials: Prelability. Revenues. Margins ol top 5 & botom 5 plavers over the last 3 years and
trendsichanges therein, Siek players i€ any and their wrnaround simlegies, i any, Key fuclors conlributing
o costs, Ralo analvsis af (nancial data for Jase & vears Jar wop 3 and bouem 5 companies in the indusury.

varigus plavers thergin, Analysis of Key relevant provisions of Liles! Exim Policy in case
are focused on Global Markes lor expons or induswies tha have significant impan
Alliances in the pust 3 veurs and their perlormance & hmpact on other players in the o
Acquisitions,




Evaluslion Method

F  Test- 30 MCQ bascd test for the cvaluation of Remembering and Understanding




CPP Code LBS2021-2207

Title ol Course Certilicare Course in Agriculwre and
Foad Product Packaging Managem ent

Lourse Cradik 2 B
Coursa Teaching Haurs ap

Practical /Project/Training Hours

Evaluation hours 1

Me. Of Proposed Sludenls 120

Course Coordinalor | Praf, Chandrakant Thorat

Content of Proposed Course

= Intreduetion o concepls of P..ILL.["I]IL. i Apriculwre and Food Jndusll'\-'

- Crood packaging Practices in Agriculiure und Food Indosiry

- Tale of Dilferent apencies inpackaging in Agricwlwre and Food Industiry
- Different gualily standards

lustification of Coursa -
_{How this course js separate from existing Syllabus) |

This course is not covered in the syllabus of Au:busum;s Management. Apriculiune und
fisod product packaging management standords are considered 1o be a proven mechanism
fior delivering guality of product and service in this seetor, This course analyses the correnl
stalus of packaging in the (oad and Agriculture industry and s relevance Lo a cooss-seclion
of the industry.

Qutcome for Students atter completion of Course |

o Topain knowledee in packaging in agriculture and Good indusing,

= Tpotain the swdens @ b eompetent working poofessionals o packaging e laed and Agn-
culture products like frois,vepelablesmilkooilgrains cte.

s To encourage students to the entreprencuts and develop the capacity lor seuing up small scale
enterprises with respeet to agriculture and food within the country

Svllabus

= [ntreduction to concepls of food guality, [ood salery, Jood quality assurunee and o gqualicy
manacement; abjectives, importanee and Tunetions ol gualily conteol, Current challenges o
food salely, Dasic concepts ol guality management, itnpanance of quality and Lhe role of
quality assurance in agribusiness,

= Food adulteralian. nuure of wlullerants, methods of evaluaion of food adullerants und e
constituents. Principles of vod quality assurance. toal quality manigemend (TOM) — poed
munufacluring management practices, good hygienic practices, pood lab practiices, general
awareness and rels of management praciices in quality conlrel Food safely managemnent,
applications o HACC P in Tood safety, concept of food wraceabiliyy for foad saicly.

# Statistical quality conteal in foed industy Food salely and Stmdinds Act @ osulient provision
anil proespects. Bole ol national and imerational reeolaleny agencies, Boreoaw ol Indian
Shamdards (15 AGMARK, Tood Ralely and Stondords Awhoroy of Indin (FESAT)
Introduction o WTO  agrecments: SPS wwd THT  wpreements, Codex atimentanouws
commission, USFIYA, Inlermational organization lor siandards (1507 and i1s slundarcs for food
quality and safer (150 Q000 scrivs, (503 22000, TR LAT6T, 150 14000

0w and business steateey, Gualily contcol process and s relevanee in Agnibusiness Indusiry
Quality wrsdes and stwlonds: overview and rebevanee, benelits o constimiers, prodocers wnd
fovd processors, Tomd grades and stondirds Tor virdoas Reod conmuodicies: eerealas Tronls and
vopelables, meats, pouliey produels,

w Sratistics relevant to quabity contrel, guality contesl ciaets used In the Jood indusiry. process
contrel o assuee Tood quulity, od processing. food quality standards and world food trucde.
HACCP. [SO%000, auditing and certificution




CPP Code L1}S2021-2208 -
Title of Course Certificate Course in Fxport-Import
Munagemenl in Agricullure aud Fanl
Secior
Course Credil &
Course Teaching Hours E{I
Praclical/T'rojecl/Training Hours i
Evaluation hours /
Na. Of Proposed Students f 2
| Course Cnnrginainr D fennanjon Desfiponede
- Content of Proposed Course

- Introduction w nporls and Exports for Agriculwee and Fead Indusiry
- Moanagement ol lmport and Exports for Agriculire and Food Tndusiry
- Impon Expon Docamentation for Agriculiore and Food Tadusir
- Impeon Export Procedures Tor Agcculture und Food Industry
- Global Trade and Logistics blanagemenl
: - Iniernational Banking and Forcian Exchange Management
| Justilicalinn ol Conrse | -
s course is not covered in the syllabus o Agribusiness Management. This Course |
is all wbout Export and lmporl Dusiness Management Tar Apricullure and Food
Industry. SPPL has given Internati onal Business as Minor specialisaiion in which
one paper is about Import and Export butwhich is nonapplicable for Rural and Agri.
Dusiness Monwgement specialization studenis. This Course will only {ur students
those are inlerested o learn how e go ler Impon and Export Business related to
Auriculire,
Ouicome for Students aller completion of )
Course ]
e To gain knowledee of Management ol Agri. based Inport and Export Dusiness. |
o Stdenws will eet knowledge regarding Import Export Documentation in details,
s lTo encourage sindents 1o pain knowledee of Import Export and think 1o became
entrepreneur andd sark import export busingss in future.
Syllabus
» Introduction w Imports amd LExports Tor Agriculture and Fomd Industry :
Meaning and Delinition of Imports and Export — Classification in Agricutire and
Food Industry = Siratesy and Prepuration Tor Export Marketng of Apricolre and
Eood product — Export Markeling Ormmizations — Regisiration Tormalities [or
Avriculture and Food product — TEC — ROKE - Expoerl Licensing — Selection of
Export Product — Identilication o Markels — Methods of Exporting - Fricing
Cruotations — Pavment Terms — Leter of Credin - Liberalizaton of Imparts — Negative
List for Imports — Categories of Importers — Speeial Schomes for lmporters Tor
Aoriculiure and Foodd produel,
= Alanagement of Tmporl aml Expaorts Tor Agricolture and Food Industry: Basice
Concepl al” Import and Exporls - Understmding an Export Trunsaction - Tirec
Quatation Method - Spol & Forward rotes ond booking ol Forward contret (or
exports - Payment lerms - contents and types of Letter ol credit — Uniform Cusioms
Procedures [or Documentary Credits (LICPLDC) - Exeise elearance - Cusioms house
azents — Marine insurance {or Arricullure and Food product.
~ Import  Export Documenlation for  Agriculture and  Food Indusiry:
Documentation Svstem — Comnercial Invaice — Shippine [l — Certificass [ﬁrﬂﬁ




— Consular Invoice — Mate"s Receipl — Bilt of Lading — GR Form — ISO 9000 —

Procedure for obtaining I1SQ 9003 — BIS 14000 Certification — Types of Marine
Insurance Policies - Import Documents — Transport Documenis — Bill to Entry —
Certificate of Inspection — Certificate of Measurements — Freight Declaration -
Principal, Auxiliary & Regulalory set of documents.

Import Export Procedures lor Agriculture and Food Industry: Steps in Export
Procedure — Export Contract —~ Forward Cover — Export Finance — Institutional
frameworlk for Export Finance — Excise Clearance — Pre-shipment Inspection —
Methods of Preshipment Inspection — Marine Insurance — Role of Clearing and
Forwarding Agents — Shipping and Customs Formalities — Customs EDI Systemn —
Negotiation of Documents — Realisation of Exports Proceeds - Pre-Import Procadure
— Steps in Import Procedure — Legal Dimensions of Import Procedure — Customs
Formalities for Imporls — Warehousing of Imported goods — Exchange Control
Provisions for Imporis — Retirement of Export Documenis.




CPP Code LIS2021-2204%

Tille of Caurse Cerilicate Course in Iniellectual Fropany
Righls far Agricullure and Food Industry.

Course Credil 2
Course Taaching Hours 20
Practical/Project/Training Hours 20
Evaluation hours L -
MNo. Of Proposed Students 120
Course Coordinatar 1. Dhananjay Deshpande ]

“Content of Proposed Course

s Principles ol 1IPR in Aerviculiure and Food Inuasiry

«  Patent Low and Practices in Agncuhure and Food [Industry

+  Copynighe Law and Practices in Agriculture and Food Industry

¢ Trademark Law and Practices in Agriculiure and Food Industry

= Cmerging lssues and Challenges in Agriculore and Food Indusiry

= [ware Aspecis of luellectual Propenty Rights in Agriculture and Food Industry
Justification of Course

* o ncoduce Tundamental aspects of Intellectual properly Rights w sindents who are eoinge w play a
major rale in development and management of innovative projects in Agaiculture and Food Industey

«  Todisseminate knowledge on patents, patent regime in India and abread and registration aspects

s To disseminate knowledoe on copyriphes and i relaied rights and registration aspects

s« Todisseminale knowledge on irademarks and resistration aspecls

«  Todisseminate knowledpe on Design, Geographical Indicadon (G Plant Varicty and Lavou Design
Pratection and their registration aspecis in Agriculore and Food Industry.

= Towware aboul current trends in PR and Govi. steps o [ostering IPR in Agriculure and Food |
Indusiry

Qutcomne for Sludents afler completion of Course. | ' |
I'he course is designed Lo provide compn.l'n:l'.swc Knowledpe to the studenls rLg__,:lrdlllLP the pencral prlnmph.s
ol IPR, Concept and Theories, Criticisms of Inelleciual Property Righus, International Regime Relating o
' in cancern with Apricithure and Food Industry, :

‘Syllabus

= Introduction 1o [ntellectual Properyy Rights Coneept and Theanes Kinds of Inlcl]cclu.ﬂ Propery Righis
EFeonomic analysis o Incllecwal Propeny Righes Weed for Private Rights versus Public [nleresis
Advantapes and Disadvamtuges o PR, Intemational Regine Relaing o PR TRIPS and other Treatics
CWIPOVWTCL GATTEY In Avricullure and Food Industrs

= Rescarel exemplion Tntrwduchion o Patenls {xerview Histericnl devebopment Coneepls. Navels, Lalis
InventivenessNon-obviousaess i Pharma and Health care sector, Palent Act 1970 — umemdmgnts of | 960,
2000, 2002 and 2003 Patentable subject malter, Paentabilily  criteria. non-patentable  inventiong
Agriculrl products and process and patent peatection Sollwire Patents Patenting of Micro-organism.
Bichts of paleinee Procediore for grunting o palent and obtaining paents Grounds for oppasition Working
ol Patents, Compulsery License Acquisilion, Surrender, Revocation, restoeation Trnsler al patent vghis

-~ Copyeight and Metghboring Righls Coneept and Principles Thistoreal backgeound and Development of
Coprright Low Leadimg International Testouments, Berme Comvention, Universal Copyrighl Consention,
Ineenitional Copyright under Copyright Act WIPO | Copyright Act, 19537 Terms of Copynight conditions
lor grant of eopyrighl, cxienl of righls excepiion to copyright prowection, fir wie provision, assignment amd
licensing, Copyright Rewistrar and Copyright Board-Power and Procedure Copyright Socicties, Chwnership,
Assignment, Licence, Translation of Copyright, Compulsory Licences in Agriculture and Food Industry

= Inwroeduction w Trademarks Need Tor Prodeetion, Kinds of trademarks Concept of Well known tradermark in
Agriculoee and Food Industry. Registration of tadenmark Grannds of 1efisal ol repisuall ;
around Relative pround Procedure of registration of Irdemark opposition and 118 grounds

Evaluation Metheod




#  Test- 30 MCOQ based icst for the evalualion ofRemembering and Undersianding




CPP Code LB52021-2210
Title of Course Certiftcate Course in Presentailon
Skills and Publiec Speaking
Course Credit 2
Course Teaching Hours 15
Practical/Project/Training Hours 20
Evaluation hours. |
No. OF Proposed Students 120
Course Coordinator | Prof. Praiakta Gaiare -
Content of Propased Course !
- Introduction lo Public Speaking

= Understand communicalion concepts that serve as a basis for effective speaking
- Imporant things for effeclive presentalions

“Justification of Course

(How this course 15 separate from existing Syllabus}

' This course i5 not coversd in 1he syllabus of Presentation Skills and Public Speaking
Specifically the content of this certificate is focus as per Industry end more practical. The

delivery of the content is done by the industey experts wilh practical and live examples and
case siudy methed

| Outcome for Students after completion of Course |

« Participants will be able to have Excellent Audience Engagement, A Strong Bady
Language and able Lo Posilioning On The Slage

Able to plan and prepare spesches that inform, convines, or fulfil the needs of event
Able 1o prepare Outline of speeches in a logical way

Svilabus
# Inlroductlon to Publlc Speaking

Objectives, Outline, and Introduction, Benefits ol Public Speaking, Maodels of
Communication, Elements of the Communication Process, Types of Speeches and Speaking
Oceasions, Speaking Competenciss, Conclusion, Review Questions, and Activites
¥ Presentation Skills . .
Know esbout Your Audience, Mastering Communication Skills, Confidesnce Building,
Positioning On The Stage, Siong Body Lanpuage, Successful content and Elements of
Spesch, Spesch Preparetion, Leamn Great Trensition Words, Exeellent Audience
Engagemenl, Developing Isadership quality
#  Delivering a Presenialion

presentalion patlern , eye contact , gestures, peak loudly and clearly, honest answer lo a guestion
from an audience

¥ IT Skills required for presentailon




CPP Code | LBS2021-2211

Title of Course Certificate  Course  in Marketing
| Analytics

| Eowcsaaredin 2

Course Teaching Hours 20

Practical/Project/Training Hours | 10

Evaluation hours' I ] .
No. OF Proposed Studenis | G0

Course Coordinator | Prof. Pmnita Arbat

Content of Propesed Course |

# Inwoduction 10 concepts of Infreduction Lo Marketing Analylics
¥ Analytics ol enlire markeling process
# Different soflware lools required in marketing analyrics

Jusii l'iﬁ'flﬁ'l'ﬁﬁLﬁEﬁ'ne

> ThIS course is nnl: uuv:red in Lthe syllabus ol Marketing Analylics: specilically the conteni
of this certilicate is lopcus as per Indusiry. The delivery of the coment is done by ihe
industry experts wilh praclical and live examples and case study method.

FOutcome [or SindenBTaiter completion of Lot rse Wl

» Parlicipanls able to understand the concept of Demand [orecasting using cuslomer-base
models and statistical approaches, Marker segmentation methods & practices,

¢ Able 1o @lculate Costomer Lifetime Value

« Inroducing new products 1o the markel

» Able 1o calculale besl possible Pricing for products

# I[niroduction Lo Markeling Analytics
#  Cusiomer Analyzis

#  Market Segmentalion

#  Prelerence measuremenl

#  Consumer Cholce Models

# Customer Liletime Value

#  New Product Decisions

¥  Pricing Analylics

#  Advertising Analylics

# Promoions Apalyiics




CPP Code LES2021-2212

Title of Course Cerilieate Course in Event Managemen

Course Credit 2 a

Course Teaching Hours 10

PramicaIfPrnjecEfTraining Hours 20

Evalualion hours 1 -
Mo, OF Proposed Students &0

Course Coordinator Prof, Pranita Arbar

Cantent of Proposed Course i

e Event Communication & Presentadion Skills
s Special Events. Research & Planning

s Advance Event Accounting & Costing

s Event Marketing, Advertising & PR

s Lvenl Production & Logistics

o Lvent Laws & License

e Advance Aspects of Event Management

[ustification of Colirse l

s in SPPU syllabus, event management subject is only Tor Towrism und Hospitalily Managemert
specialization, so this cenilication course will pravide evenl management knowledge to olher
spectalization silents oo,

» To provide a coneeptual overview and a systematic siudy of event programming, management,
and markeling, and practical applications.

» Tointerprel and apply principles of both business and nol-for-profil management Lo the special
necds ol evenl organizations.

« To foster professiomnalism in event management, covering ihe knowledge base, theory,
methodolozies and ethics.

Outcome for Students afler completion of Course ]

=« Undersiand basic framework of planning an cvent,
=« Demanstraie abilivy 1o execule evenls through project.
= Undersiand indusiry trends based on guest lecturers’ expertise.

o Demonstrae ability o collaboraie for event execution,
« Cvaluate events [or elMectiveness and suceess based on unigque voals,

Svllabns

A INTHODUCTHON AN IMPORTANT ASPECTS OF EVENT MANAGEMENT:
Cvenis and principles of evenl manugement, Bvents - type and Size, Event planning and execution
an overview, Lepalities, permissions and licenses. The role of an event manager, inporiam
characteristies of an event mamurer, Event manueement indoesiey inc India, Concepr Designing —
M, Bvenl Oljeclive and content development, Pre Even Preparation: Budgeting, Bvent desien,

 STBATEGIE MARKETING FOILEVESNTS
Understanding (he elient requirement — Research, custemer [ocus, preduct focus ldeanon il
plinning ferewting a0 moster plan for exccution, concept and  theme development, making and
telivering presentations) lntroducton o sules and sales piches (sales culls, sales pitcles), Slalegic
Budgeting and negotialions, Sponsoeships - sponsor Gypes S cadegonies, wenlifving polential sponsoes,
preparinge sponsarship decks, Media plan — designing o media plan, liroduction o email markeling
and copynight,

Fo FROJECT PLANNING AND AMANAGEMENT
Plurming an event — steps, Feasibility siudy, sile survey and inspeclion. venues. (ime and seope of
work, Understumding event and stape desipn and layows — pulting ideas on paper, Vendor
management and planning with vendars, budpet allocation amd work delegation

F EVENT PRODLUCTION AND LOGISTICS

Elements of production, Stage construction and elements, Inlrastructure, Framing a

Parking, travel and logistics, Sanitation and hyvgiene, Safety and security

EXECUTION OF ACTUAL EVENT AND ITS EV. ALUATION

\.l'




CPP Code LB52021-2213

Title of Course Certifieate Course In Premlum Brand
: Managemen|
Counrse Credit 2
Course Teaching Hours 20
Practical/Project/Training Hours 10
Evaluation hours - 1
No. OF Proposed Studénts ik
Course Coardinalor Prof. Prenita Arbat
Contentof Proposed Course |

¥ Concept of Premium brand managemeni

» Markeling of Premium brand

# CRM in Premium brand mansgement |

Justification of Course
(How: this course is sepirate [rom existing Svllabus)
~ This course is not covered in Lhe syllabus of Premium Brand Management; specilically the
conlent of Lhis cerlificate is Foeua as per Industry, The delivery of the content is done by 1he
industry experts with practical and live examples and case stizdy methed.

Qutcome for Students after completion of Course |
1. Develop a consumer-centric approach to building, measuring and evalualing strategies Lhat
build brand equity for new and exisling premium brands,
2. ldenlify important issues related to planning end implementing premium brand strategies
[or a diverse group of marketing offerings {e.g., Premium Agricoliural products & services,
premium Pharma & Heslthears products & services, & general premium brands elc.).
3. Leamn how to idenlify brand meaning and to measwee brand strength for any particular
markel offering.
1, Apply premium branding principles and markeling ¢communicalion eoncaps and
frameworks Lo achieve brand management goals and mpmve markeline performance.
Syillabus
» Iniroduction lo brand management

»  Premium Produet concepts

Premium brand & Markeling mix

Undersianding the premium consumers expeclations worldwide
Developing & menaging preminm brand managemenil
Distribotion sirategy for premiom brand

CRM in the premium brand

Stralegy leadership & social responsibilily

L . A . . A A

Legal aspects of premium brand management




CPP Code LI}s2021-2214

Tille of Course Cerlificale Course in Produciion
Planning & Operatious
AMuanagement in Agriculiure

Course Credit 2

Course Teaching Haours L E

_Practical/PraJect/Tralning Hours 10

Evaluation hours 1 _|

Mo, Of Proposed Students an

Course Coardinater Praf.Chandrakanl Theorat

Content of Proposed Course
- Introduetion te conces of Production Planning wd Cootrol Managemen in Ag iculiure |
Indusiey
- Good Manulcturing Practices in Agriculore Indusiry
- Tole ol Different agencies in Producien Planning and Operations Munagement in
Agriculure and Food Indusiny
- iflerent PPC Tuoclioons in Acricalluce and Food Incdustre
Juslificalien ol Course
[How Lhis course 1s separale from exisling Syllabus) -
Chis course is nol covered in the syllabus o Agriculiore Management. Fraduction Planning
and Cperations  management (o Agpricullure are considered w be a proven mechantan (or
delivering guality of product and servive in this seclon This course analvses the current
stitus of PP i the Agriculure and food  indusioy angd fis relevange w a eross-section of
the industry.
Outcome [or Studenls after completion of Course i
o To gain koow ledee inadvanced plinning ad Forecasting in Agriculiure and Food [ndusiry
¢ Ta uain the sindents 1o be competent warking professionals i the PPC In Agriculiure and
fond indusiry.
¢ Ta encourage sludents Lo the entreprencurs and develop the capacity [or selling up simall seale
enterprises with respect to Agriculture and food industry within the country
| Syllabuy
= Agncultural Preduction Planning and Cantrol. functions of produclion planning and
conlrolils objective, differant systern of manufaclure production cycle, scheduling and
conlrel of production and its conlrol procedures and devices.
~ Tolal quality management, consideralions, stage of gquality control, standard and
spectficalions, qually assurance and gualily circles. Scheduling psychology.
melhodology and conlrol techniques Legal aspecis of qualily conlral,
= Capacily planning-models; process planning—aggregate  planming—scheduling-
mainlenancemanagement concepl-work study, method study, work measurement,
work sampling, workenvironment, ndustroal safetly,
~ Resource Planning and Budgeling. Imporance and technigues, methods to study
work measurerment. Production contral for contentment's, inlermillenl and projecl
syslem. Production lorecasling and produclion invenlones,
~ Resource Managemenl: Managemenl of resources: scurce of supply of matenal,
selechon and evaluation, purchase managemeni-Cosl reduction. Slore Management
location.storage melhods and documenlalion of Governmenl pelicies,




CPP Cade LBS2021-2215
Title of Course Certificate Conrse in Cruality
Assurance and Control Management in

 Course Credit 2
Course Teaching Hours | 20
Practical/Project/Training Hours Pl
Evaluation hours 1
Ho. Of Proposed Stedents e
Course Coordinalor Prol.Chandrakant Thorat

Content of Proposed Coursa — - B - i
= lnerodocton w concepls of Quality Assurance and Contral kanagement in Agricollore and
Food Industry
= Cwwd Mapulfacluring Pracices i Agriculture and Feod Indusiry
- Role ol Daflerent agencics in Quality Assuranee and Contrel Management in Agricolore
andl Food Tnelusteoy
- Dillesent qualiey siandards
Justifleation of Course
{How this course is separate from exisling Syllabus)
This conrse (5 nol covered 10 1he syllahos ol Agribusiness Muonigement, Quality wssoranee
(AT standardds are consitered to be a proven mechanism foc delivering quality of product
and service iy this sectorThis course analyvses the current staws of A In the food and
Avriculiure indusiry and iis Televance 1o a gross-scetion ol the indusiry,
Outcome for Students after completion of Course |

v Topain knowledye inadvimeed Instrumentatien foc quality assurance
« To train the students 1o be competent working prolfessionals in the food and Agri-eulluee | in
the production ol guality Tood by impaming bewer nuiritional, sanitaon & hypiene concepts.

o To cncourage students wo the entreprencurs and develop the capacity Toe setling up small seide
| enterprises with respeel to food within the country

Svllabns

w Introduction w concepis of food quality, fead salely, Tood quality sssurames and oo guality
manazementy ohjectives, inperlance and nctions ol gualiyy conral. Current challenpes 1o
food safewy. Dasic concepis of quality management, imporanee of gquality and the role of
quality assurance inagribusiness,

» Tood adoleration, nature of adulicmnts, melbods of cvaluation of Tood adulterants and toxic
comstilpents, Principles of food qualiy asserance, towal gualily manaeement {TOM) - pood
tmanu faclecing/managenent practices, goad hygienic practices, pood Tub practices, pencral
wwarencss and cole of aeapement practices o quahity contral Tood safely management,
applications of HACCE in food salety, concepl ol Tood traceabilia Tor foed salety,

= Siatishcal quality contol i food idustre Food salery and Standards Act o osalicst provision

| und prospects. Rale of osuonal and international jepulalory apencics, Durean o [ndian
Stanclurcls (R18) AGMARK, Food Salery ond Standards Auothonly ol India {(F55A10,
Intracductlion Lo WITO agreements: 5P5 and TBT  agreemenis. Codex alimentanions
commission, USFDAL Tntemational arganizatinn for standiands (1500 and s standards o foaod
grealicy ol saloly {1502 0 sepies, S0 220000 [S00 13761, 150 1400}

P TN and hosiness sieateey. Quality control process and s relovimee i Agribusiness ITndustry,

| Qualily prades and slandands: overview omd relevimee, benetits e consmiers, prodocers wid

| lowd processors, food wrades and siondards lor various lood commodities; cereals, lruls and
vipetables, mueals, pouliny produees,

| = Siastics relevanm w quality conwol, quality conuol ¢chans used I the food industry, process

contral 1o assure I'ood quality, food progessing, Tood gquidity stundards and world food Lrude,
| HACCP, 1509000, audinng and cenilication




CPP Code ' LBS2021-2216

Title of Course Certificate Course In Supply Chaln and
Logistica Management In Agriculture
and Feod Tndustry

Course Credit E
| Course Teaching Hours 20 -
Practical/Project/Tralning Hours 10
_Evaluation hours K
No. Of Proposed Students 90
Course Coordinator Prof.Chandrakant Thorat

Content of Proposed Course

- Imroduction to concepts of Supply Chain and Logisties Apriculture and Food Indusiry
- Good Praclices in Agriculture and Food Industry in SCM and Logistics.

»  Role ol Different agencies in SCM and Logistics in Agriculiure end Food Industry

-  Different auality standards .

Justification of Course
| (How this course is separate from existing Syllabus)

This course is not covered in the syllabus of Agribusiness Manegemen!, Sopply Chein and
Logistics in Agriculture and Food Industry are considersd to b2 a proven mechanism for
delivering quality of product end service in this secior. This course analyses the currenl
status of SCM and Logisics  in the food and Agriculluee industry and its relevance to a
cross-seclion of the industry.

tudents a l

Cutcome for Students after completion of Course

o To pain knowledge in SCM and Logistics in agriculture and food industry.

» To tmin the students to be comperent working professionals in SCM and Logistics in the food
and Apri-cultore .

» To encourage shudents 1o the ¢ntrepreneurs and develop the capaciry for sening vp small scale
enterorises with respect 1o egriculture and foed wilhin the couniry

syllbus

Supply chain managemenl praclices and stralegies for Agriculoore and food [ndustry.

Integraled madel of Customer Life Cyele, Demand Menogement and Supply Chain
Managemenl for Agriculture and foed Industry.

Supply chain lorecasting - techniques and tools for Agriculiure and food Indwsey.

Supply chaln processes and Integration of supply chain processes for Agriculiure and fond Industry.

Leveraging cost and risk through supply ¢hzin management syslems for Agnculture and food
Industry .

Lean and agile supply chain hfodels for Apriculiure and food Indusiry.
Green supply chain initiatives and practices for Agriculture and lood Tndusiry,

Supply chain manepement sysiems and ils inlegration wilth enlerprise resource planning and
Customer Relationship Management for Agriculivre and food 1ndusiry,

Coordination in supply thain, measuring supply chain performance.

ebusiness and supply chain




LY Cotle LRS2021-2217 |

Title of Course Certilicate  Course  in Financial
Reporling  amd  Anmalysis Tor
Manarers :

Course Credit P 't

Course Teaching Hours 21 'l

Pructical/Project/ Training Haours 11)

Evalualion hours |

No. OF Proposed Studeuls 90 |

Course Coordinator Br. Amil Poman

Content of Praposcd Course

- The conceptual Mrumework [or the preparation and preseatation of lnancial
slatemenis

= The prepuration and presentation of lnancial satemems [or single companics in
complinnee with legal and repulolory requirements, including the relevant
International Aceounting Standards

- The preparation and presentation ol financial slatements {or zroups i complianes
with legal and repulatory requirements, including the relevant International
Accounting Standards

- Analysis and interpretation of agcaunis

[ Juslilication of Course ]___ )
! This is unique course desiencd [or students 1o improve analyvtical skills and brief

| knowledee 10 make linancial reporting and analvsis. This course help to sudents o
i

I

I

undersiand Onancial statemen and based an his can take decisions.

i Outeome for Studends alter completion of

' Course
|

s Able w explain the language, coneepts and use of linancial aceounts and reporls

¢ Apply Lhe skills necessary Tor the preparation and peeseniation ol linancial
stalernents tor single and group companics in compliance with leeal and regulatory
requircrnents.

e Prepare reporls and presentatians relating ro financial matters for the board and

L senior oflicers of areanizalions,

Syllabus

~  Introduction of Financial Analysis: Analysia of various key Financial Siwement
{rmore tocus on BYS. Cash Now, Income & Expenses), Revenue & cost Forecasting.
Evalumtion of a company using ratie analvsis, idle catio & how 0 improve matios

» Moeaning of Financinl Reporiing, lormat & its analysis: Fioaneial Reporting of
Current Asset & Non-Corrent Assews, hwvenwory, Boduenng o Business/Depl..
Overview ol Cosling & cost contrel in business

# linancial stalements for groups in eompliance with lepal and reeulalory
requirements, including the relevant Inernational Accounting Standards

~  Accounting Stundards: Lisclosure of Accounting Policies, Yaluatan ol
Invemories: Cash Flow Statements :




» Preparation and preseniation of financial statements for single companies in
compliance with legal and regulatory requirements, including the relevant
Inlermational Accouniing Standards

¥ Account/Finance baslc calcnletion/mathematics: Percenlage, Profitability,
Growth rate, Margin, Interest CVF, CVAF PVF, PYAF BEP etc
Note: Numerical problems need to solve related to syllabus.




CPP Code LBS2021-2218 |
Title of Course Cartlficate Course In Digltlzation In |
Pharma & Healtheare Industry |
Course Credit 2 '
Course Teaching Hours 20 |
| Practical/Project/Tralning Hours. 10 |
Evaluation hours 1 -
No. Of Proposed Students | 60 - ,
Course Coordinator Prof. Sudarshan Babar |
Content of Proposed Course

Overview of Digital Practices in Pharma & Healtheare [ndustry.
In detail Sdy of MS-QfTice lor Pharma & Heallhcare Industry
Overview of ERP & CRM

Justification of Course

{(How this course is separate from existing Syllabus) | B B - |
This course is not covered in Lhe syllabus of Pharma & Healthcare Management. Digilizalion
in Pharmeceutical and Healtheare Indusiry imposes on Application base Leamning and gives

Outcome for Students after completion of Course

s Ta Strengthen Pharmaceutical and Healthcare Market Access with ICT and Digital Tools.

s To train the students to be compelent working professionals in lhe Pharma & Heallheare
Indusiry.

* To encovrage studentis 1o be entreprensurs end develep the capacity for sefling vp small scale
enlerprises with respect 1o food within the country.

| Syllabus

¥ lntroduction to Google Suite - overview of google applicaliens like Goegle Analytics, Geogle
forms, Google slides, Maps clc.

¥ Introdustion 1o Ms-OlTice - In details swdy of various applicstions provided by Microsoft Such
as Windows Operating System, PowerPoint Presentelion, Ms-Exael, Advance Excel, Microsoft
Word.

# A Bind Eye View of ERP — The scope of ERP in¢iudes Supply Chain, Finanee, Customer
Relalionship Management, Human Resources, Manufactoring, Project Management, Wackflow,
Business Inlelligence, Collaborelion, Tntegralion and Dala Services,

#» Overview of CRM — A swategle docker for optimizing profitability and ensuring business
continuity by eligning organizetional focus, processes and products to customer valizes.




CPP Code LB32021-2219

Title of Course Certificate Course in Dusiness Analysis for Decision
Making in Pharmaceatical and Healtheare Indostry

Course Credit 2

Course Teaching Hours 10
Fractical{Project/Training Hours 20

fvaluation hours 1

MNa. Of Proposed Students 60

Course Coordinator Praf. Prarmta Arbar

Content of Propesed Course
s lnreduction
«  Dala Eaploration and Redoetion in Pharma and Healtheare Indusicy
= Dealing with Uncenainty and Analyzing Risk in Pharma and Healtheare Indusiry
o Deeision Analytics in Pharma and Healtheare Indusiry

Tustification of Course |
¢ This course is not covered in the syllabus,
= This course is imporiant Lo students as on varigus positions they need (o ke imporant decisions and
they should undersiand how 1o analyze Lhe business.
o Develop methods (o capitalizg on an unigue strategic advaniage.

Cutcome for Sludents alter completion of Course |
«  Deseribe the various concepis relaied 10 Business Analysis.
o The student will leam how to deline and identify a specihic problem for 2 bosiness analvsis
#  This program will help studenis inake decisions related to business elfectively.
»« The swudent will be able w0 solve models [or business problems thal require yes/no decisions and
logical constrainis.

S¥llabus
Iniroduction: Introduction 1© business analysis and how they are assoctawed with dilferent pcrspcw:tlvcle

on strategy in Pharma and Healtheare Industry. How to define and identify a specific problem for w
business analysis in Pharma and Healthcare Industry.

IData Exploration and Redoclion in Pharma and Healtheare Industry
What 15 Clusier Analysis. Data Reduction Preparing Mua and Measuring Dissimilarities, Hlierarchical
and h-Means Clusternge. Closler Analyvsis wilh [xcel

Dealing with Uncertainly and Analyzing Risk in Pharma and Heallheare Indusicy

Delining Output Variubles and Amalvring the Results Using Historical Dat to Model Uncertainty
Models with Coreelated Uneertain YVariables Creating and  [nerpreting Charts, Using Average Yalues
versils Siinulation

Decision Analylics in Pharma andd Healtheare Industry

Formulate and solve models for business probleins whal requires yes/no decisions and logical constraints.
Create models Uan mix wehniques and wols such as simulation and optinization Analyze and interpret
results 1o make informed decisions




CPP Cade LDs2021-2220

Tille ol Course Certificate Course Digital AMlarketing
for Pharmaceulicals and Healihcare
[ndustry

Course Credit 2

Course Teaching Honrs 20

Practical/Project/Training Hours | 20

Evaluation liours 1

My OI7 Propaosed Siodents 6l

Course Coordinater rol. Mranila Arbal

Conient of Proposed Coorse

= Inlrodoction (o coneepts of Digital Marketing

- Bricfintroduction and wse of different Digalal macketing loods [oc Pharmaceaticals and
Healtheare Indusiry

- Daaital-Customer relationship management in Pharmaceuticals and Healtheare Industry

- Lead peneration and elosing in Pharmaceuticals and Healtheare Industry |

Juslilicalion of Course
(How 1his conrse 15 separale [tom existing Svllabus)

Ihis course 15 nol covered 1o the syllabus of Dizgital dMarketing for Pharmaceuwticals and
Hualtheare Industiry, Specilically the contenl of this certilicine is focus on Pharmaccuticals
and Mealtheare Industry, The delivery of the conlent is done by e industiy espens with |
practical and Iive examples and use stily methad,

Ontcome lor Stodents alter completion of Course |

¢ L Understomding and imporimes of digital mackering.

e 2 IFpilal markeling ools and their importance in Pharmmaceuticals and Healtheare Industey

o 3. Efccuve use ol dipial markeiing lools in Pharmagenlicils and Healiheare Indusire
Svllabus

= [Dillerence between digilal and convendonal Markeing

» Dirital Muorkeling in Pharmoceuticals and Meuliheare Industry, The defininion,, I Heeiive
Dieital Marketing Campaigns: A look ol thasa.
Pevaver o, Factors leading tothe larper shill, Digital Marketing & Sociul Transfonmation
Advaniapes & Disadvantapes

= Yarious lacets of Digital Marketing in Phamaccuticals and [lealtheire Tndusin
Empil ~ B2C & H2IE How the two differ, Whatsapp Murketing, Focelwook, Instugram, |
YouTube, SEO, Linkedln Markeling

» Cuoswomer Catchiment & Funnel Building lor Pharmaceuticals and Flealtheare Industry -
Whyare they impotant, Steps & Teaols, Toclics, Google Torm,  Tnguiry though FI,
Instaermm & Linkedlo ALy, Other interaclive metlinds

= Dporiance of Digital Marketing in the Post Covid Warld in eontexy of Pharmaecuticals
angl Healiheare Indlustry, Tmpet af various sectors b, Flow the businesses are coping up, how
the indusiry is adopiiog o the changing needs, Key shilis in strategics - Content Marketing

w  Comversion of sales in Plumnaceaticals and Healtheare dustey, Selling effcctively oo dicia)
mcddio, Approuach wid Tactics, . Erusucing elleehve elosures, Gperational Suppon

AN Lo B2 & 2O i [enal World Ater soles enoozement & service, Selling deep s
well as wide

«  [ilding 2 digital marketing plan lor Pharmaceateals and Tealtheare Industy Jar D20,
sepment encompasaing, Lol Geacration- Tools, Tactics & Pldforms, Revenue Phin,
Conversion., Operational Suppor Plan, Engagement Plin

= Cose Presentalion for Pharmaceuticals and Healheare Industey




CPP Code LI352021-2221

Title ol Course Cerlificate Course in SMART (Selling, Markeline And
Reeruitmenlt, Training) tor Pharma & Ilealilivare
Manaremenl

Course Credit 2

Course Teaching Hours 10

Practicalf/Project/Training Hours 20

Evaluation hours 1

Mo, Of Proposed Studants &0 S

Course Coordinatar Prof. Prajakia Gajare

Content of Proposed Course

Imiracluetion 1o sules & marketing for Pharma & ealtheare [odusory
- STP Ior Pharma & Heallhcare products & services
- B2D & D2C concepis lor Pharma & [lealthoare Industoy
= Reerutiment & Traiming of Phanma & Hewtheare Industoy sales peaple

Justification of Course |

¢ This course is nol coversd in the syllabos of Pharma & Healtheare Management. The Markeling &
Sales Tunction in Pharma Industey Is different from that in consumer poods or industrial products
seument, Learn lechnigues W puide Phama & Hewltheore slodents 1o Iook we issees Troan dillferent
points of view.

v Customer base (Muodical practilioners, slockiest & retailers) is relalively small but spread over o lanee
weopraphical arca,

e IIruas & Cosmelies Act probibils advertising of phanmeeutical products in mass media,

Outcome for Students after completion of Course |

o Deseribe the various conceps related w sabes, markeung. recruitment and iraining,

Uhe stoadent will learn step-by-step sales welungues, stage peescnce. seli-evaluation ol voice, habiis,

abhilines in sales, and undersianding al =ale= career.

v This program will help students make decisions as 1o whether o not they are gqualified inosales, and
prepare them for a sales career i they choose that vocation,

¢ The stndent will develop knewledge and skills sullteient 1o gain and hold corry-Tewvel Johs in Phama
d Flealtheare Sales angd Marketing,

&  he Pharma & Healtheore Sales, marketing, receoitiment & trmoing will develop and expand the
sluclent’s Enevwledee af Merma & Flealthears lndustey,

= Deconstruct the pros and cons of sample real waorld sales ealls for prodocis of Pharma & Healtheare
industy in P20 & P20 domain.,

Svilabns
— -
= Introduction- [noduction o SMART module, Impornance of SMART module at entry Tevel in
Inilusiny.

P Regmenuation, Targeting & Positioning: ST [or Pharma products & scrvices, Seemenation,
Pareeting & Positioning for stroweuic Business Lni (5017, Sales Acuon Plan (5 AP, Componenls al sales
action plun, illerent Templates for elfeciive SADP,

~  Marketing & Sales — horoducton fo Phacmae & Healthoare nueketing, Business e Business
mirketing in Flarmi & Heahheine industoy, Bosiness o consumer marketing in Plarma & Eleallheare
industry, 13usiness o Bosiness Sales (acuvity based), Business w consumer Sales (activiy basedd in
Pharma & Healthemee moustre, Repgi] Chemis) Preseription Audit {RUPAY Musebosier see list
{50

= males Process (T stepsd Prospecting, Prepaaion, Approach, Proseiiaten, Fiosdimg objections, Closiog,
Forllov -,

Pharmucculical markeuing channels:

Designing channel, channel tnembers, selecting the appropriate channel, conllict in channels, physical
distribution management: Steategic imponance. wsks in physical disiribution manurement, Over the
couler (£XTC) brand, Preseripuion brand.

> Recruivmen! & Training - Job analysis, screening the eandidales, Hiring process & hiring decisions,
wsiing, referenee checkinge, Training need assessment, Trdnine methods, teining evalualion,

Evaluaton Methud

o Test- 30 MO baged test or the cvaluion of Rememberiog aod Uncderstanding
~  Field YWaork- Ficld activity will be conducied ar actual markelplace (RCTPASNan feld call)

S50 RTurks aetivity bpsgd on Analyringe, Applyving, Creatine, Evaluoating.




CPP Code LB3SI021-2222

Title of Course Cerlificale Caurse in Fharmaceulical and
Haalthcare Industry Emaronmenlal Analysis

Course Credit 2

Course Teaching Haours 10

Practical/Project/Training Hours 20

Evaluation hours 1 1
No. Of Proposed Students GO -

"Course Coordinator Frod. Frajakta Gajare

Content of Propased Caursa
Fi Discuss the tweats and strengths of the indusiey

= Toimpar fundamental knowledpge on pharmagentical product development

= Tu know different Laws and Acts that regulaes pharmacewtical industry,

To understund the appreval process and regulalory requirements lor drug products,

Justificalion of Course [ .
* This course is nol covered in the syllabos of Pharmaceutical and Healthears Management, This Course Use
real-life seenario.
*  The environmental impact ol the pharmaceutical and Healtheare industey i general and its products
= losummarize and build comfidence aboun the recent develomnents onindusiny and its key pluyers

Quteome for Sludents afler completion of Course |
Syllabus helps w lRemembuer and describe Lhe key chameieristics of the players in an Plarmaceutical and Flealth
Indusiey. Helps 1o Understand and suimmarize the management ethos and philosophy of the players in Plamaceutical
and Health Indusiry. I demgnstrates an understanding of the regulalory lorces acting on the Induslry, Syllabus campare
and eontrast, using 1bles and charis, the market and financial
Performaice of the pluyers in an indusuy. lis ercales the impact of recent developments on the indusuy and its key
,plzn}'ers. Aud Predier the future irajectory of the evolution of the indusiry in the immediate Tuture

H»Hahuq
= Pharmaceutical and Heultheure Indusiry  Analvsis —Natuee of (he Pharmaceutical and [Healiheare Indusury ,

Mlayers in the Pharmoceutical and Healtheure | Pricing Policies, Capacity anulysis — 1oial capacity of the
Pharmacewtical and Hesliheare and break up capacity amonpst key plavers, Current Capacity Uilization
rafes, Plamned future capacity slditions, Geopraphical spread of planis:Tacililies’ copacitics, Demand
Supply balance in the Pharmaceutical and Healtheure — s global, national and regional level, Professional
Trade boddies of the Pharmacewiical and Healtheare , Dusiness Funclions carried our Online by the key
players. Online presenee ol the plavers, Ineremental Innavations in the Plamaceutical and Healtheare |
Disruplive Innovalions in the Pharmaceurical and Eleatihenre |

-

Promoters & Management Ethos in Pharnaceutival and Healthcare: Management ethos and philosoply,
CSR policy, Comorale Governance Inititives, [nitatives owards social inclusion, Initatives towards
CHVIFANIMEenl conservation,

~  bEsternal Eaviromment: Regulatoey Pelicies au the siate. national and global Tevel and heir inpact on the
imdustry as a whole with amadysis of impact, Key Natiomd and Global issues allecting the sty by
initiutives by the Government to promote the industey, Environmendal issues, CSIL iniGaives,

~  Heguldory acuans against the players Regulatory aMairs: Introduction, Repulatory authoritics, Role of
Regulatory allairs department, Responsibiliny of Repulatory AlTairs Professionals, Regulaony rbqu“emcmq
for drug approval: Droe Development Teams,

= Cuality managenient systems: Quality manageinenl & Certificaeons: Cancep of Qualg
Management, Quality by Desien {Qlald), Six Sigma cancepl, Out of Specifications (OO
Introduction 1o [SO 9000 serics of quality sysiems standards, 186 14000, NABL, GLp

> _ Financials: Profilabilitv. Revenues, Marging of lop 5 & botlom 5 plavers over the




trends/changes (herein, Sick players if any and their tumazound strategies, if any, Key fiactors contributing
1o costs, Ratio analysis of financial data for last 5 years for top 5 and bottom 5 companies in the industry.

Evaluation Melhod

»  Test- 30 MCQ basad Lest for the evalualion ofRemembering and Understanding




CPP Code LBS52021-2223

Title of Course Certilicale Course in
Pharmaceutical Packaging
Management

Course Credit 2

Course Teaching Hours 20

Practical/Project/Training Hours 10

Evaluation hours 1

No. Of Proposed Students 60

Course Coordinator Prof.Chandrakant Thorat

Content of Proposed Course

- [mroduction to concapts of Packaging in Pharmeceulical Indusiry
- Good Praclices in Pharmaceutical packaging managemen,

- Role of Different agencies in Pharmacewtical Packaging .

- Different quality siendards .

Justification of Course

(How this coulrse is separate from existing Syllabus) = _
This course is not covered in the syllabus of Pharmeotutical Managemeni, Pharmeceutical
product packaging managemenl Standands are ¢onsidered e be o proven mechanism for
delivering quality of product and service in this seclor.This course analyses the current
status of packaging in Lhe Pharma packaging and its relevance to a cross-seclion of the
industrv.

Outcome for Students after completion of Course i

¢ Tog gain knowledge in Packaging in Pharma indusiry.

= To imain the students Lo be competent working professionals in packaging of Pharmeceutica
products,

# To encourage students (o 1he entreprensurs and develep the capecity for sstting up small scale
enterprises with respeet 1o Phermaceutical within the country

N

Introduciion to Pharmaceutical Packaging:Definition of packaging, Historical
beckground, Importance and Functions of Pharmaceulical packaging, types of packaging,
Packaping Hazards — Storage, Transpartation, Chemical, Climatic, Biclogical.

Pharmaceuntical products Packaging Scenario: Packaging related Costs in
Pharmaceutical Packaging — Environmente] consideraitons & wasie management;
Introduction 1o Peckaging Lews & Regulations; Packeging Scenario in India & world —
Comparison, Scope. Growth of packaging industries in India,

Pachkage Development stages:Planning, concept design, syslem design, prototype &
machines, specifications, relinement and production.

Pharmaccuiical Packaging design:Plastic Packaging Malerials, Liquid Formulalion
Packaging, Semi-Solid Packaging, Stenle Product Packaging.

Pharmaceutical products Packaging :Packaging ofiTablels, Syrup, Nulraceutical / Health
Supplements, PhytoPharma / Siddha Products, Personal Care Products, Wellness
Producls,Medical device packaging, Emieral Packaging, Aseptic packaping systems,
Container ¢losure sysiems.




CPF Cade LBS2021-2224

Tiile of Coursc Cenilicale Course  in Export-lmport
Management in Pharmaceutical  and
Healthears Industry

Course Credit 2

Course Teaching Hours 30

Practical/roject! [raining Hours - I
Yvaluation hoors l

N OF Pruposed Studenis O}

Course Coordinator Or. Dhanemfer Deshiponde

Content of Propascd Course

- Introduciion 1o Iimports ad Exports for Pharmaceutical Industry
- Managcment of Import and Exports Tor Pharmaceutical Tndustry
- Tmpar. Exporl RDocumentanen lor Pharnaceuteal Indusiry

- Import Export Procedures for Pharmaceulical Industiry

- Global Trade and Logistics Management

- Inernational Baoking and Forcien Exchanee Management

Justiliciation of Course |

This course is not covered in lhe syllabus of Pharmaceutical Managemcnt, This
Course s all aboul Export and Import Business Managemenl for Pharmaceutical,
SPPU has given Pharmaceutical Management as Minor specialisonon in which one
paper is about Impeort and Export bul which is nol applicable for Pharmaceutical
Industry for Business Management specialization siudems. This Course will only lor
studenis those are interesled 190 learn how o po lor Impon and Export Business
relaced (o Pharmacemical Indusiry,
Qutconte for Stodents alter completion of
Course
¢ To pain knowledge of Management of Phanmaceutical Import and Export
Managemenl.
¢  Students will ger knowledge regarding Import Expart Documentation in details.
= To cncouraze students w0 gain koowledee of Impoent Expon and think 1o become
entreprengur and siarl import export business in Juture,
Syllabus
»~ Introduction 1o Imports and Exporls [or Pharmaceulical and Healtheare Industry
Meaning and Definition of Tmporis and Export — Classificaton in Pharmaceutical
and Healtheare Industry — Swrateny and Preparadon for Export Marketing of
Pharmaceutical and Healthcare product — Export Markeling Creamizations -
Registralion Formalilies for Pharmaceulical and Healtheare product — 1EC — RUMC
= Export Licensime — Sclection of Exporl Product - Tdentilicmtion of Markels —
Methads al Exparting — Pricing Quatations — Payment Ternas = Letter of Credit -
Liberalization of Imporls = Negotive Lisl [or lmports — Categeries ol Imperters —
Special Sehames Jor Importers [or Pharmaceudcal and Hlealiheare product, —
= Management of Impert and Exports lor Pharmaceutical and Iealtheare Industry:
Basic Concepl of Impor and Expons - Understanding an Expon Transaction -
Direct Quolation Method - Spet & Forward rates and booking of Forward contract _
{or exports - Payment terms - contenls and types of Letter of eredit — Uniform P
Cusioms Procedures for Documcniary Credits (UCPDC) - Excise clearance ;V/Hw‘“ a5, \




Cusloms house apents — Marine insurance for Pharmaceutical and 1lealthcare
product, —

[mport Export Documentation for Pharmacenticel and Healitheare Indusiry:
Decumentation Sysiem — Commercial Invoice — Shipping Bill — Certilicale of
Crigin — Consular Involce — Mate’s Receipt — Bill of Lading — GR Form - 1SO
9000 — Procedure for oblaining 150 %000 — B1S 14000 Certilication — Types of
Marine Insurance Policies - Import Documents — Transport Documents — Bill 1o
Entry - Certificate of [nspection — Certificale of Measuremenis — Freighe
Declaration - Principal, Auxiliary & Regulalory sel of documents. —

Import Export Procedures for Pharmaceurticel and Healthcare Industry: Steps in
Export Procedure — Export Contract — Forward Cover — Export Finance —
Institutional framework for Export Finance — Excise Clearance — Pre-shipment
[nspection — Methads of Preshipment Inspeclion — Marine Insurance — Role of
Clearing and Forwarding Agents — Shipping end Customs Formalities — Customs
EDI 5ystem — Negatialion of Documenls — Realisalion of Expons Proceeds - Pre-
Import Procedure — Steps in lmport Procedure — Legal Dimensions of lmport
Procedure — Customs Formalities for Imports — Warchousing of Imported goods —
Exchange Conirol Provisions for Impons — Retirement of Exporl Documents




CPP Code LB52021-2225
Tille ol Course Certilicate Courge in Infellectual Propery
Righls for Pharmaceutical and Healthsare
Industny.
Course Credil K
Course Teaching Hours 13
Practical/Project/Training Hours 20
Evalualion hours il
Me. Of Proposed Students 24}
Course Coordinater Dir. Dhananjay Deshpande
Content of Proposed Course a
| e Principles ol IPR in Pharmaceuwdical and Health Care Indusury
= Patent Loy and Peactices in Pharmaceuncal and Health Care Industey
e  Copyright Law and Practices in Pharmaccutical and Health Care Industry

' & Trademark Law and Practices in Pharmaceutical and Health Care Industry

e Emoerging [ssues and Challenges in Pharmacewtical und Health Care Industey

»  Future Aspects of Intellectual Propery Rights in Pharmaccuticul and Health Care Industry
l Justification of Course | o

=  Tointreduce lundamcenlal aspects oF Intelleclual property Rights to studenls who are painge G play a
majer rale in development and management ol innovauve projects in Pharmaceutical and Heallh Care
Industry.

»  To disseminale knowledge on patents, patent regime in India and abroad and repisiration aspecls

+  To disseminale knowledge on copyrighits and its relaled rights and regisieation aspecis

« Todisseminawe Knowledze on irademarks and regisiration aspects

=  To disseminate knowledee on Desipn, Geoeraphical Indication (Gl Plant Variety and Layout Design

Protecuon and their registration aspects in Phanma and Heallh cane sector
| « o aware aboul currenl irends in [PR and Govt, sieps in lostering IPR in Pharmaceutical and Heallh
Care Industry |
Outcome for Students afrer completion of Course ] ' T

The course is desizned o provide cmnprchcnswc knowll.dm. 10 Lhe students regarding the cencral prineiples
of IPR, Concepl and Thearies. Criticisins of Intellectual Property Rishts, Intermational Repime “L]dhr‘lf:. Lt
IFR in cancern with Pharmaceutical and Health Care Industry

Sy llabus

F o dtredduetion e Ineleelual Property Rights Concepl and Thearies Kinds ol Tnelleciual Prapeny Righis
Feonoemic analysis of Intelleciual Properry Rights Need  Tor Privawe Biphis versus Toablic Interests
Advaniopes and Disadvantages of PR [orernational Beaime Belating 1o 1PH TRITS and ather Tremties
(CWIPOWTO, GATTSE in Pharmacewtical and Health Care Indusiry

[+ Ruescorch exemption Inroduction o Patents Overview Tislorieal development Conceptz, Moveliy, Utiliy
[nventiveness Men-cbyiousness in Pharma and Elealih care seclorPatent Act 1970 — amendmients o [o904,
0y, 2002 and 2005 Malenwable subject malwer. Tawenability  critena, non-patentable  invenlions
Plaemiwcutical produets and process amd paent proteetion Soflwane Patents Patenting of Micro-srganism.,
Righls of patentee Mocedure lor granting o patent and obiining patents Cioounds Tor appositon Workioge
ol Patents, Campulsory License Acguisition, Surrender, Revocarion, resloration Transfer of poleny rishes,

P Copyright amd Meighborine Hights Concept wnd Ponciples Hlestorkeal backerouod and Develoapoent of
Copyright Law Leading Inwernational Instruments, Beme Convention, Universal Copyright Convention,
[neenational Copyrighl under Copyright Act WIPO | Copyrizht Act, 1937 Tenns of Copyveiphi condiliony
tor grant ol copyrighl, cxwent of righls exception 1o copyright prowection. far use provision. assignment and
licensing, Copyright in Literary, Works,  Copyright in Compuler Propramme. Copyright Repisuar and
Copyright Tourd-Power and Procedure Copyripht Socielics, Ownership, Assignment, Licence, Tran
of Copyright, Conmpulsory Licenees in Pharmaceutical and Health Carg Indusiey

»  Intrenluetion o Telemarks Mesd for Proeclion. Kinds ol irademarks Cancepl of Well knov
Registrtion al rademark Srounds ol refusal of repisimiion Absolute zround Helative proun
registration of trademark opposilion and its sroonds

F TRIPS ]']cxih[t[es Ellld access Lo medic]ne IPI"L 1|1d Cli]]‘.l’lll:‘: c]mm:r: Palcmq and Biotechnology, =1




Exvaluation Methodd

#  Test- 30 MCQ based (st for the evaluation oMRemembering and Understanding




PP Code LI1352021-2226 |

Title of Course Cerfificale Course in Production |
Planning & Qperaiians
Mavagement  in Pharmaccunicals
and Healtheare Tndusiry

Course Credit 2 =
Course Teaching Hours L)
_Practical/ProjecifTraining Hours I

Evaluation hours 1

Mo. Of Prapnsed Students a0

Course Conrdinatar Prof.Chandrakant Tharat

Content of Proposed Course

- Introduction o coneeqis of Praduction Planning and Contrel Munagement in
Pharmaceuicals amd Healtheare Indusiry

- CGiond Manofaeluring Practices in Pharmaceuticals and [ealiheare Indusiy

- Rele al Dillerent agencics in Quality Assuranece and Centrol Management in Agriculiore
and Food [ndusiry

- Dilferent PPC Tanctions in Pharmaceuticals and Healtheare Industry

Justilication of Course |

{How this course is separale from existing Syllabus) |
[his conrse is noL coverad i the syllabus of pharma Manmzement, Procduelion Planning und
Cperalions mamagement in phanna are considered 1w be a proven mechanism Tor-
delivering gquulity of prodoct and service in this seclor. This course anabyses the current
sladus ol PR e e Pharmaceuticals and Healthcare indusiry and s relevanee ooa
crome-section of the induwstey.

Outcome for Students after completion of Course |

s T'opain knowledpe in advanced planning and Forecusting in Planng and Healtheare

¢ To rain the sludents 1o e compelent working professionals in the PPC in Phanna and
Healtheare iodustry, .

* Toencourage sidents Lo the entrepreneurs and develop the capaciiy [or seling upy small scale
enlerprises with respeel 1o Pharma and Tealtheare within the country

Syllabns

+ Production Management: Fundamenlals of produclion, orgamization, economic palicy,

manulacluring economics, produclion capacilies, produclion lines and job balancing,
visible and invisible inpuls, melhodolegy of aclivilies.

» Production planming and conlrel, produclion processes Consideralions lor design of |
rfarge scale manufaciuring unils including ntricate design crilena for units to
manulaclure stenle and non-sterile products wilh special reference 1o laklels,
captules, and injections.

» Design and developmenl ol packaging unils including recenl advances in packaging
lechmques for varnous types of slernle and non-slenle dosage lorms.\Warehousing
design.conslruclion, mainlenznce and  sanilation, good warehousing praclice,
malerials management

» Pharmaceutical Markeling: produclion onenled, sales orienled, promalion onenled
and consumer oriented (medern concepl), mix Role of 7 F's n Pharmacaulical
Marketing Management, Product managemenl. E-Pharma Markeling,

= Product Planning: Selection of product, new producl developmenl and product
differentiation, pricing, promotion — persenal selling; salesmanship, gualilies of
salesman, management of sales force, advertising, publicly and window display,
channels of distnbution. Marketing Research: pharmaceulical markeling research /--'—' =
area.Markel Demands and Sales Forecasting




CPF Code | LEBS2021-2227

Title of Course Certilicate Course  in Quality
Assuranes and Control Blanapement in
Pharmacentlicals and Healheare
Industire

Course Credit 2

Lourse Teaching Hours a0

PracticalfProjeci/Training Hours -

Evalualion hours 1

No. Of Proposed Sludents _ 60 - - —

Course Coordinator Prol.Chandrakant Thorat

Content of Proposed Course

- Dnreduction w concents of Cality Assurance and Condrol Munmpement in PFlyrni o
THealthcare Indusiry
- Cood Manuletoring Proctices 10 Phanga and Healtheare [Indusiry
- Hoede el IilTerent ageneies in Quadity Assuranee and Control Managrement in Pharma and
Iealthcars Indosiry
- Diflerent guality stamdands
lustification of Course
[How Lhis course is separate from exisling Syllabus)
This course is wot ewvercd inthe sy lHubus o Pharma Munasgeement, Quality assurance (A )
standards are considered 10 be a proven mechanism for deliveringe gquality of procdper and
service in this secorThis course amalyses e coment stutus oF Q4 in e Phirma andd health
industry and its relevance to a cross-section of the industry,
Outcome Mor 5ludents after complelion ol Course
= To gain knewledie inadvaneed Instrumenation for qualily assurance
= Tao rain the students to b comnpelent warking prelessionals in the pharma and healtheare | in
the production of qualily drugs by impanmg beller concepls.
= Tao encourage students to the entreprencurs and develep the capawity Tor scliing wp small scale
colemrises with respeet Lo phanma and healtheare within the countm
Svllabus
~ Inlroduction: Concept, scopes of quality conlrel and gualily assurance, Good
laboralary praclice: Introduclion, scope and overview of ICH guidelines QSEM, walh
special emphasis on O-senes guidelines, qualily assurance unil,
= Qrganizalion and personnel responsibilties, traming, hygens and personal records,
drug indusiry localion, design, conslruclion and plant lay cul, mainlenance. sanitation,
enviranmental coniral, wilites and mainlenance of zlerle areas, control of
canlaminaticn and good warehousing praclice,
~ Analysis ol raw materials, finished products, packaging materials, in process quality
conlrol (IFQC In process gualily contral and fimished products gualily control for
following dosage forms in pharma industry according 1o Indian and US Pharmacoepia;
Tablels.capsules cintments, supposiories, creams, parenierals, ophthalmic and
surgical producls,
~ Documentation in pharmaceutical induslry: Three tier documenlalion.  policy,
procedures and work inslreclions, and records {(Formals)., Siandard operaling
procedures, Specifiication and lesl procedures, prolocols and repors. Cistribulion
records and eleclronic data handling. Concepts of controlled and unconlrolted
documents, Submission docurments for regulalors DMFs, as common lechnical
document and electromes common technical documentation.
~ Manufaciuring operalions and conlrals: Sanitation of manufacturing premises, mis-
ups and cross conlammalion, processing of intermedialas and bulk producls,
packaging operalions. refease of finished product. process deviaticns, drug product




change conlral, aseplic prT:cess conlrgl, packaging, reprocessing, salvaging, handling
ol wasle and scrap disposal.




CPP Code LBSZ021-2228

Title of Course ‘Cerlificate Course in Supply Chain and
Logisiics Management in
Pharmaceoiical and Healiheare
Indusiry

Course Credit 2

Course Teaching Hours 3

Practical/Project/Training Haours -

| Evaluation hours 1

Mo, O Proposed Students [Z4]

Course Coordinator Prof.Chandrakant Thorat

Content of Proposed Course

- Introduction 1o concepls of Supply Chain and Logislics Phanmacentical ang Hoeultheare

[oclustry

- Good Practices in Pharmacenlical and Flealtheare Ingustry in SCM and Logishics,
Role of IialTerent agencies in SCM and Loristics  in Pharmaceutical and Healtheare
Industry

- Difleren quality siandards .

Juslificalion of Course
(How this course is separate lrom exisling Syllabus) el

Ihis course is not eovered in the syllabus of Phummacewtical and Hewlthoire Mimagement,
Supply Chain and Lopgistics is considered to be a proven mechanism for deliverioe qualily
of product and service in this secor. This course analyses Lthe current slaws of SCM and
Logistics  in the Pharmaceutical and Feod [ndusuy and 115 relevance 1o a ¢ross-seclion ol
the indusiry,

Qutcome [or Studenls aller complelion of Course |

+ To pain knowledpe in SCM and Logistics in Pharmaceulical and Heallheare industny.

# To train the swdens o be compelem working pralfessionals in SCh and Logistics in the
[Pharmaceutical and Ilealihcare [ndusiry.

#  Toencourage studenls 1o the enireprencurs and develop the cupacity Tor setting un small seile
enterprizes with respect w Phannaceutical and Healtheare within tie counoy

Svllubus

Supply chain mahagemem praclices and slralegies [or Pharmaceulical and Healthcare
Indus!ny.

Inlegrated model of Cuslomer Life Cycle, Demand Managemenl and Supply Chain
Managemenl| for Phammaceulical and Heallhcare Indusiry,

Supply chain lorecasling - lechniques and lools lor Pharmaceutical and Healthcare
Induslry.
Supply chain processes and Inlegration of supply chain processes lor Pharmaceulical

and Heallhcare Industry.

Leveraging cos! and risk through supply chain management systems for Pharmaceulical
and Healthcare Industry,

Lean and agile supply chain Models lor Pharmaceulical and Heallhcare Induslry..

Green supply chain iniliatives and praclices lor Pharmaceulical and Healthcare Indusiry
Supply chain managemenl systems and its inlegration with enterprise resource planning
and Cuslomer Relalionship Management Pharmaceutical and Heallhcare Induslry.




Coordinalion in supply chain, measuring supply chain performance.

ebusiness and supply chain




| CPP Code MBA2021-2229
Title of Course Certificate Course In Dightlzation
Course Credit 2
€ourse Teaching Hours 40
Practical/Project/Training Hours
| Evaluation hours 1
| No. Of Proposed Students B0
| Course Coardinator Prof. Sudarshan Babar
| Content of Proposed Course —

- Overview of Digital Pradices in Industry.
- In dewmil Swdy of MS-Office.
Overview of ERP & CRM. [
Justification of Course

| (How this course is separate from existing Syllabus) |
This course 18 not covered in the syllabus. Digilization imposes on Application base Learning
wnd gives students broad view abour lziest digital practices In industry.

' Outcome for Students after completion of Course |

= Ta Stremgthen Market Access with ICT and Dghal Tools.

» To train Lhe students to be competent working prolessionals in Industry.

» To encourage students to be entreprensurs and develop the capacity for setling up small scale
enterprises with respect to food wilhin the conntry.

| Svllabus

# Introduction Lo Google Suile - overview of google spplications like Google ﬁnu]:ﬂ:- Google
Forms, Google slides, Maps sic,

~ Inwroduction lo Ms-Office - In details study of varicus applications provided by Mlcmsaﬂ Such

| a5 Windows Operating System, PowerPoint Presentalion, Ms-Excel, Advance Excel, Microzsofl
Word.

» A Binl Eye View of ERP - The scope of ERP includes Supply Chain, Finance, Cusiomer
Relationship Management, Human Resources, Menulacturing, Project Management, Work low,
Business [nielligence, Collaboragon, [niegration and Data Services.

~ Overview of CRM — A stmaiegic dockel for opimizing profitability and ensuring business
conlinuity by aligning organisational focus, procssses and products (o customer values.




CRP Code LB5202]-2230

Tille of Course Certificate Course in Business Analysis lor Decision
Muking lor Mapapers

Course Credit 2

Course Teaching Hours 10 -

Practical{ProjectfTrainlng Hours 20

Evaluation hours 1

No. Of Proposed Sludenis | B0

Course Coordinalor Prof. Pranita Arbat

Content of Preposed Course |

» Introduction

+ Daa Exploration and Redueclion — Cluster Analvsis
Iealing with Uncernainy and Analyzing Risk
Drecision Analylics

Justificatlan of Course !

*  This course is nod eovered in the syllabus.

» This course Is imporiant (o students as on various positions they need 1o take tmportant decisions and
they should undersiand how 1o analvee the business,

= Develop methads w capiialize on an unique simlegic advantage,

Dutcome far Students after completion of Course B ]

v Deserilie the various concepis relaied 10 Business Analysis.

s The student will learn how Lo deline aned identify a speeific problain for a bosiness analysis

v Thiy program will help studems make decisions relaced Io business elfeclively,

¢ The student will be able to solve models for business problems that require yes/no decisions and
logical constrints.

Syllabus

* Inirodociion: [ntroduction 10 business analysis and how they are asseciated wih dillerent
perspectives on slrategy, How 1o delfine and identify & specific prablem for 2 business analysis,

v

Data Explomation and Reduclion — Clusler Anafysis What is Cluster Amalysis. Datu Beduction
Preparing Data and Measuning Dissimilarities, Hierarchical and k-Means Clustering, Cluster Analyzsis
with Cxeel

3

Dealing with Uncertainly and Analyrzing Risk Delining Ouiput Yariables and Analyring the Resulis
Using Hiswrical Data e Madel Uncertaimy Models with Correlaied Unecenain Variables Crealng and
Tnlerpreling Chans, Using Averoge Yalues versus Sumulation

»  Decision Analylics Formulate and solve models for business problems thut nequices yeid/no decisions
and logical constraims, Creale models that mix techniques and wols such as simuladon and
optimization Analyec amd interpret results to make inleomed decisions




CIrP Code LBS2021-2231

Title of Course Certificate Course in Digital Marketing
Couse Credit { 2 —
Course Teaching Hours 40

Practical/Project/Training Hours 4]

Evaluation hours |

No. OF Proposed Students | 60

Course Coordinator Prof Pranita Arbal

Content of Proposed Course [l

- Introduetion o concepls of Digital Marketing

- Brief introduction and use of dilferent Digital marketing teols for
- Digital-Customer reletionship manegement in Industry

- Lead peneralion and closing.

“Justification of Course J

(Honw this course is sepamite from existing Syllibus)
This course is not covered in the syllabus of Drigilal Marketing; Specifically the content of |
this certificaie i3 focus as per Industry. The delivery of the content is done by 1he industry
experis with practical and live examples and cass study method

"Outcome for Students after compleétion of Course |

» L. Understanding end imporntance of digital marketing.

» 2, Digilal marketing tools and their impertance for indusiry.
s 3. Effectve use of digitsl marketing icols.

Syllabus

¥ Dilference between digilal and conventional Marketing

¥ Digital Marketing, The definition,. Effective Digital Marketing Campeigns: A look af Lhose.
Power d. Feclors lzading to the larger shifl, Digitsl Markeling & Social Translormation
Advantagess & Disadvantages

¥  ¥Yarlous facets of Dipital Marketing
Email — B2C & B2B How the two difTer, Whatsapp Marketing,. Faceboolk, Instagram, .
YouTube, SEQ, LinkedIn Marketing

» Customer Catchment & Funnel Bullding for — Why are they important, Steps & Tools,
Tactics,. Gedgle Form, Enquiry through FB, Instagram & LinkedIn AD, Other interactive
meihods

# Importance of Digltal Marketing In the Post Covid Werld- Impact of various sectors b.
How he bisinesses are coping up, how the industry is edopting 1o the changing needs. Kcy
shifts in siralegics , Content Marketing

* Conversion of sales in Industry, Selling effectively on digitel media. Approach and Tactics, .
Ensuring effective clesures, Operationzl Supporl

¥ CRM for B2B & B2C in Digital World, Afler sales engegemeni & service, Selling deep as
well as wide

% Building a digilal marketing plan for Industry for B2C, segmenl encompassing, Lead
Generation- Tools, Tactics & Platforms, Revenus Plan, Conversion, Operational Suppor
Plan, Engsgement Plan

* (Case Presentalion.




CPP Code

1.051021-2232

Title of Course

Ceriligale Coure in SMART {(Sclline, Markeling And

Recruilment, Training)

Course Credit 22 - ]
Course Teaching Hours w - -
PracilcalfProject/Trainlng Hours 20

Evaluation hours 1

Mo, Gf Proposed Students B0

Course Coordinator

Prof, Pranita Arbat

Content of Proposed Course

- Introduction w sules & marketing for various industries.
- STP for various indusiry™s products & services

- B2B & @20 concenls for various Industey’s products & services
- Recrvivnent & Trining of various industry’s sales poople

Justilicalion of Course |

This course 15 nol covered in the s¥llabus of Munagement, This Course Use stories and real-life
seenarios al resonale wilh customers. Learn lechniques w puide management students @ laok at
issues from Jifferent points ol view,

s Ahility to collee, process, and analyze consumer and market data 1o make informed decisions,

*  Abiliy 1o creae Branding and infegrled markeling conununicativns plans thal include value
propositions

*  Abiliy o formulie and implement mditional and digital markeing and communicotions stolegics,

¢ Build conlidence o convey bow the sales rep®s soludon will be perfectly sulled 10 meel the
customer's needs — and oblain commitment Lo close the deal,

Qutcome lor Sludents after completion of Course |

« Deseribe the various concepis relawd 1o sales, marketing, recruinment and raining.

¢ The siwdent will bearn step-by-step sales technigues, slage presence, self-evaluation ol voice, babits,
abilitics in sales, and understanding of sales carcer.

«  This program will help students make decisions us 1o whether or not they are qualificd in sales, aned
prepane them Tor o sales career 1 ey choose Lhat voeation,

o The studen will develop knowledpe and skills sulTicient (o gan and hold enie-level Jobs e Sales
amd hdarketing,

«  The Sales; marketing, recruitment & training will develop and expand (he student’s knowledge of
varions Dusinesses,

»  Deconstruct the pros and cons ol sample real world sales calls for products ol various industries in
B20 & BIC domain.

Syllabos
= Lotroduetion- Inroduction 1 SMART medule, Imponance of SMART moduole al aury level n
[nchusiry,

F o Scpmentation, Torgeting & Positioning: STP lor various  indostiies products & services,
Scemenation, Targeting & Positioning for sirtegic Bosiness Unic (SB0), Sales Action Plan (SAP),
Compunents of sales action plan, Diflferent Templaes [or elfecuve SAP.

#  Blarkeling & Sales — [nroduvction 1o markeung, Business lo Business makeling o various |
idustries, Business o eonswmer marketing in various indusirics, Dusiness e Dusiness Sales {activity
Tased L Thosiness te consuamer Sales (activity based] in vorioos indosteics

o Sales Provess (7 steps): Prospeciine. Preparadon, Approach. Presentation, Handling abjections,
Closing,  Follow-up,  Consumer Beloior,  different Produce Categories, Challenges  Tar
Communication; Messape & Media for Comimunication.

» Recruitment & Training — Job analvsis, sereening the cundidngs, Hiring process & hiring decisions,
lesting, relerence checking, Training need assessment, Training methods, training evaluation,
Evaluation Meithod -

orme
~  Tesi- 30 MCOQ based test for the evaluation of Remembering and Understanding epnEve el




CPP Code LINS2021-2233
Title of Course Cerficale Course inlndustry Environmental
Analysis
Course Credit 2
Course Teaching Hours 10
| Practical/Project/Training Hours | 20
Evaluation hours 1
Mo. Of Praposed Students 60
Course Coordinatar Fraf, Pranita Arbat .
Cantent of Propesed Course

- Role ol Indusiry m Indian ceononty

- Help umderstanding Existing Eoviremnent

«  Indostry Eovironment analysis should provide necessary dana for simtegic decision muking

- Industny Environment unlysis should Tacilicae and fosier siralegic linking in organizalions.-indusiries.

Juslificallon of Course |
o The lgaming objective of industmy analysis is w deterine the apponunitics and threats thar exis for fiony
within a compelilive cnviromment,
| o Toswmmorize und build confidence about e recent developments anindusiry and i key players,
+  elps e detect threas an an early stiuge, wnd sssist the organisation in deecloping simiegies for s survival,
‘ ¢ lelps w undersiand the various aspeets and predict treods of the indostry bellen, and helps inomany other
Wavs.

i Qutcome lor Students afrer completion of Course |
}Syllﬂhus describes Lhe key charcteristics af the players in an indusiey. And helps o undersiands and summanize the
management clhos and philosophy of the players in the industry,

[t Demonstrate an understanding of the repulalory forees acling oa the Industry. Compare and Contrast, using 1ables and
,l:hurts, the market and Gnancial performance of the players in an industry. Assess (he impael of recent develypments on
the industry and its key players. And Evaluate and Predict Uie fulure Lrajectory of the evolution of the indusiry in the
immediate future

S¥llabus

#  Tndustry Analysine Nature ol the Industre, Players o the industry, Matwre of competition, karket shares ol ap 5 & hatn
§ ployers. Drinding siratepics, Pricing Palicies, Caelization iF any and commoents thereon, Capaeity analysis — ol
capacily of the indusiry and bresk up capacity amoengst key plasers, Cornenl Capacice Ulilization rales, Plusned Qlure
capueily wlditsns, Ceopraphoeal spread ol planksacilmies’ copacities [Domesies s sell ws Glabal), Demand Supply
Balunes in e indusaey < at plolal, sotonal and regional level, Rey Geters afecting demand, Bey supply side comstrairs,
Professiondd Trady edies ol e Iedualry, Business Functians carred ol Online by the bey plasers: Online presence ol 1he
playvers, Ineremental Inoovations oo e madasirs

= Promowers & danagement Eobas: Mamsgement etlios and plalosepls, B3ocd prodiles o Ok, 000, wnd key map
e peasannel watly e carcer highlieht Pelied prefile ol wme distigushed Top manoagerem peesonngd sach
frpm oy bwa plasers e Industey, O3 poliey, Comporade Coosemunge Initiatisves, Inmiatives eawands social meheion,
Ipitizlives lowunds envaronmenl conservalun

= Eadernal Envieonment: Contrellimes minstre und S e regolator 10 any for the Todustre, Repalore Pelicies ol e skale,
nabworal mnd ghabal level sand teir impact va e nulasine as s hole with anadyses ol wnpact eo lop 8 ploers and bollom 3
plavers, ey Bationnl ond Global msues allecting the mdustey, Kes minaleees Beoabke Govensnenl o promale b
mnlustry, Tnvnamnaialal s, C81 mwmlsees, Regulatons actions agaiost the phayers for e, Action by SERL Competition
Crarrnirssaon ol T, KICRP Comwnisshon, FLA ele

#  Fimancials: Prelibalieg, Bevenoes, slareins ol wp plasers dremlsclenges therem, Sk plasees abany anl the i durmarcml
strtepivs, Buey  Faclors contribuimp o coses, Rane amalysis ol lnancial data for last 3 years for wop 5 and botlom 3
commpanies e indusir |

#  Reeent Developments: Impact ol key relevanl provisions of Lbe lowest Fiscal palivy on the indusiry cAnalysrs af ke
relevant provisions of luest Bxin Pabes o ewse ol odusoies thal are Tocwsed on Glabal darkels Tor expors or ndustries
that Tave sienilicant impon components, &ergers & Acguisivons, Technolopical develapment,

Evalualion Method

P Test- 30 MO based 1es1 for the evaluation olRemembering and Understanding




CPP Cole L1IS2021-2234
Title ol Course Certifiente Course in Expornt-Import
Managemenl

Course Crudit )

Course Teaching Hours 30

Praclical{/I'roject/Training Hours -

Evaluarion hours I

No. OT Proposed Siudents 3H) -
Course Coordinator P Dlavienfay Deslprnde

Confent of Propaosed Course

Irgduciion o lonports and Exports o various Indusiries
Management of Import and Expons lor various Industrics
Import Export Documentation [or various Indusirics
Import Export Procedures for various Industrics

Justilication of Course |

This course is not covered in the syllabus of General MDA Course. This Course s
all about Export and Import Business Management. SPEPU has given Iiernational
Business as Minor specialisation in which one paper is about Impord and Export but
which is not applicable for all swdents, "This Course will only for studenis those are
interested to bearn how to go for Import and Expon Business.

Qutcome for Students after completion of
Course

s lo gam knowledue of Manazement of Import and Lxport Business,

= Sudens will get knowledgee regarding Imporl Ixport Documnenlation in details,

»  To cneourape sludents to gain knowledge of Import Export and (hink 1o beeome
enireprencur and start import export business in [uture.

Svilabns

7 Introduction o mports and Exports for Industey @ Meaning and Definition of
Impeoris and Export — Classification in - Indastry — Sirategy and 'reparation for
Exporl Markeling o product — Export Marketing Orpganizations — Repistration
Fermalities for product — IEC — RCMC — Export Licensing — Sclection ol Export
Product — [dentilication of Markels — Mothods ol Expardng — Pricing Quotations —
Payment Terms — Lelter of Credic - Liberalization of Iinporls — Negative List Jor
Imparls — Categories of Importers — Special Schemes lar Unporiers [or product,

~ Management ol Import and Exports for Indusiry: Bosic Concept of Import and
Exports - Understanding an Exporl Transuction - Iirect Quotation Method - Spot &
Forward rates and hooking of Forward contract tor cxports - Pavment lerms -
conteits and types ol Lewer of credit - Uniform Cuswoms Procedures [or
Documentury Credits {UCPDC) - Exeise elearance - Cusloms house acenis -
Marine tnsurunce for procduct,

~ Import Export Documentation for Indusirs: Documentaion Syslem — Commercial
nvoice — Shipping Bill — Certilicale ol Origin — Cansular Invaice — Mate's Recvipl
- Hill of Eading — GR Form - 150 9000 — Procedure lor oblaimimg 150 2000 — B8
O Certilication — Types of Marine Insurance Policies - Imporl Documents —
Transport Documems — Bill to Entry — Certilicaie of Inspection — Certificate of
Measuremenms — Freight Declartion - Principal, Auxiliary & Regulatory set of
dicumentis,

~ Imporl Export Procedures for Indusiry: Sleps in Export Procedure — Lxpor

Contract — Forward Cover — Export Finance — Institutional framework for Export |

o —



Finance — Excise Clearance — Pre-shipment Inspection — Methods of Preshipment
Inspection — Maring¢ Insurance — Role of Clearing and Forwarding Agents —
Shipping and Custioms Formalities — Customs EDI System — Nepotiation of
Documenis — Realisation of Exports Proceeds - Pre-Import Procedure — Steps in
Imporl Procedurs — Legal Dimensions of Import Pracedure — Customs Formalities
for Imports — Warehousing of Imported goods — Exchange Control Provisions for
Imperis — Retirement of Export Documents.




CPP Code LB52021-22)5
Title of Course Certilicate Course in Inlellectual Property
Righis
Course Credit Z
‘Course Teaching Hours 10 |
Fractical/Froject/Training Hours 20 i
Evaluation hours 1 o |
'No. Of Proposed Students 60 |
Course Coordinalor Dr, Dhananjay Oeshpande !
Content of Propased Course |
|

¢ IPrinciples of [P
» Pawnt Law and Practices
s Copyright Law and Praclices
e Trademark Law and Praclices
s Emerging Tssues and Challenges
»  buiure Aspects of Tiellcetal Property Ricehts
Iustificalion of Course |
« Tointroduce fundamenial aspects of Iuellecioal property Rights 1o students whe are going o play a
majer rale in development and management of innovative projects in industries,
= ‘Todisseminale knowledge on patents, patent regime in India and abroad and registration aspects
»  To disscminate Knowledoe on copyrighls and s related rights and registration aspects
»  To disseinmate knowledse on rademarks and registration aspects ;
»  To disserminate knowledse on Desipn, Geographical Indication (G1), Plant Variety and Lavout Design
Protection and their registration aspects
o Toaware about current trends in 1R and Govi, steps in fostering 1PR
Outcome for Students aller complelion of Course [ |

PR

T'he course s desipned to provide comprehensive knowledpe 1o the students regarding the seneral principles
ol IPIL Concept and Thegries, Criticisms of Inlellectual Property Righls, International Regime Relating o

| Syllabus

-

-

Evaluation Metlod

Iniraduction o Tnlellectual Property Rights Concept wnd Theonies Kinds ol Dellectoal Properly Rivhis
Economie analysis ol Inwelleciwal Property  Higlis Meed [uc Privide Rights versus Public Inlerests
Advantoges and Disadvantages of PR Intermational Tegime Relating to PR TRIPS and olher Treatics
(WP OO, GATES)Y

Research exempuion otrsduction o Paenls Overview Hisworical development Concepis, Novelty, Utilily
Inventiveness Mon-cbvyiousness, Paweot Acl 1970 — amendmenis o 19949, 2000, 2002 and 2005 Palemable
sulject maller, Ptentahilivy erileri, son-pmentable inventions Pharmaceutical products wad process aml
patent prodeciion Sollware Palents Palenting ol Micro-orgamism, Rights of patentee Procedure Tor graling
a putent and ebiuning patenms Grounds for opposilion Working of Pawnts, Compulsory License
Acquisition, Surender, Revovcation, restoralion Frans for ol patent righls

Copyright and Neighbouring Rights Cancepl and Prisciples Historical background and hevelopment of
Copyrizhl Luw Lewding Internanional Instruments, Geme Convention, Universal Copyrisht Convention,
Tnwernatienal Copyright under Copyright Act WU Phonomerams and Perlonmances reaty. Coparighn Act,
1937 Terms ol Coprright conditions Tor grant o copyrizhl, extenl of rights excepion 3o copyright
protection, fuir use provision, sssignment aned licensing, Copyright in Liesry, Dramatic and Musiesl
JWorks, Sound Recording, Clnematograph Films, Copyrizht in Computer Programme, Authar Special
iphis, Right of Broadeasting and perlformers, Copvright Registrar and Copyright Board-Power and
Proccilure Copyright Sacielies. Ownership, Assigiment, Licenes, Trunslation of Copyright, Compulsary
Licenees,

Invodochion tr Trademarks Newd Tor Protection, Kinds of (rademarks Concept of Well known irade
Ruegistriion of tnulemark Grounds ol relusal of regisieation Absolute groumd Belalive ground Pro
registration of trademark opposition aod its grounds

TRIPS Flesibities and ageess 1o medicine TPR and Climate change Palents and Bictechnmlory,

I




¥ Tesl- 30 MCQ based 1es1 [or the evaluation olRemembering and Understanding




CPP Code LBS2021-2236 — |

Tille of Course Coertificate Course  in Financial
Anzalviics

Counrze Credii 2 - e

Course Teaching Hours 30 S

Praclical/I'rojeelfTraining Hours - —

Evalnation hours |

No. Of Proposed Students 60 -

Course Conrdinator D, sLeilf Ponsen

Contenl of Proposcd Course

- Latest hinance weehnologics
- Risk Analysis & management
- Equuy Analvsis
- Dernivatives markel
- Latestirends in Finance
Justilication of Course |

The interesting carcer in the leld ol fimances is the job of a financial anakyst, The
main responsibilily of such professionals @5 w analyse inlernal company relattons and
polenial invesiments to obloin oreanizational cllicicney.

The skills required for the carcer of a finuncial analyst include accounting knowledpe
or finanee experntise and strong academic backeround. Several repulalory licenses
must be oblained by financial analysts. They are also required 1o have communication
skills and analytical abilitics. The analytic reports prepred by financial analysts
should be based on clear arpuments, An analyst is also reguired 1o demaonstrae the
skills of persuasion 1o influence the commiles or manager decision upon some
recommuendalion.

| Outcome [or Students after completion of
| Course

»  To Understand latest trends in Financial hMuarket.

¢ T develop analyiical ability amaong [inanee studenis.

e T gain knowledpe of Technical Analysis,

¢ lodevelop Understangding of Derivative product in practical way.

 Syllabus

(13 Infroduction of Financial Analytics: Describe the roles of slandard setters, regulators,
and audilors in financial reporting: « Describe information provided by the balance sheel;

= Compare 1ypes ol assets, Habilities, and equity: = Deseribe intormation provided by the
income stitement: ¢ Bistinauish berween prolicand net cash Nonvs « Deseribe inlormation
provided by the cash Mow stutement; » [dentily and compare cash osy elassilicatons of
operating, investing, and lnancing activities: * Explain links between the income
statement, balance sheet, and cash Now statement; = Explain the uselidness of ranoe analysis
Lot financial stutements: » ldemity amd interpret ratiog nsed (o analvses company s
Tpundety, praliabahty, fmancing, sharehelder retuen, and sharchalder value

{23 Yinancial Technologies: Tnraduction, Scope, Benefus, Users of Fintech, Litesl
Finteel.

(3) Demysiilving 1he Technical Aualysis: Types of charls & when W use whal, Practical
working of Trend line, Truding the Breakouts, Important Tools - Moving Average,
Fibonacei. Tntroduction w Derivanves, Why Options is the noxt bie wave? Reading Gplion

Chain ltke experts, Practical Prading Stratepies, Aleo Trading - Mext 3ig wave, Gey J'Ead:(/,.;,...--— T
[or the Tinancial Markeis g3 5 Lge ™
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(4) Fulure & Option: Types of fohures, Jargons in Future Trading, Types of Option Trade
Introduction to Option Gresks
Note: Numerical problems need io solve related to syllabus.




CPP Code LB&2021-2237

Title of Conrse Cerlificate Course  in Invesimcal
Adviser

Course Credit 2 F—

Conrse Teaching Hours 30

Practical/Project/Training Hours -

Evaluation honrs I

Na_ OF Propoesed Students 60

Caourse Coordinator Dir. dmd Ponsan

Conient ol Proposed Course )

- Uhnierstanding Sccorilies Markcts and Perlormance
- Knowing Operational Aspects of linancial transactions
- Personal Financial Planning
- Comprehensive Financial Planning
- Product analysis and sclection
- Resulaory and Compliance Aspects
- Case siudies in Comprehensive Financial Advice
| Justification of Course |
Indian is one of the targest demography having 74% literacy rate. 1Cis also said out
af 2 literale person 1 person is Minancially literate & Financial inclusion also less in
the counry. This fact ¢reates good opporlunity in the ficld of Investment Advisor, A
Invesiment advisor is specialists & proflessionals in the ficld who ofTer services on
[inangial pdvice i various elients. To mect the poals stated by Ltheir celicnls, they ofTer
investment straterics and [nancial products, A [inancial adviser has an opporunity
cither o work independetily and start enes’ (irm or work for a recognizable brand or
a company.
People need hinancial advice i several siwations such as marital concerns, buying
accommaodalion, and (or lax, college payment ond retirement planning. Iuis a general
apinion that many individuals [eel more secured when a licensed professional lakes
care of Noancial mallers. 1018 alse important 10 pel professional advice when
investing moncy.
N alsoe allows inilialing own business to provide fnancial services to diverse types
ol population. Another reason for choosing this carcer i3 the ability to seleel from a
variery ol oflers 1o work [or individuals or bis comporations.
Quicome for Studenis afier completion of
| Course -
lis helps for understanding the basic concepts reliated 1o Investment Advisor taught in the
Course. Develop understanding ol various {nancial avenues available lor Investiment?
' develop financial plun for individoal, Helps o analyse the risk associated 1o each
investiment class? Helps 1o evaluale performance of various asset class?
Syllubus
- Personal Finaneial Planning; Role & Imporance of Investiment Adviser, Scope,
Uinderstand CAMP model, Understanding Securittes Markets and Perlormance,
Knowing Operational Aspects of hnancial ransactions, Comprehensive Finaneial
Planning, Product analysis and selection. Repulatory and Compliance Aspects
- Types ol invesiments: Equity . hivesuncil characieristics and role, Listed versus

Ler
J'é;ﬂ

&
Puns \%
uns \ &
w

411033 [ @




characteristics and role, Real Eslales, Investmenl characteristics and role,
Structured products, Invesiment characlerislics and role, Disiressed Securities,
Investment characteristics and role ,Other invesiment opporunilies , Art/Paintings
ele. , Know the channcls for making invesiments , Direcl invesiments
JWUnderstanding the Role of RIAs, Investmecnrs through managed portfolios o
Mutual Funds (MFs) o Aliernative Invesiment Funds (AIFs) o Ponlolio
Management Services {PM5), Compare and Conlrasl between MFs, AIFs and PMS
Understanding Risk & retumn ol Investment Products

Fundamental Analysis: Top Down epproach versus Botlom up Approach, Buy
side research versus Sell Side Research, Sector classification, Stock Analysis
process , Economy Analysis, Industry/Sector Analysis o Company Analysis,
Fundamentals Driven model, Discounted Cash Flow Model o Asser Based
Valualion , Markel driven Model - Relative Valualion, PfE Ralio, P/B Ralw , P/S
Ratio, PEG Rartio, EYA and MV A, EBIT/EV and EV/EBITDA Ralig, EV/S Ralig,
Dividend Yicld, Earning Yield, Indusiry/sector specific valualion mewics.
Technical Analysis: Assumptions of technical analysis, Technical versus
Fundamental Analysis, Advantages of lechnical Analysis, Technical Rules and
Indicalors, Fixed income securillcs and Techaical analysis

Case studies in Comprehensive Financial Planning
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| CPP Coile L1352021-2238

' Tiile of Course Certifieate Course in Markeiing of
| Financial Prodocis
L Course Credit 2

Course Teaching Hours 30

| Practical/lProjeetf Training Elours -

Evaluation hours |.

Nao. OF Proposed Studenis 60

Course Coordlinalor fde alenil Pesnisert

Contenl of Proposed Course

- Intrcduction w Financial Market Fundamentals

- Knowledee of Varwous Finangial Product & services [or Selling & marketing

- Assess the costomer wongh-paints amd customer-truyving joummey for Imancial
Product & services

- Career opportunities in Marketing of Financial Services.

usiification of Course |

This course is nol covered in the syllabus of Finanee MDA Course. This Course is
all about Marketineg of Financial Products, Finonciol Sceevices has Nourished
runging ltom banking, Insurance, Mutual Fund cle, Which need o make marketing
by managers also vacious lnoneial products inercase complicily o investors,

This Course will only [or students those are interested w learn hose 1o make
marketing of Financial products & seryvices.

Quicome for Stwdenis afier competion of
Course

e To eain knowledee ol the key werminoloey ol Financial Services.

o Toomake Fumilior with the varions tvpes of Nnancial prodocts and services.

s« To Compare and contrast the vartous types of tinancial producls and services and
illustrate teir benefits and limilations,

Syllabus

» Finameinl Market Fundamenals: Capual Markets, Role in the Economy, Bricf
Mistory of DSE and NSE. Trade lifeeycle of a financial instrument, Market
Parlicipants in the Equity markets with perspectives on "Boy” side and "Scll’ side,
key wrminalagies related 1o the Equity markets, Bond Markes: Introduction 10
bond markels, how bond markels opernne? Koy lenminelogies related to e bond
markets, Regulatory aspects of the Bond Murkets, Key players in the Bond Markets
{such as Flls, Hedee Funds ety Deb Instruments: Debl instroments and their
classification based on (vpe ol issoer, and basis chavacterisies, Money Markel
Instruments (such as Cerulicate ol Depasit, Re-purchase "Agrcemenls cle)

» Yarious Financial Prodoct & services far Setling, Idenuficauon of investiment

newils for cetad] investors, studving investmenl bekoviour - Fleoaschold ¥s,

Inatithtional Tnvestors,

Adlermale Investiment Produces: Intreduction to Allerate Investments and their

variows prodects and seevices, Portlalio Management Services and their feaures.

Investors Behaviours towards Financial Product & Services, skills and Knowledee

reguired to understand and Need based pitching ol'the linancial Prodicis o the

targcled customaers

Assess the customer [puch-poinis andl customer-huying journcy for Mnancial

Product & services, [nvestment Advisors: Guidelines Tor Investiment Advisors

v




while selling Mutval Funds o the clients., Tax regulations [rom an Investmenl
Advisor point of view, , Eihics need to follow in Markeling of Financial Producls
,Create the marketing straiegy for financial products., Tools & stratepies for
Marketing/Digital Marketing Financial Products

Clienis Dara acquisition, largeting & leads conversion, Career opporiunities in
Marketing of Financial Services, Basic Concepls of Mutua] Fund, Insurance, NPS,
Physical/Digital gold erc.

Markeling of Financial Services: Importance of Financial Planning: identification
ol invesimenl needs for retail invesiors, sludying investment behaviour - Household
Vs. Institutional Inveslors. Allernate Invesiment Products: Introduction 1o Alternate
Invesiments and their various products and services, Portfolic Management
Services and their features, Tax regulations [rom an Investment Advisor paint of
view. Carger opporlunities in Marketing of Financial Services.




| CPP Code LI352021-223%
i Title of Course Certilieate . Course  in Securilics
Analyvsis & Porilodio Managemend
Course Credir 2
Course Teaching Ilours 30
Practical/’rojcct/Training Hours = — N
. Evalualion hours 1
No. Of Proposcil Studenis )
Course Coordinator | Dr. Anil Poman
Content of Proposed Course [

- Intreduction & Concepls: Investmenl

- Risk & Rewrn Analysis; Risk & Hewrn

- Waluation of bends and shares: Bond Valuaion

- Parolio Analysis & Selection: Concept of portiolio and porifolio
- Ponfolio Revision & EFvalualion

CJustilicalion of Conrse |

securily Analysis & Pondebo Management course coverl & inlegrales the many
lopies of madern myvestment analysis, I provides o balanced presentation ol theories,
mstlatons, markels, academic research, and practical apphications, and presents both
Basic concepts and advanced principles. U0 enables (e Investor w0 esiablish the
cxpected retuen and risk Tor a stack and 1o evaluate us desirability in alocical, rational
mmanner, I0s alsa helps 1o calculawe the valuc of various asscis and also find oul the
ellec of variows markel Nuctuations on the value ol radable financial instroments
Crofeome for Students afier completion off
Course

To utlerstand various cancepis of Secuntics Analysis & Pondoho Management?

To understand various theories ol Invesiment Analysis and Porfolio Management like
CAPM & EMF cle,

To learnl how o caleulate risk and return on investmenl using various cancepls covered in
the certihication,

To analvse invesiors necd & objective ol Investors?

To learn how 1o create optimal portiolio for Invesiors.

| Byllabus

~ Introduection & Concepls: Investment: Meaning, nalure & objectives, Invesinenis
Vi, Speculation & Gambling, [nvestment Process, Investment Environment,
Invesiment avenues; Morketable & Non markewahle linancial assets, Porllolio
Management: Meaning, altributes, signilicance and process ol Ponlolio
Management, Portlolio manager and his rele

~ Risk & Refurn Analysis: Risk & Relurn: Meaning and Llemenis ol Risk &
Rewn, Measuremenis ol Risk & Return, Relationship bewween risk and retuen,
Fundamental Analvsis: Eeanomy analvsis, industry analysis and company analysis,
wihnesses ol fundamental analvsis, Technical Analysis: Meaning, Toels ol
lechnical analvsis, Technical Analvais vs, Fundamental Analvsis, Efficient Market
Theory: Meamme, Fonns of Market Elwciency, ElNcienl Market Hypothesis vs,
Fundamentul & Technical Analysis

»~ Yaluation of bonds aml shares: Bond Valvation: Meaning, Types, Bond Prices,
Bond Relurn, Risks in Bonds, Equity Valvation: Meaning, Concept ol Present

Value, Share Valuation Medels, Multiplier Approach to Share Valuation
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¥ Portiolio Analysis & Selection: Concept of portfolio and porifolic management:
Meaning, Types of Portlolio Risks, Diversification of Risks, Selection of Oplimal
Portfolio. M

» Portfolic Revision & Evaluation : Portfolio Revision: Meaning and need of
Portfelio Revision, Constraints in Portfolio Revision, Revision Stralegies, Porilolio
Evaluation: Meaning and need of Portfolio Evaluation, Evaluation Perspectives,
Measuring Porifolio Returns & Risk Adjusted Returns




Key Indicator- 1.2 Academic
Flexibility

1.2.1 Number of Add
on/ Certificate/ Value
added programs
offered during the last
five years

Syllabus of Certificates
for Year 2020-21



| CPP Code LBS2020-2201
Title of Course Certlficate Course in Digltizatlon In
. Agriculture and Food Industry
| CourseCredit E
Course Teaching Hours 20
| Practical/Project/Training Hours 20
| Evaluation hours. 1
_No. Of Proposed Students 120
Course Coordinator Frof. Sudarshan Babar
Content of Proposed Course

- Overview of Digiral Pracrices in Agriculrure and Healtheare Industry.
- In detail Study of MS-Office for Agriculturs and Healthcare Industry.
- Overview of ERP & CRM
Justification of Course
(How this course is separate from existing Syllabius)
This course is not covered in the syllabus of Agricnlture and Healthcare Industry.
Digitization in Agriculture and Healthcare Industry imposes on Application base Leaming
and pives stadents broad view about latest digrtal practices in agriculture industry.
Outcome for Students after completion of Course |
' = To Strengthen Agriculture and Healthcare Industry Market Access with ICT and Dlgltal Tools.
| - 'Il'n-::é train the srudents to be competenr working profssionals in the Pharme & Healtheare
usiry.
s To encourage students 1o be enireprensurs and develop the capacity for seiting up small scale

_ enterprises with rspect to food within the country,

| Syllabus SR — |

¥ Intreduction to Google Suile - overview of google applications like Googale Analytics, Google |
forms, Google slides, Maps etc,

# Intreduction to Ms-Office - In details study of various applications provided by Microsofl Such
as Windows Operauing System, PowerPoinl Presentation, Ms-Excel, Advance Excel, Microsoft
Word. :

# A Bird Eye View of ERP — The scope of ERP includes Supply Chain, Finance, Customer
Relatzonship Management, Human Resources, Manufactuting, Project Management, Workflow,
Business Iniclligence, Callaboration, Integration and Data Services.

7 Overvisw of CRM - A simategic docket for optimizing profitability and ensuring business




| CPP Code - LIE52020-2202

| Title of Course Cerlilicale Course in Business Analysis fur Decision
Making in Agriculture & Food Indusiry
Course Credit Bl 2
Course Teaching Hours 10 B
Practical/Project/Training Hours 20
Evaluation hours 1
No. Of Proposed Students ﬁ Tu]
Course Coordinatar Prof. Pranita Arbal

_Conteni of Propased Course |

Introduction

Dt Exploration and Reduction in Apriculiure & Fowd Industry

ealing wilh Uncenainty and Analyeme Bisk o Agriculuere & Food Indusiry
Decision Analvties in Apriculinre & Food Indusiry

Justmgatiun of Course

This course is not covered in the syllabus,

Tlis ¢course is important (o students as on varions positions they need 1o lake imponan decisions and

they should understand howw 1o analyse the husiness.
Dievelop methods 1o capialize on an agribusiness’ unique sirmegic advantage.

' Oulcome [or Sludems afer completion of Course

Deseribe the various concepls related w Business Amalvas.
The student will leambow 1o define and idenaly a specilic problem for a business analysis

This program will help siudents make decisions related to husiness elfectively,

The swdent will be able tosolve models for busimess problems that require vesing decisions and
Ingical constraints,

Svllabus

r

Introduction: Introduction w0 busimess analysis and how they are associated with  different
petspectives on steatepy in Apriculure & Food Indusiry. How to define and idenbify o specilic
problem for a business analysis in Agniculinre & Food Industry,

Data Exploration and Reduetion in Agriculiure & Food Industry What is Cluster Analysis, Dala
Reduction Preparing Data and Measurmg Disstrolarities, Hierarchical and k-Means Clusiering,
Cluster Analysis with Excel

Drealing with Unceriainty and Analvzing Risk in Apriculiure & Fond Lulustey Delining Catput
Variables and Analyzing the Resulls Using Historical Dawa v Madel Uncenainty Models with
Correlated Uncertin ¥Yarables Creaving and  Interpreting Chants, Using Average Values versus
Simmlation

Decision Analylics in Agriculiure & Food Indusiry Formulale and solve models for business
problems that requires yesino decisions and logical constraints, Create maodels thal max weehmigues and
tools such as simulation and optimization Analyvee and inlerpret resnlis 10 make informed decisions




CPP Code L1S2020-2203

Tille of Coursc Certilicate Conrse in Digital Marketing
for Agriculiure & Food Indusiry

Course Credil 2

Course Teaching Hours 20 -

Practical/Peojec Training Hours | 20

Evaluation hgurs ]

No. Of Propused Stmlenes _ | 120

Course Coordipalor Dir.Bhananjiay Deshpande
Content of Proposed Course i

- luroduction lo concepts of Dhigital BMarketing

- DBrielintreduction and wse of chifferent Digial nauketing wols for Avricullue & Foad
Indusumy

- DHeitad-Customer relationsbup manapement in Agriculiure & Foed Indusiey

- Lead peneration and closing in Agriculure & Food Industry

Jusiification ol Conrse

Indusiry. Specifically the ¢onent of this cernlicate a5 [ocus on Apriculture & Fool
Industey. The delivery of the conlent is done by the indusioy experts with proctical and live
examples and case stody methed,

Outcome for Studenis afier completion of Course ]
o 1. Unclerstmding and importanee of digmal macketing.
= 2 Iheual marketing 1oals and their imponance in Agriculwre & Food Indusiry
e 1 Lifective use of dizital marketine wols in Avriculture & Food Indusiry

Syvllabus

= Difference between digital and conventional Markening

» Dipgital Marketing in Agriculiure & Food Industyy, The delinition., Elfective Digital
Marketing Campaigns: A look al those.
Power d. Factors Teadimg tode larger shalt, Digilal Markeung & Social Translformation
Advanres & Disadvantapes

= Yariouws Cacets of EHgital Blarkeling in Avriculture & Food Tndusiry
Ermaill — B2C & N2R How the two dilfer, Whasapp Marketing,, Faccbook. Tnstagriom,
YouTube, SEC. Linkedln Marketing

» Customer Catechment & Funnel Boilding for Agricullure & Food Indusuy - Whyvare they
imponant, Sweps & Tools, Tacties,. Googele Fonn, Enguiry through FR, Instagram & Linkadln
AL, Other internetive melhods

# Importance of Digital Marketing in the Post Covid World in comexl of Agriculiore &
Food Industiy Iinpact of various seetors b, How the businesses are coping up, how the
industry 18 adopting (o the changing needs. Key shifis in siraegies , Content Marketing,

~  Cowversion ol sales in Agricullure & Food Industhry, Selling effeetively on digital media,
Approach and Tactics, . Ensuring elfective closures, Operalional Supypaon

~ CRM lor D20 & R2C in Dizial World, Aler sales enpagement & service, Selling deep as
well as wide

F  Buildinz a digital marketing plan dor Apriculture & Food Indusiey for B2C, sepment
cneampassing, Lead Generation- Teols, Taclics & Platlorms,  Revenve Plan, Conversion,
Operational Suppart Plan, Engagement Flan

»  Case Presentation Tor Asriculture & Food Indusiry




| CPP Cole LBS2020-2204

Title of Course Certilicute Course  in Corporate
Etigueties & Nusingss Eihics
=

Course Credic

_._(_I_I!I_I_'_\_I_.' Teaching Hours g1
Praciical/ProjectTraining [ours |_]U

Evaluation hours 1

o, O Proposed Stadenis 180 - -
Course Cogndindwor Die.Dhanangay Deshpande
| Content of Proposed Conrse

- Iracduction w concepts ol Corporate Liguetle

- Developing Prolessional behaviour far different interactions

- Participants can acquire basic concepts and standards of DBusiness Ethics and 1o develap
Lheir skills in identileation, analvses and permission of ethical dilemmas on workplace.

Justification of Coorse
{How Lhis course 1s separale from existing Syllabus)

This course is ool covered in the syllabus off Corporue Thigueties & Thsinegss Erhies
Speaifically the comient ol this cenificate is focus as per budusty and more praciical. The
delivery ol the content is done by the industry experts with practical and live examples and
cise sty mellad,

Quicome lor Studlenis afier completion of Course

e Daricipants sill be able o understand the mimimuom aecepted stundirds ol eliguetie in
interaction inside and oulstde of the nrganization

¢ Todevelop the professional behavior required in day 1o day operitions.

e Reasons ol emergence of Business Ethics concepl and the main stages of theic origin

"lel-xhus:

» Introduction to Corporate Etiquerte
Introduction (¢ Buosiness Etiguette. The AT s of Ttiquente, Developing a Culiere ol
Fxecllonce, The Pronciples of Lxceptional Work Dehavieur, The Role of Gued hManners in
Business.Enduring Words

#  Dusiness Attire and Prolessionalism
Rusiness Sivle and Prolessional Image. Dress Codes, Guidelines for Appropriaie Business
Audre, Grooming for Suceess, Mulii-cultural Diressing

=  Telephone Etigquente
Cell Phone Eiguetie, Telephone Dtiguelle, Masterning the Telepluone,  Answerning the
Teleplione, Active Listening, Putting Callers on Haold, Transferring a Call, Taking a Message,
Closing the Call, Handling Rude or Impatient Callers

#  Interet and Email Etiguetie

Internet Usage i e Workplace, Email lssues, Netiquette, £nline Chat Issues, Online Chat

Guidelines

Decorum. Reeciving Guoests in QfMee, Decorum wath visiors, consuliants, senors & oiher

professionals, Appropriate Greetings — THandshakes and others forms of preeling, Making

introductons, sell inroduction. Exchanging Business Cards

~ DBusiness Ethics

Cilics in the Waorkplace

The Challenge of Business Eihies, Creating an Ethical Compass.  Business Fihics Adyairapes-

Ciliical lssucs, ]"rcv:nung Sexual Harassment, Confliict Resolution Strawcgies, (_Jﬁ’rosmg, the

Appropriate Gill in the Business Environment

v




| CPP Code LIES2029-2205
| Title of Course Certilicate Course in SMART (Sclling, darketing And
Recruitment, Training) for Agricullure Business
i Management
Course Credit I 2
‘Course Teachlng Hours |11
Practical/Project/Training Hours | 20
Evalualian hours 1
"Na. Of Proposed Students 120
Course Coordinzior Frof. Pranita Arhatl
Contem of Proposed Course i

- Introeduction o sules & marketing [or Agriculiure amd Foodlnduosiey
- STP [or agriculiural products & services
- 1BAB & D2C coneepls for Aznguliure and Fondindusiny
Reeruitment & Trining of Agrienlire and Foodindusiae sales people
lustification of Course |
= This course is nol covered in the syllabus of Agnbusiness Manuzement, This Course Use sieries and
real-lile seenarios il resonate with Birmers. Learn wechnlques w guide averstudents w look al issues
(rom dillerent poines of view,
o Develop metheds o capitalize on an agribusiness” wigque siratesic advaniage,
= Build conlidence 1o convey how the agriculture sales rep’s solution will be perfecatly suited w meet the
custonner’s neetls — and eham commiiment 1o close e deai.
Dutcume for Students afler completion of Course |

¢ Doescribe the various concepts related 1w sabes, macketing, cecruiiment and training.

e The student will learn slep-by-step sales technupues, stage presence, self-evaluation of voee, habits,
abilitics i sales, and undemsianding of sales career.

e This program will help students miake decisions as (o whether or not they are qualified in sales, and
prepare them for o siles carcer il they chaose hal secanon,

e The sindent will develop knowledpge and skills sulTicient to gain and hold entry-level Jobs in Agri
Sales and Marketing,

o The Agricullure Sales, marketing, recruntment & training will develop and expamd the student’s
knowledge al” Agnculiure Business.

¢ Deconstruct the pros and cons of sample real world sales calls for products of agriculiure & Tood
idlustry i B20B & B20 domam,

Svllabus
~  Introduction- Introduction 1o SMART module, Importmee of SMART moduole al entry level 1
Industry.

~  Sepmentation, Tareeiing & Pasitioning: 511 for Acriculiaral and Food producis & services.
Sepmwentation, Targeting & Posilioning Jor siriteeic Business Thaar (31U, Sales Action Plan (SAP),
Components ol sales action plan, Difterent Templaes for effective SAL,

»  MarkelingdeSales —Intreduciion o Rural marketing, Dusiness to Business marketing in agriculture
and Food industy, Dusiness o consumer marketing in agricubiure and leod industy, Pusiness w
Business Sales (activity bascd), Business o consumer Sales {activity busedy in agriculiure and Food
industry,

»  Rales P'roccss (7 stepsizPProspectling, Preparation. Approach, Presentadion. Handling objections,
Closing, Follow-up, Rural Consumer Behoviors Rural Prodeet Categorics, Challenges for Rural
Communication: Massage & Media for Rural Communication,

#  Recruitment & Training — Job analysis. sereening lhe candidates. fliring process & hiring decisions.

tesling, relerence ¢heckine, Traming need assessment, Trumine methods, irainme evaluation,

Evalualn bTerliod

= Test= 30 MCO) hased | 1est (or the evaluation nﬂ{cmcmhcrmn and Un-:]crnl.lmlmn
#  Ficld Work- Fielductivity will be conducted in both B2R & B2C methad atactual nmrkt.iphu.i:
50 dMarks activily based on Awalyzing, Applving, Creating, Evaluating.




CPP Cade LIBSZNAN-2204
Title of Course Certilicale Course in Agriculture & Food
Industry Environmental Analysis
Course Credit 2 -
Course Teaching Hours o
Practical/Project/Training Hours 20
Evaluation hours B
No. Of Proposed Students | 120
| Course Coordinalor Crr. Manisha Purahil

| Comtent of Proposed Course
- Role olagriculture and Food Industy in Indian ceonomy
Apra processing, agriculiucal marketing, agriculwral finance ete. in the country, Impact of globalization on
avribusiness sector, Simcture ol agriculiure
- Agnbosiness policies-concept and Tommulation, new dimensions in Aprl busmess environment and policy.
- Policy controls and regulations relaring Lo the industrial sector with specific relerence Lo agro-indusiries,

Justification of Course |
s This course is nol covered in the svllabus of Arcibusiness Management, This Course Use storics and real-
[l seenarios hal resonate with [aemecs, Leaen wechiniques 1o coide Agzei siidents o leok at 1ssues Tnom
dilferent poini ol view.
e Develop methods o capialize o an agribusiness’ unique sirawegic advaniage,
#  Tosummarize and build conlidence about the recen developments on industry and its key plavers,

_'DUiF_I‘:]f:I_'-IE__[_DF Sludents afler complelion ol Course |

Syllabus descnbe the key characieristics ol the plavers in an Agri and Food Industry, I helps 10 undersiand and
summarize the managenwnt ethos and philesophy of the plagers in Agn and Food Tndustey. 1L demonstrale an
understandimg ol (he regulaoey lorces acung on the Indusuy 1L compare and Conwast, usmg @bles and charts, the
market and MinancialPerfonnance of the plavers in an induslry, Creates and Assess the impact of recent developments on
the industry and us hey players, Prediel the luwre irsjectory of the evolution of the mdusory i the immediate Tunre

Sy llabus

Asriculture Industry Analvsis —MNature of 1the Agricullore Tndusiry, Plavers i the Agriculiure Indusiry.
Pricing Policies, Capacity analysis — 1ol capacity of the Apriculire Indusiry and break up capacity
amongst key plavers, Current Capaeily Utilczation rates, Planned future capaciy addivions, Geographical
spread of plantsfAacihnes! capaciies, Demand Supply balance m the Agreculiure Indostry — i glabal,
national and regional level, Prolessional Trade bodies of the Avriculiure Indusoy, Business Funclions
carmicd out Onbine by the key players, Online presence of the players, Incremental Tonavations in (he
Acricultuee Industry, Disruptive lunovalions in the Apriculure Indusuy.

= Promoters & Manigement Ethos in Agriculiure Indusiey: Management ethos and plalasophy, CSR poliey,
Corporate Governance Iniliatives. Initistives towards social inclusion, Initialives towards environment
conservation,

= External Eovironment: Repulatory Policies al the state, natiomal and global Tevel and their impact on dhe
industry as a whole with analysis of impact, Key Natwnal and Glohal issues affectmg the industry, Key
mwatives by the Government o promote the indusiey, Envirenmental issues, CSHE initiatives. Regulawory
actions against the players for cg. Action by SERL Competilion Commission of India, MTHEP
Commission, FTXA, cle, agamst irrepnlaritics, lecal violations i any,

= Financials: Profability, Revenoes, Morging of wp 5 & bottom 5 players over the fust 5 years wd
trendsichanpes therein, Sick playvers if any and their wmareund suaegics, ifany, Key facwors contriboting
1o costs, Batio analysis of Nnancial data For Tast 5 years Bar top 5 and battom 5 companics in the indusiry.

»  Recent Developments: Impact of key relevant provisions of the lalest Fiseal policy on the imdustryand |\
variousplgers therein, Analysis of Key relevant provisions of latest Exim Policy in case of il}du'ﬁlri_us that
are [ocused on (Global Markets [or exports or industries that have significant import components, Key
Alliamecs in the past 5 vears and their performance & unpact on other players in the ]'r[‘d_uslij,a. Mergers & /
Acquisitions. e




Evaluaiion Method

¥ Test- 30 MCQ) based tesl for the evalualion ofRemembering and Understandiog




CPP Code LEBS2020-2207

Title of Course Certificate Covurse in Avriculture and
i | Food Product Packaging Management
Course Credit | 2
Course Teaching Hours o, il ~ | 30 B
Pracllcalfpmﬁtﬂl’:l'a_lm—r;ﬁaurs -
Evaluation hours il
Mo. Of Propased Students 120
' Course Coordinator Frof.Chandrakant Thoray
Content of Proposed Course

- Inuoduction W concepts of Fackaeing in Agriculivre and Food hidustry
Crond packaming Practices in Agnculire and Food Indusiry

- ole of DiMvrenl agencics in packaging in Agriculture and Fowd Tndustrs

- Daflerent quality siandards

Justification of Course

 (How this-course is separate from existing Syllabus)
I'his eourse is nol covered i Lhe syllabus al Agribusiness bManagement, Acericubure and |
foaod product packaging management stadirds are considered o be o proven meelinism
for delivering guality of product and service in this sector This course analyses the current
status ol packawmg in the Tood and Agriculture industry and its relevance o a cross-section
ol the industry,

Dutl:nme tor Students after completion of Course |

s To; wiin knowledge in packaping in agriculiure and (ood indusuy.

o To wain the students o be compeient working professionals i packazing e foed and Agri-
culire prevluets ke Trones vegetalsles itk mleraims ele,

s Toencouraee siudents o the enrepreneurs and develop the capacity Tor setling up small scale
enterprises with respect 1o agricublure_and [ood within the country

Q\Il.ﬂhuﬂ !

» Introduction (o concepts of [ond qmlnl\ fond f.'][cl'-.f lood quality assurance and (ool qualiy
manaeement;, objectives, imperance and Tunctions of quality control, Corcent challenees 1o |
food safery. Busic coneepts of quality manaeement, inportance of guabity ad the rple ol
gquadity assurnee in agribusiness.

~ Food adulicration, nature of aduliccants, methods of evaloanon of Tood adullerns angd loxie
comstituents, Principles of lfeod quality assurance, wial guality management {TOM) — poed
manulaeringmanagement practices. good hygienic proctices, sood lab praclices, general
iwitreniess o role of monapgement prachces o guahity contrel Fead salely: management,
applicawions of FIACCE in Toed safely. concept of Tood traccabiliy for food salciy.

F Statestical guality conirel e ool indusiey Food salery and Standacds A 3 salienl presvaision
and prospects. Role of natenal and international repulaory agencies, Dureaw of Indian
Sandards (B1S) AGMARK. Food Safety and Standords Authority of Tndia (FSEA.
Intreduenon 1o WTO agreements: 5PS and TBRT  agreements, Codex alimeniarions
commission, USEFIA, Intemavional organizaton Tor standards (1500 and its standards for food
guatliey and salfzre (150 9000 seres, 13O 22000, 150 13 1al, 150 14000}

= TOM and business sirateey. Qualily conwal process and s relevance in Agnibusiness Indusiry.
Chaality grades and standards; overview and relevanee, benelits 1o consumers, produocers and
food processors, foad grwles and sndards For varions (ool commaodities; cereals, ruits und
vepelahles, ineals, pouluy products.

F Satislics relevant to quality conlrol, guality control eharts wsed inthe Tood nalustry, proeess
eonteol 10 assure (wod quality, food processing, [oed guality slandards and world food 1r1Ll-;,
HACCT, [SO9000, awditing and cenifieation




CPP Cude [ LBS2020-2208 |
Title of Course Certilicale Courvse in Expert-lmport
Blanagement inAsariculiure and Food
| Sector
| Course Credit 2
« Course Teaching Hours 3
| Practical/Project/Training 1lours i
Evaluziion hours /
No. O Proposed Students | /20
Course Coonrdinalor = Mrof Rajesht Cronle
Contend of Proposed Course

- Introduction to lmports and Expons [or Agocublure and Food Indusiey

- Nanagement ol Tmport and Exports [or Apnculture and Food Indusiey

- Import Export Documeniation for Apriculture and Food Industry

- Dmport Export Procedures for Agriculiure and Food Induostry

- Olobal Trade and Logistics kMonoagement

- DInternational Banking and Foreign Exchange Management

Justification of Course - |

This course is not covered 1n the syllabus of Aenbusiness Monopement, Thos
Course is all about Export and Import DBusimess Management Tor Apnceahore and
Food Industry, SPPU has given Intermational Business as Minor specialisimion in
which one paper is about Impon and Expor bul which is nou applicable Tor Rural
and Agn. Business Management specialization students. This Course will anly lor
students those are interested o learn how 10 oo for Import and Export Business
relaled 1o Agriculiure,

Outcome for Stndents alter completion of

Course
o To gain knowledge of Management of Agn, based Tmport and Export Business,

o Siudents wall get knowledee reoarding Impon Expord Documenation in deiils,
o To encourage sludents o gan knowledee ol Import Export and think 10 become
enireprencur and start import export business in future,

ayllabus

~ Iniroduction o lmporis and Exporis Ter Agricubiure and Food Endusiey
Meaninpg and Definiuon of lmports and Exporl — Classiliculion o Agriculture and
Food Indusiry — Siralegy and Preparation lor Export Marketing of Agricalture and
Food product — Expon Marketing Oreaniziions — Registration Formalities Tor
Agriculiure and Food product — 1EC — ROMC — Expon Licensing — Selection of
Export Product — ldentilication of Markets — Methods ol Lxponing — Pricing
Qualalions — Payment Terms — Leuer of Credit - Liberalizanon ol Imporis
Neeative List for Tmports — Catezories ol Importers — Special Schemes for
Impaorwers lor Agriculiure and Feod produoct,

F Mlanacement of lmport and Lxports Tor Agvicubture and Food Induste: Dasic
Conceptl of lmport and Exports - Undersianding an Expon Transaction - Direct
Quaotation Method - Spot & Fornward rates and bookmg of Forward contraet lor
exporls - Paviment werms - contents and types of Letter ol eredil — Uniform Customs
Procedures for Documenlary Crodits (UCTTHC) - Excise clearance - Customs house
apents — Marine insurance for Agriculture and Food product, = %

~ lmport Export Docomentaion for  Agrteuliure and  Food ihttlt.l:«l.'g‘*_u_“._ L
Documentation Svstem — Commercial Invoice — Shipping Bill — Certificate of |

13




QOripin — Consular Invoice — Male's Receipt — Bill of Lading — GR Ferm — IS0
9000 — Procedure for oblaining ISO 9000 — BIS 14000 Cerilicalion — Types of
Marine Insurance Policies - Import Documents — Transport Documents — Bill to
Entry — Certificate of Inspection — Cerlificate of Measurements — Freight
Declaration - Principal, Auwxiliary & Repulalory sel of documenis.

Import Export Procedures for Agriculture and Food Industry: Sleps in Export
Procedure — Export Contract — Forward Cover — Export Finance — Institulional
framework [or Export Finance — Excise Clearance — Pre-shipment Inspeciion —
Methods of Preshipment Inspection — Marine Insurance — Raole of Cleaning and
Forwarding Agenis — Shipping and Cusloms Formalities — Customs EDI System —
Negotiation of Documenis - Realisalion of Exports Proceeds - Pre-Import
Procedure — Steps in Import Procedure — Legal Dimensions of Import Procedure —
Customs Formalilies [or Impons — Warehousing ol Imporied goods — Exchange
Control Provisions for Imports — Retiremenl of Expor Documents.




' CPP Code | LBS2020-2209
Title of Course Cerlficate Course in Inlellectueal Properly
Righls for Agnculture and Food Induslry,
Course Credit _ _ 2
Laurse Teaching Haurs 20
Praclical/Project/Training Hours 20
Evaluation hours =
| Ne.Of Froposed Sludents 120
: Course Cogrdinator _rDr. ManishaPurahit o

| Conlent of Proposed Course

Principles of IPR in Apricullure and Foed Industry

Patent Law and Practives in Agriculiure and Food Industry

Copyright Law and Practices In Agniculture and Feod Indusiry

Trademark Loaw and Mractices in Agriculture and Food Indusiry

Emerging Lssues and Challenges in Apriculture and Food Industry

Future Aspects of Intellectual Property Rightsin Agriculture and Food Indusiry

Jushhcanun uf Course

To introduce fundamental aspects af Intellectual perLI"l}' Rizhts o students who are pome 1o play a
major rale 1o development and managemenl of innovative projects in Agricubture and Food Indostry
To disseminale knowledge on patents, patent regime n India and abroad and regisiration aspecls

To dissciminale knowledge on copyrighls and iis related righls and registiration aspecls

To disseminale knowledpe oo trademarks and regisiration aspects

To disseminaie knowledge on Design, CGeographical Indication (G1), Plaru Variewy and Lavout Design
Prowcetion and Lheir regisiration aspects i Aancalure and Food Indusiry.

I'o aware about current trends in 1PR and Gevt. steps in foslering 1R in Apriculture ad Food
Indusiry

‘Outcome or Sludents afer campleiion of Course |

The course is desipned w provide comprehensive knowledge 1o the studens regarding the general pnnuplu.
ol T'R. Concept and Theones, Criticisms of Intellectual Propeny Righs, International Regime Relating to

IPRin coneern with Agriculture and Food Industry.
Syllabus

.f'

Introduction e larelleetual Propery Rights Concept and Theories Kinds of Intellecmal Property Rizhts
Feonomic analysis of Intellecloal Propeny Rights Need for Privaie Righis versus ublic Interests
Advantazes and isadvaniages of IPR.Intemational Regime Relating w IPR TRIPS and other Treaies
(WIPOMWTO, GATTS) in Agniculture and Food [nduslry

Rescarch eaemption lmireduction 1o Patents Overview Historical developmenl Concepts, Novelty, Ulihily
Invewiveness/Non-obviousness in Pharma and Tleahh care sector, Paten Act 1970 — amendments of 19499,
2000, 2002 and 20435 Pawenable subject mawer. Patentability eriteriz, non-patentable  inventions
Avnculinral  products and process and patent protection Software Patents Patemting of hicro-orgamsm,
Righis ol patentee Procedure [or granting o pateat and olaining patems Groands Tor apposition Working
of Patents, Compulsory License Acguisition, Surrender, Revocation, restoration Transler of putent righis,
Copyright and Neighboring Rights Coneept and Principles Thsiarieal backgronnd and Development ol
Copyright Law Leading Intermational Instruments, Berne Convention, Universal Ceopyright Convention.
Intermational Copyright under Copyright Act WIPO , Copyright Act, 1957 Terms of Copyrighl conditions
for grant of copyright. extent of rights exceplion w capyrizhi protection, fair use provision, assipnment and
licensing, Copyright Registrar and Copyright Board-Fower and Procedure Copyright Socictivs. Ownership,
Assignment, Licence, Translation of Copyright, Compulsory Licences in Agriculture and Food Industry
Introduction to Trademarks Need for Protection. Kinds of trademarks Concept of Well Known-trademarkin
Agriculture and Food Industry, Registration of trademark Grounds of refusal of registration '\|"--|.1!|Im
ground Relative ground Procedure of registration of rademark opposinon and 115 prounds

Exaluation dTeuliod




-

Tuest- 30 MO hased test Tor e eviduaton elRerrembering and Understanding




GRS | LBS2020-2210
e Certilicate Course in Presentation

_ _ - Skills and Puhlic Speaking
[cotrse.cred il 2

FColrsealeaching Hoursill 15

[PraciiS&LProject/ T raining HOUTSH 2
[EGmiemiouRE 0 =
INONOLETGpased[STudenis) | 120

[EolTse Coordinatorall Dr.Dhananjay Deshpande

Conieniof Prdpaséd Course

- Imroduction 10 Public Speaking
- Undersland communication concepls that serve as a basis for efTective speaking
- Imporiant things far efTeclive presenlations
Justification of Course
{ How this course is separate from existing Svllabus)

| This course is nol covered in Ihe syllabus of Presenlation Skills and Public Speaking
Specifically the content of this cenificale 1s [ocus as per Industry and more practical, The
delivery of ihe content is done by the indusiry experts with practical and live examples and
case study method.

FOutiome Jor Students after complction of Coursell |

= Participants will be able ta have Excellent Audience Engngement, A Strong Body
Lenguege end able 1o Posilioning On The S1age
Able 1o plan and peepare spesches that inform, convince, or [ullil the needs of event
Able 1o prepare Oulline of speeches in a logical way

bus

5 [ntroduetion fo Public Speaking

Objectives, Outline, and Iniroduction, Benefils of Public Speaking, Models of
Communicelion, Elements of the Communication Process, Types of Speeches and Speaking
Occasions, Speaking Compelencies, Conclusion, Review Queslions, and Aclivilies

# Presentalion Skills
Know eboul Your Audience, Mastering Communicaiion Skills, Confidence Building,
Positioning On The Siape, Swong Body Languege, Successful conlen! and Elements of
Specch, Speecch Prepamtion, Leamn Great Transilion Words, Excellent Audience
Engagement, Developing leadership quality

¥ Delivering a Presentalion

prescnlalion patern , eye conlact , gesiures, peak loudly and clearly, honest answer to a question

[rom an audience

# IT Ekills required for preseniation




CPP Code LBS52020-2211
Title of Course Certificate Course in  Markeling
Analylics
iCouTse Credil 2
fCourseeaching Hours 20
Proclical/ ProjectTrainingkHours il 19
'Evaluatioi hours il L
NGTOr Proposed Studen(sW 50
Coursé Coordinator _Dr.Dhananjay Deshpande

.Conlent of Proposed Courze Il |
# Iniroduction 1o concepls of Introduction 10 Marketing Analytics
¥ Analytics of enlire markeling process
#  Diflerent software tools required in markeuing analylics

Justification of Course
{How this course is sepaiate from existing Syvllabus) —
# This course is not covered in the syllabus ol Marketing Analytics; specilically the conlenl
of this certificale is focus as per Indusiry. The delivery of the content is done by the
industry experls wilh practical and live examples and case siudy method,

| Outcome for Students alter completion of Course |

» Panicipanis able (0 undersiand the concepl of Demand forecasting using customer-base
models and statistical approaches, Market segmenlation methods & praclices.

»  Able lo calculale Customer Lifetime Value

Iniroducing new producis to the market

Able o calculate best possible Pricing for products

[ntroduction 1o Madketing Anslylics
Cusiomer Analysis
Markel Segmentalion
Preference measurement
Cansumer Choice Models
Customer Lifetime Value
MNew Preduoet Decisions
Pricing Analytics
Adverlising Analylics
Promolions Analylics

’vvvvvvvvvv




| CPP Code | LBS2020-2212 '
| Tille of Course Certificate Course in Eventl Manaeement
Course Credit B - b
Course Teaching Hours 10
PracticalfProjecl{Training Hours 20
' Evaluation hours 1
No. Of Froposed Sludents | &0
Course Coordinator PraF, Pranita Arbal -
_. Content of Proposed Course |
¢ Eyvent Conununication & Prescnation Skills
s Speeial Bvents, Rescarch & Planning
¢ Advanee Event Accountng & Costing
¢ Lven Marketing, Advertising & PR
« Lyvent Production & Lopisiics
o [ven Laws & Liconse
*  Advance Aspecls af Event Management

Ju5t|lu:at|nn of Course

|

In 5PPL) syllabus. event management subject is only for Tourism and Hospitality
Managementspecialization, so this cenification course will provide event manapement knowledge
e olher specialization swdents oo,

To provide a conceptual overview and o systematie study of event programming, managemenl,
and markeling, and practical applications,

To interprel and apply principles of both business and not-lor-prolt management to the special
needs of evenl oreanizalions.

To loster professionalism in cevent manapement, covering the knowledoe base. theory,
melhodolopies and ethics.

“Outcome for Students after completion of Course |

e Undersland basic [ramework ol planning an event.

e Demonstrale abidily w exeemte cvents through project.

o  Undersiand industry rends based on guest lecturers” expertise.

e Demonstrate ability w collaborale Tor event execution.

«  Evaluate evenis or elTectiveness and suecess basced on unigue goals.

| Svllubns

O INTRODUCTLON AND IRPORTANT ASPECTS OF EVENT MANAGEMLENT:

Evenls and principles of event management, Events — vpe and Sice, Event planning and exceulion --
an overview. Leealitics, permmssions and heenses, The role al an event manager, imporlant
characteristics of an cvent manager, Eyvent management indusiry in India, Concepr Designing —
Theme, Event Objeetive and comtent deselopment, Pre Event Prepiartion; Bodgeting, Byvent desizgn,

F STRATEGIC MARKETING FOR EVENTS
Understanting the ¢hent cequirement — Research, customer locus, product Tocus | Tleabon and
planning {crealing a master plan for execution, concepl and theme development, making and
delivering presentidions), Introduction o sales and sales patehes (sales calls, sales piehes), Sirawegic
budeeimy and nepotiations, Spensorships — sponsor vpes £ ealegories, Wentifving potential spensors,
preparing sponsorship decks, Media plun — designing o media plan, Imroduction to cimail marketing
andl copyright.

= PROJECT PLANNING ANMD MANAGEMENT
Flanning an evenl — sieps, Feasibility swudy, site survey and mspection, venues, time and scope of
work, Understanding event amd stage design and lavouls — putting ideas _on EEL” Vendor
management and planning with vendors. budgel allocation and work delegation, "-’__,l a's} n:_\‘

» EYENT PRODUCTION AND LOHZISTLOS i e G NN\
Elements of praduction, Slage constructon and clements, IIIFI';I‘&ITI.:ILII.IFU’III 'Imm!uu_. mﬁ hrnrfdnn.
Parkinp. wravet and lepistics, Sanitalion and hyeiene, Safely and sceurity I-’ = : ' | 5 ]|

# EXECUTION OF ACTUAL EVENT AND TS EVALUATLON ' 411033 [ i ||

. 7% 7]



CPP Code LBS2020-2213

Title of Course Certificaie Course in Premium Brand
Management

Course Credit 2

Course Teaching Hours 20

Practical/Project/Training Hours 10

Evaluation hours 1

No. OF Proposcd Students 60

Course Coordinator Dr.Dhanenjay Deshpande

Content of Proposed Course

¥ Concept of Premivm brand management
» Marketing of Premivm brand
¥ CRM in Premium brand managemenl

Justification of Course "l
(How this course i§ separate from existing Syllabus)

» This course is nol covered in the syllabus of Premium Brand Management; specilfically the
content of this certificate is focus es per Industry. The delivery of the content is done by Lhe
indusiry experts with practical and live examples end case stody method,

Outcome for Studen@after completion of Course ]

1. Develep 2 consumer-ceniric approach Lo building, measuring and evaluating strategies Lhat
build brand equity for new and existing premivm brands.

2. Identify important issves related 1o planning and implementing premium brand strategies
for a diverse group of marketing ofTerings (e-g., Premium Agriculiural products & services,
premium Pharma & Healthcare producis & services, & general premium brands etc.}.

3. Learn how lo identify brand meaning and 10 measurs brand strength for any perticular
market ofTering.

4. Apply premium branding principles and marketing communication concepls and
frameworks (o achieve brand managemenl goals and improve marketing performance.

Syllabus
¥ Introduction to brand management

Premium Product concepls

Premium brand & Marketing mix

Understanding the premium consumers expeciations worldwide
Developing & maneging premium brand manage ment
Distribution strategy [or premiumn brand

CRM in the premium brand

Strategy leadership & social responsihility

Y ¥ Y Y Y v Y v

Legal espects of premium brand management




CPP Code LIB52024-2214 |

Title of Course Certilicate Course in Production
Planninp & O perations
Management in Agricubture

Course Credit 2

E::ursejea:hing Hours a0

.Fra_lcﬁca!,"Prujecl}’Training Hours i 10 L

Evalualion hours | 1

MNo. Of Proposed Students |90 — —

Course Coordinalor Prol.Chandrakam Thorat

Contenl ol Proposed Course !

- lweradhuction w coneepts of Production Flhining and Centra] AMimagement in Agricullurg
Inilusiry
- Good Manufacturing Practices in Agricolture Indusiry
- Rale of Dallferent apencies in Praduction Planning and Operations Manageoent in
Apriculture and Food Industry
= [lTerent PPC luncoons in Aenicubiure and Food Indusiey
Juslification of Course
{How this course is separale from existing Syllabus)
This course is noL covered inthe syllabus of Agriculiure Manaeement, Production Planming
aned Operations management i Agocalivecane consulered w0 be g proven mechionsm Ter
delivering quality of product and service in this seclorThis course analyses the current
slatus of PPC in the Apricultore and Tood  industry and its relevance o a cross-section of
the indusiry,

| Quicome for Studenls after completion of Course i

¢ Topmn knowledee i advanced planning and Ferecasting w Apriculture and Foed Industy
« To rain the swdents o be compelent working prolessionals in the PPC in Apciculiure
andloodindosiry.
¢ Toencournge siideis 1o the entrepreneurs and develop the capacity Tor seting up snall scale
emerprises with respect o Agriculre and food industry within the country
Syllalms

~ Agricullural Preduclion Planning and Conirell funclions of production planning and
controlits objeclive, differenl system of manulaciure production cyele, scheduling and
contralof production and ks control procedures and devices.

~ Total qually managemen!, considerations, slage of quality conlrol, slandard and
specihications, gquality assurance and gualily circles. Schedubng  psychology,
meihodology and conlrol lechniques.Legal aspecls of qually control,

~ Capacity planning-models; process  planning—aggregale  planning—scheduling-
mainienancemanagemenl concepl-work sludy, melhod study, work measurement,
work sampling, workenvironmenl, industrial safety

~ Resource Planning and Budgeting: Imporance and lechniques, melhods lo sludy
work measurement. Produclion conlrol Tor conlentment's, inlermitlenl and project
system, Production forecasting and production inventones.

~ Resource Management: Management of resources: source of supply of malerial,

seleclionand evalualion, purchase management-Cost reduclion, Store Managemeanl

lgeation, storage methods and documentation of Government policies.




CPP Code | LBS2020-2215

Title of Course Certificate Course in Quality
Assurance and Control Management in
“Agriculture and Food Industry.

Course Credit 7 |
Course Teaching Hours 20
 Praciical/Projeci/Training Hours 10
Evaluation hours il
No. O Proposed Studenls a0
Course Coordinalor Prol.ChandrakantTharal

Conient of Froposed Course

- Ineaducton o coneeps ol Quality Assurance and Cantral danagement in Agrcoliare aod
Food Industry
- Gond Manufacweing Practices in Agriculre and Food Indusirny
- Rele of DifTerent agencics i Quality Assurnes od Conrol Managcanent im Agriculiure
andl Food Indusiry
- DifTerent guality standards
Justification of Course

(How this course is separate from existing Syllabus)

This cewrse 15 nol covered il syllabus ol Agreibusmess Sanagement, Chaalily assoninee
{C3A) standards are considered 1o be a proven mechanism Tor delivering quality o proeduct
and serviee in s sector, Thns eourse analyses the corrent status of QA m the food aod
Aorreullure ndusiny and 115 relevance o a cross-section of e mdnsuy

Outcarne for Students afler completion of Course |

s T peain Knewledge in advanced Instumentation for quality assurance

e 1o oamain the studemts o be competent warking professiveals i the food and Agri-colore © i
the production of quality food by impartimg beter noiritiomal, samtation & hyaiene concepls.

o Toencowrage students o e cneepreneurs and develop the eapacity Tor sewing up small scale
_enterprises with respect to food within the country

"nll.ll]m

= Introduction (o conecpls of food quahty, feod saley, lond quality assurance and lfond qualiy
nunagemenl, objectives, imponance and Tunctions of quality control, Curcent challenges w
food safely, Basie cemcepts ol quality management, impenance of qualty and the role of
quality assurance in agribusiness.

» Food adulteration, nature of adulterants, methods of evaluation of food adulterants and toxic
constituents. Principles of food quality assurance, total quality management (TQM) — good
manufacturing/management practices, good hygienic practices, good lab practices, general
awareness and role of management practices in quality control Food safety management,
applications of HACCP in food safety, concept of food traceability for food safety.

= Statistical quality control in food industry Food safety and Standards Act : salient provision
and prospects. Role of pational and international régulatory agencies, Bureau of Indian
Standards (BIS), AGMARK. Food Safely and Standards Authority of India (FSSAT),
Introduction to WTO agreements: SPS and TBT agreements, Codex alimentarious
commission, LUSFDA, Intemnational organization for standards (150) and its standards for food
quality and safety (150 9000 series, 150 22000, 150 15161, IS0 14000}

= TOM and buginess strategy. Quality control process and its relevance in Agribusiness Industry.
CQuuality prades and standards; overview and relevance, benefits to consumers, produders and

food processors, food grades and standards for various food commaodities; cereals, fruits .tm‘r_ .

vegetables, meats, poultry products. 7

# Statistics relevant to quahty control, quality control charts used in the food industryg pn)c;.as iy -' ‘

s
control 1o assure food quality, food processing, food quality standards and world mml triade. |

,.-

HACCP, 1509000, auditing and certification | (B ot

T
i



CPP Code LIBSM20-2216

Tile of Course Certificate Course in Supply Chain and
Logistics Mupagement in Agricullure
and Food Indusury

Course Credit 2
Course Teaching Hours 20
| Practical/Project/Training Hours 10
Evalualion hours 1
No. Ol Propased Studenls a0
| Course Coordinator Frof.ChandrakantThorat

| tontenl of Froposed Course _
Introduction w concepts of Supply Chamn and Logistics Apriculue and Foed Industiy
Goed Praciices in Agricullure and Food Iodustry in SCM and Logistcs,

Role of Different agencies i SCM and Logisiies in Agncnlure and Food Industry

- Inlierent quality standards .

Justilication of Course

(How this course is separate from exisling Syllabus) _
Ihis course is nou covered in the syllabus of Agribusiness Management, Supply Clhion aned
Lozistics in Agriculturcand Foad Indusiry are considered 10 be a proven mechatism for
delivering qualicy ol product and seevice in this secior,This course analyses the curment
stotus af SCM anmd Logisucs in the Tood and Apricullure indusiry and 5 relevance 10 a
cross-section of the industry, - _

Qutcome for Students after complelion of Course [

s Togmn knowledee in SCM and Louistics in agriculture and [ood indusiry.
 To train the students o be competent working professionals inSCM and Logisties in the Tood
and Apri-culture,
¢ Tocucourape studenls to the entreprencurs and develop the capacity for setting up small scale
cnterprises with respeet 1o agriculure amd Tood withom the couniry
Sxllabus

Supply chain managemem praciices and siraegivs for Apricuiture and food Indusiry.

Imeornted  model of Customer  Life Cyele, Demand  Manapement and  Supply Chain
Management lor Agriculture and food Indusiny,

Supply ¢hain Forceashing - techrugues and wols Tor Agriculiure and lond Industiy,

Supply chain processes and Integntion of supply chain peocesses Toe Agriculiuee and Tood Tndusiry,

Leveraging cosl and risk through supply eluon manazement systems for Aprcoliuee aed Toed
Inlustey

Lean and aule supply cham Models for Agricuhure and (ood Indusiry.
Green supply chan miliatives and praciices for Agriculiure and lfood Indusuy.

Supply chain management sysiems and (s imtegration with enterprese cesource planning and
Customer Relaionship Manapement Tor Agciculiure and Tood Indusiey,

Coordinanton in supply chain, measuringe supply chain perlommuance.

chusiness and supply cham . 2 oy gl




Jusgification of Course |

TP Code LIS2020-2217 i
Tille of Course Conulicate  Course in Financial
Reporiing . and Analvsis fur
Manapers
Course Credir | 2
Course Teaching Hours 2
PracticaliProject/ Training Hours 10
Evalualion hours 1]
| No. Of Proposed Students 90
Course Coordinuator - | Prof Rajesh Gade
Content of Froposed Course - | N - il
- The concepal framework tor the preparation and presentation of financial
slalements

[he preparalion and presentalion of finaneial slalements for smgle companics in
compliance with legal and regulaiory requirements, including the relevant
Inlernalional Accounting Standuards

['he preparation and presentation of Ninancial statements [or groups in complionee
with legal and reculatory reguirements, inchuiling the relevant International
Accounling Siandards

Analvsis and inlerpretation ol accounts

This is unigue course designed for students w improve analyocal skills and briel
knowledoee 10 make financial reportine and analysis. This course hiclp 1o students Lo
understand financial statement and based on this can ake decisions,

Ouicome for Students alter completion of

St

Course |
s Able to explain the language, concepts and use of [inancial accounts and repons
« Applv the skills necessary for the preporation and presentation of Nnangial
statements for sinple and group companies in compliance with legal and regulatory
regUrements.
e Prepare repors and presentations relating to hnancial matlers for the board and
senior oflicers ol erpanizations,
syllabus
# Introduelion of Financial Anakysis: Analvsis of various key Finaneral Siatement
fimore focus on BYS. Cash flow, Income & Expenses), Revenue& cost Forecasting,
Ivaluation ol a company vsing ratio analysis, idle ratio & how 10 improve ritios
# Meaning of Financial Reporting, lormat & ils analvsis: Financial Reponinge of
Curment Asset & Non-Current Assets. Inventory, Budgeting of Business/Depl.,
Overview of Costing & cost control in business '
~ hnancal siaements for groups in compliance with leeal and regulawory
requircments, including the relevant Inlernational Accounting Sandards s -1,
~ Accounting Standards: Disclosure of Accounting Policies, Valuation of B lﬂ__
loventones: Cash Flow Sualements S _] %
7 Preparation and presentation of inanciak siatements [or single cnmpnnicsfin J



compliance with legal and regulatory requirements, including the relevant
Intemalional Aceounting Standards

# Account/Finance basic caleulation/mathematics: Percentage, Profitability,
Growith rate, Margin, Interest, CVF, CVAF PVF, PVAF,BEP etc
Note: Numerical problems need 1o solve related to syllabus.




CPP Code | LB$2020-2218
Tille of Course Certificate Course in Digilizalign in
Pharma & Heallhcare indusiry
| Course Credit 2
Course Teaching Hours 20 il
Practical/Project/Training Hours S =
| Evaluation hours 1
No. Of Proposed Studenis &0
Course Coordinator Frof.5omali Indalkar
| Content of Praposed Course

- Overview ol Dhgial Prctices ia Phanma & Healthcare Industry.

- In denail Sindy of MS-Ofhice lor Pharma & Healtheare Industry

- Overview of ERPP& CRM
lustification of Course

{How this course is separate from exisling Syllabus)

This course is not covered in the syllabus of Pharma & IHealithcare Management,

Digitization in Pharmaceutical and Healtheare Industryimposes on Application  base
Learning and gives students broad view about latest digital practices in industry.

Outcome for Students after completion of Course N

* TaStrenglhen Pharmaceutical and Healtheare Market Access wilh ICT and Digitat Taols.

» To train the sludents lo be competent working professionals m the Pharma & Healthcare
Indusiey,

* To cacourage sindents o be entreprencurs and develop the capacily for seliing up small scale
enterprises with respect to food within the conntry.,

Syllalns

# Introduction o Google Snite- overview ol pooele applications like Google Analviies, Google
lorms, Goople slides, Maps ele.

# Introduction o Ms-Office - In delails study of various apphications provided by Microsoll
Such as Windows Operaling Systern, Powerfoint Preseniadion, Ms-Excel, Advanee Exeel,
Microseli Word.

~ A Binl Eye View of ERI® - The scope of ERP includes Supply Chain, Finanee, Customer
Relationship  Managemem, Human  Resources,  Manuficturing,  Project  Manapement,
Workilow, Business Intelligence, Collaboration, Integranon and Data Services.

= Querview of CRM — A stratezic docket for optimizing profitability and ensuring business
continuity by aligning orpanisational [ocus, processes and produets to customer values.




CPP Code | LDS2020-221%

Title of Caurse Cerlilicale Course in Business Analysis (or Decision
Making in Pharmaceutical and Healtheare Indosury

Course Credit 2 |
Course Teaching Hours 10 |
Praclical/Project/Training Hours 20 -

Evalualion hours 1

Mg, Of Proposed Students 4]

Course Coordinator Prol. Pranila Arbat

Contenl nlli'mpused Course

s ntrerducion
= Data Exploration and Beduction in Phacma and Blealtheare hidusiry
«  Dealing with Uncertainty and Analyzing Risk in Pharma and Healtheare Indusuy
» Decision Analytics in Pharma and Heallhcare Indusiny
Juslification of Course |

s This course is not covered in the syllabus.

= This course is important 1o students as on various positions they need 1o take imponant decisions and
they should understand how o analyze the business.

= Develop methods to capitalize on an unigque stridegic advanlage,

Qutcame for Students after completion of Course ]
e Describe the vanous concepts related w Business Analysis,
= The student will learnhowy 1o deline and identily a specilic problem lor a business analysis
«  This program will help siudents make decisions related to business elfectively.
a  The student will be able tosolve medels for business problems that require yes/ino decisions and
logical constraints,

Syllabus

Introduction: Introduction to business analysis and how they are associated with different perspectives
on strategy in Pharma and Healtheare Industry. How to define and identify a specific problem for g

business analysis in Pharma and Healthcare Industry.

Data Exploration and Reduction in Pharma and Healtheare Industry
What is Cluster Analysis, Data Reduction Preparing Data and Measuring Dissimilarities, Hierarchical
and k-Means Clustering, Cluster Analysis with Excel

Dealing with Uncertainty and Analyzing Risk in Pharma and Healtheare Industry
Defining Output Variables and Analyzing the Results Using Historical Data 1o Model Uncertainty

Models with Correlated Uncertain Varables Creating and Interpreting Charts, Using Average Values
versus Simulation

Decision Analyties in Pharma and Healtheare Industry

iFormulate and solve models for business problems that requires yes/no decisions and logical
constraints,Create models that mix technigques and tools such as simulation and optimizationAnalyze and
linterpret results to make informed decisions

]




CP1* Code LI3&20240-2220
Title of Conrse Cerilivate Course Disital Marketing
for Pharmacenticals and Healtheare
Industry =
| Cowrse Credil z
Course Teaching FHours 20
Practical/ProjectTraining 1oors ] 20
Evaluoation hours i
No. Of Proposed Studenis 60
| Course Coordinator Dr.Dhananjay Deshpande

Content of Proposed Course B
- Inwraduction 1o coneepls of Digitad Marketing
Bl inroduction and use af dilTerent Digital macketing tools for Pharmaceuticals and
Leaktheare Indusloy
- Digital-Customer relationship management in Pharmuceuticals and Healthcare Indusiey
- Lead generation and closing in Pharmaceuticals and Healtheare Industry
Justification of Course
(How this eourse is separate from existing Syllabus)
This course s not covercd e the syllabus of Digital Marketing for Pharmuceuticals an
Healtheare Industry, Specifically the contem ol s certificate is focus on Pharmaceuticals
and Heatthcare Indusioy, The delivery of the content is done by the idusiry expens with
practical and live examples and case study methed.

Qutcome for Students afier completion ol Course B
e [, Undersianding and importance of digial marketing.
s 2. Dipital marketing tools and their imponance in Pharmaceuticals and Heallheare lndustry
e 3, Effective use of digital marketing tools in Pharmaceuticals and Healthcare Industry
Svllahus
» Dilference between digital and conventional Marketing
+ Digital Murketing in Pharmaceuticals and Healtheare Industey, The definiion, ElTechive
Digital Marketing Campaizns: A look al those,
Power d. Factors leading to the Targer shifi, Digital Marketing & Social Transformation
Advantages & Disadvamages
>  Vurious facets of Digital Marketing in Pharmaceaticals and Healtheare Industry
Email — D20 & B2B How the two dilfer, Whatsapp Marketing,. Facebook, Insagram, .
YouTube, STO, Linkedin Marketing
Customer Catchment & Funuel Duilding Tor Pharmaceudicals and Healthcure Indusiry -
Whyare they important, Steps & Tools, Tactics,. Google Form, Enquiry through FB,
Instagram & LinkedIn AD, Other interactive methods
> Importance of Bigital Marketing in the Post Covid World in context of Pharmaceuticals
and Healtheare Industry. Impact ol various sectars b How the Lusinesses ane capling up, how
the industry is adopting to the changing needs. Key shifts in strategies , Content Marketing
5 Conversion ol sales in Pharmacencicals and Healtheare Industry, Selling effectively on digital
media. Approach and Tactics, . Ensuring ellective closures. Cperational Support
» CRM for B2 & B2C in Digital World, After sales engagement & senvice, Selling deep as
well s wide
> Duilding a digital marketing plan for Pharmaceuticals and Heabheare Industey for B2C,
seomenl encompassing.  Lead Generation- Tools, Tactics & Platforms,  Revenue Plan,
Conversion, Operational Suppon Plan, Engagement Flan
» Case Presentation for Pharmaceuticals and Healthcare Industry

3\




CPP Code L1B3S2020-2221 3

Tille afl Course Certificate Course in S3ART (Selling, Marketing And
Recruitment, Training) for Pharma & Healihicare
AMunagement

Course Credit 2

Course Teaching Hours 10 .

PractlcaI_J’Prnjecl:,.l’Tralnlng Hours 0

Evaluation hours 1

MNa. Of Propased Students &0 - i

Course Coordinator Prafl. Pranita Arbal

Content of Proposed Course

- Introduction o sales & mE'k_l:ling for Pharma & Healtheare Industry
- 5TP lor Pharma & Healthcare products & services
- BB2B & B2C concepts Tor Pharma & Teallhcare Indusiry
- Reerwment &Trainineg of harma & Healtheare Indusirny sales people
Justification of Course
= This course is nol covered in the syllabus of Phama & Healtheare Managemem, The Markeung &
Sales Tunction i Pharma Indusiry 5 diflerent From thal in consumer egoods or indusorial products
sepmenl,  Learn technigues o puide Phamma & Healtheare stodems 10 Took au ssues Trom dilferent
puints ol vicw,
s Cuswomer base (Medical practitioners, swockicst & retailers) is relatively small bt spread over a large
geographical arca.
+  Drugs & Cosmelics Act prehibits advertising ol phannaceutical praducts in mass media,

| Outcome for Students after completion of Course ]

#  Deseribe the various coneepts related to sales, marketng, recomtment angd rainimg,

e The student will learn siep-by-step sales wechngues, stane mresence, sell-evaluaton af veice, habits,
ahilitics in sales, and vuderstanding of sales carcer.

e This prozram will help shudents make decisions as 10 whether or nol they are qualified in sales, and
prepare them [or a sales cancer 11 hey choose L vocation,

o The student will develop knowledee and skills sullicient o pain and hold entrv-level Jobs in Phaoma
& Flealthcare Sales and Marketing,

*  The Pharma & Healtheare Sales, marketing, recriiiment & waining will develop and expand the
student’s knowledpe of Pharma & IHealthcare Industry.

o Deconsiruct the pros and cons of sample real world sales ealls for prodocts of Pharma & ealtheare
industry in B28 & 132C domain,

| Syllabus
»  Twirodoetion- Inraduclion o SHMART medule, Importance of SMART module at entry level in
Indusiry,

»  Scgmentation, Targeting & Positinning: STE for Phurma producls & services, Sezmentalion,
Tarpeung & Positioning for stratezie Business Uit (SBLY. Sales Acton Plan (SAP), Components of sales
action plan, Ditterent Templales (or efiective SAP.

= Marketing&Sales —Inreduction 10 Pharma &  Healthcare marketing, Dusiness o Dusiness
markelng i Pharma & Tealtheareindustry, Business 1o consumer marketing in Pharma & Healtheare
indusiry. Dusiness 1o Business Sales (activily bascdd, Business 1o consumer Sales (activity based) n
Pharma & Healthcare industry, Retud Chemist Preseripuon Awdie (RCPAY, Mustivasier see list
{MSL)

= Xales Process (7 steps): Prospecting, Preparation, Appreach, Presentation, Hlandhing olyjeciions, Closing,
Follow-up.

Pharmaceutical marketing channels:
Desizning channel. channel members, selecting the apprapriate channel, couilict in chanuels, physical
distribunien management: Siralegic imperlance, tasks in physical distribution management, Over Lhe
counler {OTC) brand, Prescription brand,

7 Recruitment & Training — Iob analysis, screentng the candidates, Hiring process & hiring decisions,
testing. reference checking, Training need assessmenl, Training methods, training l.m]u.muu:f""':_. x\‘\

Evuluation Method ot e

o
- \.' _.f e
+#  Tesl- 30 MOQ based west for the evatuation olRemembering and Unilerstanmiling [/ ~E ) =
* Field Work- Ficldactivity wall be conducied ataciual markeiplace (RCPA/on lebd call i = |I Pf' =7 é
30 Marks activity based on Analyzing, Applying, Crealing, Evalualing, A Wi /s
W = \
\x“x " ,.//;/



CPP Code LIS202{-2222

Title of Course Cerliicate Course in Fharmaceutical and
Heallhcare Industry Environmental Analysis

Course Credit 2

Course Teaching Hours 10
PracticalfProject/Training Hours 20

Evaluaiion hours 3 B
No. Of Proposed Students | 60

Course Coordinator ]Er_ RAanishafurchil

Content ol Prapuser.l Cuurse |

e To Discuss the threats and strengeths of the wdusiry
¢ Toampart fundamental knosledge on pharmaceutical product development

o To know different Laws and Acis that regulates pharmaceutical industry.
e To understand the approval process and reguolaery requirements [or drug products,
Justificatian of Course |

o This course 15 non covered in the syllabus of Pharmaceutical and IHealihcare Management. This Conrse Use
real-Tife seenario.

e The environmental impaet ol the pharmaceutical and Healtheare indusiry in peneral and s products

« Tosummarize and build confidence aloul the recent developments on indusiry and us key players.

Outcome for Students after completion of Cuurse |
Syllabus elps 1o Remember and deseribe (he kc'. characierisiics of the players moan Fharmaccutical and Health
Industry. Helps o Understand and summarize the management ¢ihos and philosophy ol the players in Pharmaccutical
and Health Indusiry, 1L demonsirates an underslanding of the regulaiory lorces acting on the Indusiry, Syllabus compare
and conlmsi. using 1ables and chans, the market and financial

Perfonmance of the players in an industry. Us ereates the impact of recent developments on the industry and its key
players. And Predicn 1he fuwre trajectery of the evolution of the industry in the immediate Mture

Svllahus

»  DPhamaweutical apd Healihcare Industry Analysis —MNawre of the Pharmaceutical and 1eaktheare Indusiry
Players in the Pharmaceutical and Healtheare | Pricing Folicies, Capacity analysis — wowal capacity of Lhe
Pharmaceutical and Healtheare and break up capacity amongst key players. Current Capacity Utilization
rales. Planned luure capacily additions, Geographical spread of plamisifacililies! enpacitics, Demand
Supply balance in the Pharmacewical and Heallhcare — at global, national and regional level, Professional
Trade bodivs of the Pharmaceutical and Healtheare , Business Functions carried out Online by the hey
players. Online presence of the plasers, Incrememal Tnnevations in the Pharmaccutical and Healiheare |
Disruptive Innovations in 1he Pharmaceutical and Healtheare .

#  Promoters & Manapgement Elhos in Pharmaceutical and Healthcare: Management cthos and philosophy,
CSR policy, Corporate Governance Inidatives, Initiatives towards social inclusion, Initiatives lowards
envirenment conservation,

> Exiernal Environment: Regulaory Policies at the state, national and glabal level and their impacl on the
indusiry as a whole wilth analysis of impact, Key National and Global issues affecling Lhe industry, Koy
initiatives by the Government to promale the indusiry, Environmenlal issues, CSR intintives,

= Repulatory actions agaiust the players Regulatory allairs: Tniroductien, Regulatory authoritics, Role of
Reuulatory affairs depariment, Responsibility of Regulatory Affairs Professionals. Regolatory requirements
lor drug approval: Doup Development Teams,

»  Quality managenent systems: Quality manapement & Cerifications: Concept of Quality, Taral Quality
Manapement, Quality by Design (QbD), Six Sigma coneept, Oue of Specilications (Q0S), Charge control.
Intraduction lo ISO Y9000 serics of qualiy sysiems siandards, [SO 14000, NATL. GLP

» Financials: Profitability, Revenues, Margins of top 5 & bottom 5 players over the last 5 years and




wrends/changes therein, Sick players il any and Lheir trnaround strategies, if any, Key factors contributing
to costs, Ratio analysis of linancial data for last 5 years for top 3 and bottom 5 companies in the indusiry.

Evaluation Method

¥  Test- 30 MCQ based test for the evalualion ofRemembering and Understandlng




CPF Code LIBS2020-22271
Title of Course Certificate Course in
PPharmaceulical Packaping
Manuvement
Course Credit 2
Course Teaching Hours 20
Praclical/Projeci/Training Hours | 10
Evaluation hours . 11
No. Of Proposed Studenis GO
Course Coardinalor Prof.Chandrakant Thorat B
Conlent of Froposed Course

- baraduction lo concepts of Packapmyg in Pharmaceutical lidusiry
Good Practices in Pharmaceutical packaging management,

Rale of DhiTerent apencies inlharmaceutical Packaging .

- DilTerent quality standards .

| Justification of Course

[How this course is separate from existing Syllabus)
Fhis course is not covered in the syllabus of Pharmaceotical Management, Pharmaceutical
product packazing management  slandards are considered to be a proven mechanism for
delivering quality of product and service in this sector. This course analyses the current
status of packaging v the Pharma packaging and s relevanee o eross-seciion of the

_ industry, =

Qutcome for Studenls after completion of Course |

s Tooain knowledee in Packaging i Pharma mdusiry.

s To train the students (@ be competeul working professionals inpackaging of’ Pharmaceutica
products.

¢ To encourage students Lo the entrepreneurs and develop the capaciy Tor seiting up small scale
enterprises wilh respeet 1o Pharmaceutical within the cauntry

Svllubus

Introduction to Pharmaceutical Packaging:Delinition of packaging, Historical
back ground, Imporiance and Funclions olPharmaccutical packaging, 1ypes of packaging,
Packaging Harards — Storage, Transportation, Chenieal, Climatic, Biological.

Pharmaccuticalproducts Packaging Scenario: Packaging related Cosis in

Pharmacentical Packaging — Lnvironmental considerations & waste management:
Inreduction to Packaging Laws & Repulalions: Packaging Scenano in India & world -
Comparison. Scope. Growth of packaging industries in India.

Packaae Developmend siages: Planning. concepl design, syslem design, prolotype &
machines, specifications, refinement and production.

Pharmaceutical Packaging desien:Plastic Packaging Materials, Liquid Formulalion
Packaging, Semi-Solid Packaging, Sterile Product Packaging.

I'hiarmaccutical products Packaaing :Packaging of: Tablews, Syrup, Nutraceutical / Healih
Supplements, PhyloPhanma / Siddha Products, P'ersonal Care Products, Wellness

Products.Medical device packaging, Lawral Packaging, Aseptic packaging systems, ///ﬁ
Container closure systems, i




CPP Cade LES202)-2224

Title ol Course Cerlilicatle Course in Export-lmpon

Manapemicnt  in Pharmaceotical  and
Healtheare Indusiry

Course Credii E

Course Teaching Hours _ 30
Practical/Project/Training_Hours -

Evaluation bours = 1

No. {M Proposed Sindents 90

Course Coordinalor LProf Rejesh Guade |

| Content ol Proposed Course

Justification of Course |

Introduction to Imports and Exports Tor Pharmaceutical Indusiey
Management of Import and Exports for Pharmiuceutical Industry
Limport 1ixpon Docunwentation lor Pharmaceuical Industry
Import Expon Procedures for Pharmacewtical Indusiry

(flobal Trade and Logislics Management

International Banking and Foreign Exchange Management

This course is nol covered in the syllabus of Pharmaceutical Management. This
Course is all about Export and Import Business Management for Pharmaceutical.
SPPU has given Pharmaceutical Management as Miner specialisadon in which one
paper s about huport and Export bul which is not applicable {or Pharmaceulical
Indusiry for Business Managemenl specialization students. This Course will anly
for students those are interested 1o learn how 1o zo for Tmport and Export BBusiness
related to Pharmaceutical Industry,

Oulcome for Students afier completion ol
Course

To gain knowledge ol Management of Pharmaceutical Impon and Export
batagement,

e Stwdents will get knowledge regarding Import Expon Documentalion in details.
e ‘Io encourage students W gain knowledee of Import Export and think 10 become
entreprencur and start import export business in Julure,
Svllabus

> Introduction to Imperts and Exports for Pharmaceutical and Healtheare Tndusury

Meaning and Delinition of Tmports and Exporl — Classilicalion in Pharmaccutical
and Healtheare Industry — Strategy and Preparation for Export Markeling ol
Pharmaceutical and Healtheare product — Export Markeling Organizations —
Repistradon Formalities for Pharmacentical and Healtheare produet = 1EC — RCMC
— Expornt Licensing — Selection of Expon Product — Identification of Markets —
Methods of Exporting — Pricing Quatations — Payment Terms — Lener of Credit -
Liberalization of Imporis — Negative List for Imports — Categories of lmporters —
Special Schemes for limporters for Pharmaccudical and Heallhcare product. —
Management of lmporl and Exports for Pharmaceutical and Healiheare Industry:
Rasic Concept of Import and Exports - Understanding an Expan Transaction - —
Direcl Quotalion Method - Spot & Forward rales and booking of Forward cmumﬁfﬂ} _
for exports - Payment terms - contents and (ypes of Letter ol eredit — Unilorm /7 /ﬁ N

Customs Procedures for Documentary Credits (UCPDC)Y - Excise clearance - ([ = 7 | Pl ! '.

|




Cusloms house agents — Manne insurance for Pharmaceulical and Heallhcare
product. —

Import Export Documentation for Pharmaceutical and Healthcare Indusicy:
Documentation System — Commercial Invoice — Shipping Bill — Certificate of
Qrigin — Consular Invoice — Mate's Receipl — Bill of Lading — GR Form — [SO
9000 — Procedure for oblaining 1SO 9000 — BIS 14000 Certification — Types of
Marine Insurance Policies - Import Documents — Transport Documenits — Bill Lo
Entry — Certificate o[ Inspection — Certificate of Measurements — Freight
Declaration - Principal, Auxiliary & Regulalory sel of documents. =
Import Export Procedures for Pharmaceutical and Heallhcare Industry: Steps in
Expor Procedure — Export Contract - Forward Cover — Exporl Finance —
Institwional framework for Export Finance — Excise Clearance — Pre-shipment
Inspection — Methods of Preshipment Inspection — Marine Insurance — Role of
Clearing and Forwarding Agents — Shipping and Customs Formalities — Cusloms
EDI Sysiem — Negotiation of Documenls — Realisation of Exports Proceeds - Pre-
Import Procedure — Steps in Import Procedure — Legal Dlimensions of Impert
Procedure — Customs Formalities for Imports — Warehousing of Imporied goods —
Exchange Control Provisions for Imporis — Retirement of Export Documents




| CPP Code LBS2020-2225
| Tille of Course Cerificale Course in Inlellectual Property
Rights for Pharmaceulical and Heallhcare
Industry,
Course Credit .y 2 ,,f;;’_; -:,‘ N
' Course Teaching Hours 10 ‘:”r_, e = N
Practical/Project/Training Hours 20 IS/ n \% -::1
Evaluation hours | 1 |'|r | d'_ Una | I.
| No. of Pmpused Students | 60 ] _lﬁ_n 9 /S
Course Coordinator Or. ManizshaPurahil "Q\‘ ~__ 5 /.
‘Contenl of Propased Course S .:;
s P’rinciples of 1PR in Phanmaceulical and Health Care Indusiry =T
e |Matent Law and Practices in Pharmaceutical and Health Care Indusiey
«  Copyright Law and Practices in Pharmocewtical and Health Care Induosiry
o Trademark Law and Practices 1n Phannaceutical and Healh Care Industry

=  Emerging Issues and Challenges in Pharmaceutical and Health Care Industry
¢ Fulure Aspeets ol Intelleclual Property Rightsin Pharmaceutica] and Tealth Care Induslry
| Justilication of Course I

o Toinoduce lundamental aspeets of Intellectual property Righis 1o students who are goimg o play a
major rele in development and management of innovalive projects in Pharmaceutical and Health Care
Industry,

e To disseminate knowledge on palents. patent regime in Ingdia and abroad and regisiration aspeels

¢ To disseminaie knowledpe on copyngphis and its relawed rights and regisiration aspects

e To disseminate knowledge on irademarks and registralion aspects

e To disseminate knowledge on Desivn, Geopraphical Indication (G, Plant Variety and Lavout Design
Proteciion and Lheir registration aspects in Pharma and Health care secior

s Toaware about current trends i PR and Gove steps in {ostering 1PR in Pharmaceutical andt Health
Care Industry o

Dutcome for Students aher completion of Course |

[The course is desig sned o provide comprehensive knowledge o the studenis regarding the general principles
of IPR, Concepl and Theories, Cnticisms ol Inlelleclual Property Righis, Intemational Regime Relating o
[P Rin concern with Pharmaceutical and Health Care Industry

S¥llabus "

= Intreduction w Intellectual Propery nghlq Coucept and Theories Kinds of [niellectsal Propeny Rights
Econumie analvsis of Intellectual Property Rights Need for Privawe Riglis versus Public Ineresis
Advantapes and Disadvantages of PR Intemational Regime Relating 1o IPIUTRIPS and ether Treatices
CWIPCLWTO, GATTS) in Pharmaceutical and Health Care Indusiry

»  Research exemption Intreduction o Patenis Overview Hiswoncal development Cencepls, Novelty, Utility
Invenliveness/MNon-obyicusoess in Pharma and Health care seciorPatent Act 1970 - wmendiments of (999,
2000, 2002 and 2005 Pawemable subject matler, Parcntubiliny entena, non-palcintalle  inventions
Pharmaceutical products and process amd patent protection Saltware Patents Paenting of Micro-organism,
Rights of patentee Procedure for pranting a patent and obuaining palents Grounds [or opposition Working
of Patents, Compulsory License Acguisilion, Sumrender. Revocation, restaration Teanster of patent rights,

> Copyright and Neighboring Rights Coneept and Principles Historical background and Development of
Copyright Law Leading Imemational Insiruments, Demne Cenvention, Universal Copyrizght Convention,
lnternational Copyright under Copyright Act WIPO , Copyright Act, 1957 Terms of Copyright conditions
ior prant of copyright. extent of rights exceplion 1o copyrizhl protection, fair use provisian, assighment and
licensing, Copyright i Lircrary, Works, Cepyright in Computer Progrumme, Copyright Remstear and
Copyrighi Board-Power and Procedure Copyright Soeweues, Ownership, Assiznment, Licence, Translation
ol Copyright, Compulsery Licences in Pharmaceutical and Health Care Industry

= Imroduction to Trademarks Need Tor Prowetion, Kinds of trademarks Coneept ol Well known trademark.
Registration of trademark Grouids of relusal of regisiration Absolute ground Relative ground Procedure of
registration of irademark opposition and ils grounds

= CTRIPS Flexibities and aeewss (o medicine IPRL and Climate change Pawcnts and Bictechnology, Traditional

| knowledge and TPR Bio piracy Domain Name Disputes and Cybuer squaitiang.




Evaluafion Melhod

»  Test- 30 MCQ based test for the evaluation o[Remembering and Understanding




CPP Code LIBS2020-2226
Title of Course Certilicaie Course 1 Produciion
Planning & Operalions

Management  in Pharmaceuticals
and Healtheare Indusiry

Course Credit ol 2

Courze Teaching Hours 30
Practical/Project/Training Hours -

Evaluation hours 1

Mo. Of Proposed Students &0

Course Caordinator Prof.Chandrakant Tharat

Content of Fmpnsed Course

Intredugtion 1o concepts of Production l'llmmnu and Contral Manigeement in
Pharaceulicals and Healiheare Industey
Good Manubacturing Practices n Pharmaceulicals and Healtheare Industry

- Rale of Different agencies in Quality Assurance and Control Management in Auriculiure

and Foad Industry
Differem PPRC functions in Pharmaceuticals and Healtheare Industry

Justification of Course

(How this course is separate from existing Syllabus}

This course is nol covered i the syllabus of pharma Managenwent, Production Planning and
Operations management in pharna are considered to e a proven mechanism for delivering
quality of product and serviee i this sector, This course analyscs (he current slalus of PIPC
in the Pharmacenticals sod Healtheare industry and s relevance W a cross-section of (he
sty

Dutcame for '.-'-tudents after cumplelmn of Course |

# Tooain melu.lgc it advaneed plunming aud Forccasting in Pharmea and Heallheare

o To rain the swdents 1o be competent working prolussionals in the PPC in Pharma and
Healtheare industry.

v To encourape students o the entreprencurs and develop the eapacity (or seiting up small seale
enterprises with respect to Pharma and Ilealtheare withm the coonry

| Sy llabus

~ Production Managemenl Fundamentals of production, orgamzatmn economic pohcy
manufacturing economics, production capacities, production lines and job balancing,
visible and invisible inpuls, methodaology of activities.

» Produclion planning and ecnirol, produclion provesses Considerations for design of |
large scale manulacturing umis including intricale design critenia for unils 1o
manufacluresterile and non-sterile producls with special refereance to tablets,
capsules, and injections,

| » Design and development of packaging units including recent advances in packaging
techiniques for various typas of sterile and non-sterile dosage lorms.Warehousing
design,conslruclion, maintenance and sanilalion; goed warehousing practice,
materials managemeant,

» Pharmaceulical Marketing: production onenled, sales orienled, promalion crienled
and consumer orienled (modern concept); mix Role of 7 P's in Pharmaceulical
Marketing Management, Product managemenl. E-Pharma Markeling.

> Producl Planning: Selection of producl, new product development and product

differentiation, pricing, promotion — personal selling: salesmanship, qualilies of
salesman,managemert of sales force, adverlising, publicity and window display,
channelsofdistribulion. Markaling Research: pharmaceutical markeling research

area,MarketDemands and Sales Forecasting f




CPP Code LBS2020-2227 ]

Title of Course Certilicate Course inQuality |
Assurance amd Conirol Manazemenl in
Pharncaceuticals and Healtheare
Indusiry

Course Credit = 2

Course Teaching Hours 30

Practical/Project/Training Hours =

Evaluation hours 1

Na. Of Froposed Sludents a0

Course Coordinator Prof.Chandrakant Thorat

Contenl of Pr;pused Course

- Introduction 1o concepts ol Quality Assurance and Control Management in Phara and
Healtheare Indusiry
- Cinod Manufacturing Peactices in "harma and Healtheare Indusiry
- Role ol Bifferent agencies in Guahity Assurance and Contrel Management in Pharma and
Flealtheare Indusimy
- Ditlerent quality standards
Justification of Course
(How this course is separate from existing Syllabus) |
This course is not covered in the svllabus of Pharma Management, Quality assurance (QA)
standards are considercd o e a praven mechanism for deliveringe guality of product and
service i this sector. This course analyses the current stitus of QA i the Pharma and health
industry and us relevance Lo a eross-seetion of the mdusiry,
mume for Studenis afler complevion of Course l
|+ To gam knowledge in advanceed Instrumentation for quality assuance
» Ta rrain the students Lo be compelent working professionals in the phurma and healtheare | in
the producion of quality drigs by impaning betier concepls,
o To encourage students o Lhe entreprencurs and develop the capacity Tor selting up small scale
enterprises with respect ke pharma and healtheare within the country
Svllabuos -
» Inlreduction: Concepl, scopes al quality control and gquality assurance, Good
laboralory praclice: Introduction, scope and overview of ICH guidelines QSEM, with
specialemphasis on Q-series guidelines, gualily assurance uni.
~ Organizalion and personng! respensibililies, raining, hygiene and personal records,

drug indusglry lacation, design, conslruclion and plant lay out, maintenance, sanilalion,
environmenlal control, ulilities and maintenance of slerle areas, conlrol of
conlaminalion and good warehousing praclice.
~ Analysis of raw materials, linished producls, packaging materials, in process quality
contral {IPQC In process gquality control and finished products gually conlrol for
lollowingdosage torms in pharma induslry according lo indian and US Pharmacoepia:
Tablels capsules oinlments, suppositories, creams, parenterals, ophthalmic and
surgical producls.
~ Decumenlalion in pharmaceulical industry: Three lier documenialion, palicy,
procedures and work instruclions, and records (Formats),, Standard operating
procedures Specilicalion and test procedures, protocols and repors. Dislribulion
recordsandeleclronicdala handling. Concepts of controlled and unconirolied
documents.Submissiondocumenisior  regulatars DMFs, as common  lechnical
documentandelectroniccommonlechnical documenlation.
Manufacturing aperations and contrals: Sanilation of manufacturing premises, mix
upsand cross conlaminalion, processing of inlermediates and bulk produglts,:
packagingoperalions,release of finished product, process dewialions, drug pngL{E;tl.

-

inspection,expirydale calculation, calculation of yields, produclion record review,|

W
3
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changeconlrol aseplicprocess control, packaging, reprocessing, salvaging, handling of
waste and scrap disposal.




CPP Code LI3s2020-2224

Title of Course Certilicate Conrse in Supply Chain sanad
Lugistics MManagemenl in
Pharmaccutical and Elealtheare
[nilusiry -

Course Credit P

€ourse Teaching Hours 30 —

Practical/Project/Training Hours

Evaluation hours 1

MNo. Of Proposed Sludents L0 .

Course Coordinalor 1 Prof.ChandrakanTherat
Conlent of Proposed Course |

- Introduction 1o concepts of Supply Chain and Logistics Pharmaceutical and Healtheare
Indusury
- Good Practices in Phanmaceutieal and Tlealltheare Tndusiry i SCA and Losistics,

- Role of Dhiferent agencies in 5CM and Logistics in Pharmacemicaland Healtheare
Indusiry
- Dhlferent gqualily siandards |
Justification of Course

(How this course is separate from existing Syllabus)

This conrse 15 not covered in the syllabus ol Pharmaceutical and Licaltheare Management,
Supply Chain and Logislics is considercd o be o proven mechinism [or deliveng gqualiny
of product imd service in tus sectar, This course analyses the current siaus o SCA and
Logzistics i the Pharmaccutical and Food Industry and its relevance 1o a eross-section of
the industry. |

| Outcome for Students after completion of Course

« Topain knowledge in SCM and Logistics in Phanmaceuticad and Healtheare mdusiry,

» To train the students 1o be comprelent working prolessionals i05CM and Lowisiies in the
Pharmaceutical and Healthcare Indusiry,

e Toencowrage students 1o the entreprencurs and develop the capacity for sedling up small seale
enterprises with respeet 1o Pharmaceuticul and Healiheare within the conmry

H_E}'H:Illll-!i _____

Supply chain management praclices and sirategies for Pharmaceutical andHealthcare
Industry.

Inlegrated model of Customer Life Cycle, Demand Managemenl and Supply Chain
Managemen! for Pharmaceutical and Healthcare Indusiry.

Supply chain forecasling - lechnigueas and toals for Fharmaceutical andHeallheare
Indusiry.
Supply chain processes and Integralion ol supply chain processes for Pharmaceutical

and Healthcare [ndustry.,

Leveraging cosl and risk through supply chain management syslems for Fharmaceutical
andHeallhcare Indusiry.

Lean and agile supply chain Medels lorPharmaceutical andHeallhcare Induslry..

Green supply chain inbizlives and practices for Pharmaceutical and Heallhcare Industry.
Supply chain managemer syslems and iis inlegralion wilth enterprise resource plannin
and Customer Relationship Management Pharmaceulical andHeallhcare Induslry.




Coordination in supply chain, measuring supply chain performance.

ebusiness and supply chain




CPP Code MBA2020-2229
Title of Course Certificate Course in Digitization
Course GEgdIt 2

CourseaTeachingHors 40

%@?ﬁmﬁm B N L

[5] 1
No. Of,Rroposed[Sthdents 60

 ColseCoordinatoy, Prof. Sonall Indalkar

Cohtentol.eroposed.Course — =

- ODwerview of Digital Practices in Industry.
- In detail Study of MS-Office.
- Owverview of ERPE CRM.

Justification of Course
{How this course is separate from existing Syllabus)

This course is not covered in the syllabus. Digitization imposes on Application base
Leaming end gives studenis broad view ebaul Jatest digilel practices in indusiry.

Outcome for Students after completion'of Course |
= Toa Slrengithenblarkel Access with ICT and Digilal Tools.
s  Tg Lrain the stodents Lo be compelent working prolessionals in Industry.
* To encourage students to be enirepreneurs and develop the capacity for setting up small scale
~___enlerprises with respect to [ood within the country.
Syllabus

# Inlroduction lo Google Suile- averview ol google applicalions like Google Analytics, Google
forms, Google slides, Maps ete.

¥ Tatroduction 1o Ms-Office - In details siudy ol various applications provided by Microsofl
Such as Windows Operaling System, PowerPoint Presenlation, Ms-Excel, Advance Excel,
Microsofl Word.

# A Bird Eye View of ERP - The scope of ERP includes Supply Chain, Fmance, Cusiomer
Relationship Management, Human Resources, Menufacluring, Project Manegement,
Workflow, Business Intelligence, Collaboration, Integration and Data Services.

* Overview of CRM - A stralegic docket for oplimizing prafilakility and ensuring business
conlinuity by aligning organisaticnal focus, processes and products to customer values,

e,



CPP Code

LBS2(120-2220

Title of Course

Cerlificale Course in Dusincss Analysis for Decision
Making for Managers

Course Credit 2
Course Teaching Hours 10
Practical/ProjectfTraining Hours | 20
Evaluation hours 1
Mo. Ol Proposed Sludents (58,

Course Coordinator

Prof. Pranita Arbal

Content of Proposed Course

» Iniroduclion

Dealing with Uncertainly and Analyzing Risk
o Decision Analyties

Diata Exploration and Reduetion — Cluster Analysis

| Justification of Course
* This course is not cavered in e syllabus,

T

e  This course is importanl (o sludents as on various positions they need 1o take importam decisions and
they should understand how (o analyze the business,
s Develop methods (o capitalize on an unique siralepic advantape.

Outcome for Students after campletion of Course |

o  Deseribe (he various concepts related to Busi
* The student will learnbow 10 define and ident

ness Analysis.
ify a specific problen for a business analysis

*  This program will help studems make decisions relaied io husiness elfectively.
o  The sudent will be able tosolve models for business problems that require yesino decisions and

lopical consiraints.

-_§3f_ll:-1hus

# Iniroduction: lalrodection 1o business ana

Iysis and how they are associated with different

perspectives on strategy. How to define and identify a specihie prablem for a business analysis.

Preparing Data and Measuring Dissumilarities,
wilh Excel

'\.I'

Dala Exploration and Reduclion — Cluster Analysis Wha is Cluster Analysis. Daa Reduenion

Hicrarchical and k-Means Clusiering, Clusier Analysis

Dealing with Uncertainty anid Analvzing Risk Defining Oulput ¥ariables and Analyzing the Results

Using Fhstarieal Dawa 1o Model Uncertainty Maodels with Correlated Uncedain Variables Creating and

Interpreting Charts, Using Average Yalues vers

* Decision Analyties Formulale and solve mode
and logical conslrainls, Creale models that

us Simulntion

ls lor business problems thal requires yesma decisions
mix Wchnigues and (ools such as simulanon and

optimization Analyze and interpret resulis 1o make inforuied decisions

I"I ! .'r. : \ =i -Illl
I\'."\ | - ")
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CTP Cade LI352020-2231

Title af Course Cenilicale Course in Diginal dMarketiong |
Course Creldil 2 '
Course Teaching Flours A0

I'raclical/ProjectTraining Hoors |0
Evaluation hours | |

No. Of Proposed Studenis | 60

Cowrse Courdinalor D Dlansim oy Deslipione

Conieunl of I'roposed Course

- luroduction o concepts of Digital Markeuing

- Briclintreduction and use of different Diaiml marketing tools for
- Dhpial-Customer relationship management in Indusuy

- Lend peneration and ¢losing,

Justification of Course
{EHlow this course is sepurate from existing Svllabus)

This cowmse is noi covered in the syllabus ol Digial Sarkedng: Specifically the conem ol
his certificate is focus as per Industry. The delivery of the comtent 15 done by the mdusiey
cxperis with praciical and live cramples and case study method.

Orsecame Mor Slodenis alier complelion of Course |

|
| =

o |, Undersianding and imponance ol digiial marketing,
o 2. Digital markeling tools and their importanee Tor indusiry.
o 3. Effeetive use of dizial marketing woals,

Sxllabus

ik

~ Dhiilerence between digital and conventional Marketing

~ Digital Marketng, The delniton,, Effective Digital Marketing Campaigns: A look at those,
Power . Factors Teadiag 10 the Targer shil, THpnal Macketmy & Social Transformation
Advaniages & Disadvanlapes

#  Warious fucets ol Dhgital Mlarkeling
Emaill - B2C & B2B How the two dilTer, Whatsapp Markenne, Facehook, Instazram, |
YouTube, SEC. LinkedIn Marketing

# Cuostomer Catchment & Funoel Buililing for — Why are lhey unportant, Sieps & Tools,

Tactics.. Google Form, Enquiry theough Fi}, Insiagram & Linkedln Al Other imeractive

moethods

Importance of DHeital Marketing in the Post Covid Warlil- Impact of vanous sectors b

How the businesses are copinge up, how the industty is adopting o the chancing needs. Key

shifls i strateenes , Coatenl Marketing

7 Conversion of sales in Indosiry, Selling effecavely on digial media, Appeoach aml Tacties, |

Lnsuring effective closures. Operational Suppord

CRM Tor B21E & B2C in Digial Weorld, Alter sales engagement & service, Selling deep as

well as wide

- DButlding a digital marketing plan for Indusiry Tor B2C, sepment encompassing,  Lead
Gueneration- Tools, Tacties & Platforms, Revenue Flan,  Conversion, Operational Support
Plan, Eogasement Plan

v

v
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CPP Code LIBS2020-2232

Content of P;npnsud Course

Title of Course Certilicate Course in SMART {(Sclling, Marketing And
Recruilmend, Training)

Course Credit pl

Course Teaching Hours a 10

Practical/Project/Training Hours 0

“Evaluation hours - 1

Ma, Of Froposed Students al

Course Coordinator Prof. Pranita Arbat

Latroduction to sales & marketing lor various indusirics.

STP lor varicus indusine™s products & services

B20 & B2C concepts (or various indusiny’s products & services
Recruitment & Training of various indusiry’s sales people

Justification of Course

e

This course is not covered m the syllabus ol Manazement, This Course Use swories and real-life
seenariog i resonate with cusiomers. Learn lLLhmqms o guide managemenl students to look ot
issues [rom dilTerent poinis of vicw,

Ability 10 collecl, pracess, and analyze consumer and market dita 1w make informed decisions,
Abthiy 1oy ereate branding and integrated marketing communications pluns that inclode value
propositions,

Ability 1o Tormulate and implement radiional and digital marketing and communications stratezics.
Build conlidence o convey how Lhe sales rep’s solution will be perfectly suiled 1w meet the
customer’s necds -—— and oblin commitment (@ elose (he deal.

| Outeome lor Sludents after completion of Course |

Deserile the vanous concepts related 1o sales, marketing. recruitment and waining.

L]

o The shudent will learn siep-by-step sales technigues, stape presence, sell-evalustion of voice, habits,
abilities in sales, and understanding ol sales carcer.

This program will help studenis ake decisions as 1o whether or nol they are qualified in sales, and
prepare them For a sales career il they choose (that vocation,

¢ The sident will develop knowledge and skills sufiiciom o gan and hold entry-level Jobs in Sales
and Marheting,

s The Sales, marketing, recruitment & training will develep and expand the student’s knowledpe of

| various Businesses.

o  Deconstruct the pros and cons of sample real world sales calls for products ol varicus industries in

[AB & P20 domam _
Syllabos n

#  hureduction- Introduction 10 SMART module, Importunce of SMART module at entry [evel in
Industry.

»  Seomentation, Targeting & Positionng: 5TP for various  industricsproducts & services,
Segmenlation, Tarpeling & Positioning for steategic Busmess Umie (SBUY, Sales Action Plan (5AT),
Components of sales action plan, DilTerent Templaes [or eficenve SAF,

» DMarketing& Sales —Introduction w marketing, Business o Business marketing in various indusirics,
Business to consumer marketing m vanous industrics.  Business 1o Business Sales (activily based),
Business 1o consumer Sales {(aclivily basedy in various industrics.

= Rales Process (7 slepsizProspecting, Preparation, Approach, Presentation, Handling oljections,
Closing, Follow-up.Consumer  Behavior,  dilferert Product  Calepories.  Challenges  Tor
Communication: Message & Media for Communication,

= Reervilment & Training - Job anabysis, sereening the candidaies, Wiring process & hiring decisions,

testing, referenge cheeking, Training need assessment, 1raining methods, training evalualion.

Evaluation Nethod

-
Fa

A .

Test- 30 M) based test for the evaluation oiltemembering and Understanding s ] h
Field Work- Fieldactivigy will be conducted in both 323 & B2C method auaciual nnrlftlphch By
50 Marks aclivily hased on Analyzing, Applying, Creating, Evalualing. | >




| CPP Code LBS2020-2233 )
Title of Course Cerlificale Course inlnduslry Environmenlal
Analysis

Course Credit |2 -

Course Teaching Hours 10

' Practical/Project/Training Hours | 20 — A

Evaluation hours 1

Mo. Ol Proposed Sludents | 60 |
‘Course Coordinator _:=Dr, hManishaPurohit

Content of Proposed Course

Rale of Industry in Indian cconomy

Help undersianding Existing Lnvironment

Industry Lnvironmenl analysis should provide necessary dina for stradegic decision making

Industry Enviramaent analysis should facilitate and foster stratepic linking in organizations.-industries.

Justification of Course — o
» The leaming objective of industny analysis is 1o dewerrune the appartunites and theeats thar exist for (inus
withill @ competilive environment.
= Tosummarize and build conlidence about the recent developments on industry and s hey players,
= Helps to detect threas al an early slape, and assist the orpanization in developing sirategies for its survival,
= Helps o understand the various aspects and predict irends of the industry beuer, and helps i many other
WYE,

| outcome for Students after completion of Course |
Syllabus describes the hey characleristics of the plasers in an industry, And helps 10 uadersiands and sumamareze the
management ¢thos and philosophy ol the plavers in the indusiry.

It Demonsieate an understanding of the repulaory forees aciing on Lhe industry. Compare and Contrast, using tables :!ndl
charts, the market and Ninancial performance of the plavers in an indusiry, Assess the impact of recent develepments on
the indusiry and 15 key players, And Evaluaie and Predict the fulure trajectory ol the evelulion of the industry in the
immediawe lutore

Svllabus

#  Indusiry Analysis: Sature ol the Indusury, Playvers in ihe indusiry. Nature of competition, Markel shares of wp 5 & hatlom
5 players. Branding strategies, Pricing Policies, Caclelieation if any and comments Lhereon, Capacie analysis — 1olal
capacity of the indusiry and break up capacily amongst Wey players, Current Capucity Ulibizution rales, Planned fulure
capacity additions, Geographical spread of plams'Taciliiics: capacitics [Domestcs as well as Global), Demand Supply
balance in the mdusiry — a1 global. national and regional level. Key laclors alTecting demand. Key supply side consirainis,
Pralvssional Trade bodics of the Industry. Business Funclions carricd am Online by (e key players. Online presence of the
plavers, lncremental Ionovations in the industry

#  Promolers & danagemenl Ethost Managemem ethos and philosophy, Briel profiles of Chils, CLOs, and key  top

| management personnel with their career highlighls, Detailed profile of one disimgoished top management personnel each
feoum aoy vweg plovers in e [ndusiy, C3R policy, Coerporate Governunce Initiatives, Imibaives owurds secal inclusion,
Initialives towards cnvironment conservalion

#  Lxiernal Favironmenc: Conralling minisiy and ¢ or regalator i any for the Indusiry, Regalutery Policies at the ste,
national and plobal level and their impact on the indusiry as a whole wilh analysis of impact on wop 5 players and bowom 3
players, Key Naienal  and Global izsues alfecting the industmy. key  initimives by the Governmen w promote  the
industry, Fnvironmental issues, CSR inmatves, Revulatory actions agunsi the plavers for e Action by SCBI,
CompetitionCommissionofindia MTRIMCommission FOA ce

#  Financials: Profabiliy, Revenues, Margims of wp players trends'changes Werein, Sick plavers il any and their wmaround
girmegies, Key Taclors contrbuling o cosls, Rauo amalysis of financial data for lust 5 years lor top 5 and bollom 5
commpanies in the indusury,

#  Reeenl Developmenis: Impact of key relevant provisions of the latest Fiscal policy on the indusiry LAnalysis of Rey
relevamt provisions ol laes, Exim Policy in case of mdusiries that are Tecused an Global Markets for exports peindasiries
that hiave significant import companents, Mergers & scquisitions, Technolagical develapment, o =
Evalunation Method f,: WPy \
i 7 = * I"‘.
#  Test- 30 MCOQ based test for the evaluation olRemembering and Understanding flu' = Puna Y2
e\ ) )
o
L 1
™



CFPP Code L1E&2020-2234

Title of Course Certificate Conrse in Expoert-lmport

i Management
Course Credit 2

t Course Teaching [ours | a0

! PracricaliProject/Training 1lours -
Evaluation hours |
No. OF Proposed Students 3

Luurse Coordinator Prof Rajesh Gade

Content of Froposcd Course
- Introduction o Imports and Expotts for various Industrics
- Minagement of Import and Exporls [or vavious Industrics

[mport Export Documentation for vanous Industrics

Import Export Procedures for various Indusinics

Justification of Course |

This couorse ts not covered in the syilabus of General MDA Course. This Course 15
all about Exporl and Import Business Management. SPPL has given Iowernational
Business as Minor specialisiiion m which one paper 15 about Impord aod Export bue
whiel is not applicable Tor all sludents, This Course will only for students those are
inlerested 1w learn bow o go for Import and xport Qusiness,

“Quteome for Students after completion of
Course - -
e To gamn knowledpe ol Management of Import and Exporl Business,
C e Students will get knowledpe regarding lopon Expont Documentation in details.
»  To cncourape siudents o pain knowledee of Timport Export and think 1o become
enreprencur and start import export business in future.

syllabus
= Introduction w boports and Lxpons lor  Industry @ Meaming and Definition of
Imports and Export — Classilication o Indusiy — Stratcey and Preparation for
Fxpon Markeling o product — Export Markelng Orgamzalions — Repistration
Formalitics lor product — JEC — RCMC — Export Licensing — Sclection of Export
Product — [dentilication of Markeis — Melhods of Exporting — Pricing Cuotations —
Payment Terms — Letter of Credit - Liberalization of lmperls — Negalive List Jor
[mports — Caiegorics of Importers — Special Schemes [or Impoarters for product.
» Management of Tmport and Exports for  Indusiry: Basic Coneept ol Import aind
Exports - Understanding an Expon Transaclion - Direet Quotaion Method - Spal &
Forward rates and booking of Forward contract [or exporls - Payvment terms -
conlenus and types of Letier ol credit Uniform Customs Procedures  [or
Documentary Credits (UCPDC) - Excise clearance - Customs house agents
Murine msurance lor product.
Import Export Documentation for Indusiey: Pocumentalion Svsiem — Commercial
Invoice — Shippine Il — Certificale ol Origin — Consular Invoiee ~ Male's Receipt
— il of Lading — GR Form — ISO 9000 — Procedure for obtaining 150 9000 - B3ES
14000 Certilication — Types ol Marine Insurance Policies - Impon Documents —
Transport Documents — Bill w Eniry - Cerulicate of Inspection — Cenilicate of
Measuremens — Freight Declaration - Principal. Auwsiiliary & Regulawry sel of

v

» Import Export Procedures for
Coniraci — Forward Cover = Expon Finance — Instilulional framework for I

documents. P
[ndustry: Sieps in Exporl Procedure — ExpOst:

o]




Finance — Excise Clearance — Pre-shipment Inspection — Methods of Preshipment
Inspeclion — Marine Insurance — Role of Clearing and Forwarding Agents -
Shipping and Customs Formalities — Customs EDI Sysiem - Negotiation of
Documents — Realisatlion of Exports Proceeds - Pre-Import Procedure — Steps in
Impart Procedure — Legal Dimensions of Impori Procedure — Customs Formalities
for Imports — Warchousing of Imported goods — Exchange Control Provisions for
Imports — Retirement of Export Documenis.




CFP Code LBS2020-2235
Title of Course Certificale Course inlnlelleclual Property
Righls
Caourse Credit 2
Course Teaching Hours | 10
Practical/Project/Training Hours 20
Evalualion hours 1
| No. Of Prnpus.ed Studenls 60 m
Course Coordinalor = Dr. ManishaPurchit o
"Conlent of Praposed Course | /R
¢ DPrinciples o[ 'R & p N\ \
»  Pawent Law and Proctices 'f_f._' [ 77,7 S
o  Copyrieht Law and Praclices g L s
» Irademark Law and Mractices W
« Emcrping Issues and Challenges x\"-'c._-h__'_' =
]

Future Aspeels ol Intelleclual Property Rights

luslification ol Course

o To iniroduce fundumental aspeets of lmellecal properly Rights e sludenis who are going o play a
major role in development and management of innovalive projects in indusines,

s Todisseminaie knowledee on paients. patent regime in India and abroad and registration aspecis

o To disseminate knonwvledee on copyrights and its relawed rights and regisiration aspects

¢ Todisseminaie knowledge on trademarks and registration aspects

o To dissenunale knowledpe on Desion. Geographical Indication (G, Plant Vaniewy and Layoul Design
I'rotection and their registration aspects

» To awnre aboul current trends in IPR and Govi steps in Tostering 1PR

| Outcome for Students alter complelion of Course |

PR

I'he course 15 desipned (o provide comprehensive knowledge Lo the students regarding the peneral principles
ol IPR, Concept and Theories, Criticisms of Intellectual Property Rights, Inwmational Regime Relating Lo

Syllabus

F

v

Evaluation Methind

Intradncuion e Inellecal Property Righls Concept and Theories Kinds ol Tnwellecial Propeny Riphis
Ceonomic analysis of Intellectual Property Rights Need for Privaie Hights versus Public Inlerests
Advantages and Dhsadvanmiages of IPRUnternational Repime Relating w 1Y TRIPS and other Treanes
{WIPOWTO, GATTS)

Research exemption Iniraduction 1o Patents Overview Hiswrical development Concepts. Novelly, Ltility
lnventivenessiMNan-ghviousiness, Palent Act 1970 — amend ments of 1999, 20040, 2002 amd 2005 Puteniable
subyject maner, Pateniability eriteria. non-patentable joventions Pharmaceutical products and process and
patent protection Software Patems Patenting of Micra-organism, Righls of patenlee Procedure for sranting
a patent and obuining palents Grounds [or opposition Working ol Pawents, Compulsory License
Acquisition, Surrender, Revocation, restoration Transler of puent righis

Copyright and Neighbouring Rights Concepr and Principles Historical background and Development of
Comvnizln Law Leading Intemational Instruments, Berne Convention, Umiversal Copyright Conventon,
International Copyright under Copyright Act WIPO Phonograms and Perlormances wwealy, Copyright Acl,
1957 Terms of Copyright conditons [or grant ol copyriphl, extent of rights exceplion o copyright
profection, fwir use provision, assignment and licensing, Copyrieht in Litcrary, Dramatic and Musical
Norks, Sound Recording, Cinematograph Films, Copvoglit in Computer Prosramme, Auther Special
Righls, Richt of Broadeasing and performers, Copyright Registrar and Copyrisght Board-Power and
Procedure Copyrighl Sociedies, Ownership, Assisnment, Licence, Translation of Copyright, Compulsory
Licences,

Introduction w Trademarks Need [or Protection. Kinds of ademarks Coneept of Well known trademark,
Registration of rademark Grounds of relusal ol regisiration Ahsolwe ground Relative ground Procedure of
registration of rademark oppositon and its grounds

TRIPS Flexibities and access 1o medicing 1R and Climate change Patenis and Biolechuology, Traditional
knowledge and IPR Bio piracy Domain Name Disputes and Cyber squatting.




¥ Test- 30 MCQ based west for the evaluation o[Remembering and Understanding




CPP Code | LBS2020-2236

Titlle of Course CerlihicaleCourse in Financial

_ Analvilics
Course Credil 4

 Cuurse Teaching Hours 30

 Practical/I'roject/Training Hours =

Lvaluation liours )
mr_l‘alpmmd Students 50

Course Coordinator Prof Rajesh Gade

Cuontent of Proposed Course
- Latest [Inance technalonics
- Rask Analvsis & managcment
- Byguty Analysis
- Derivatives market
- Latest trends in Finance

Juslificauon of Course - _h[

The imteresting carcer in the ficld of hmances is tie job ol a finaneial analyst, The
main responsibility of such prolessionals s W analyse wiernal company relaions
andd poledal investments 1o obinn organizational elficiency,
The skills required lor the career of o [nancial amalyst inelwde accounting
knowledee or {inance expenise and slrong  academic  backgroumd.  Sewveral
regulatory licenses must be obained by financial analyvsls. They are also required Lo
hive communication skills and analyoeal abilities. The analyuie reports prepared by
[inaneial analyvsts should be based on clear arguments. An analyst is also required o
demaonsiraie the skills of persuasion 1o influence the commiilee or maniger decision
upon some reconnuendation.
Ouicome for Students after completion of
Course
e To Undersiand latest trends in Financial Market.
e Todevelop analviical abilicy among [inance students,
o  Toguin knowledge ol Techoieal Analysis.
‘Fo develop Understanding of Derivalive product in praciical way,
&y ILibus

{1) Introduction ol Financial Analytics: Desenbe the roles ol standard sewers, regulators,
and auditors in [nancial reporing, « Describe information provided by the balance sheer;

» Compare 1yvpes of assels, liabililes, and equity; » Drescribe inlormalion provided by the
income skilement; « Distinguish between proht and net cash Now: = Deseribe information
pravided by the cash Mow stalenment; » Idenuly and compare cash [ow classilications ol
aperating, investing, and [inancing aclivities: = Explium links belween the income
statement, balance sheet, and cash flow siacement: = Explain the uselulness of ratio analyvsis
[or Anancial statemenis; » Klentify and mterpret ratos used (0 analyses compuny’'s
liquidity. profitabilily. [nancing, shar¢holder return, and shareholder value

(2) Financial Technoloaies: Introduction, Scope, Benelits, Users of Fintech, lates!
Iintech.

{3) Demystifying the Technicul Analysis: Types of charts & when to use what, Pructical
working of Trend line, Trading the Rreakouts, Tmportant Tools - Moving Average,
Fibonacei, Introduction o Derivalives, Why Options is the next big wive? Reading Option
Chain like experts, Practical Trading Sirategics, Alzo Trading - Next Bip wave, Gel ready
| for the Financial Markets




(4) Fulure & Option:Types of (utures Jarpons in Future Trading, Types of Option Trade |
Introduction to Option Greeks
Notle: Numerieal problems need io solve related (o syllabus.




CPP Code | LIXS24020-2237

Titlc of Course Certificate  Course  in Investment
Adviser

Course Credit 2

Course Teaching Hours 30

Practical{Project/Training Haurs -

Evaluation hours 1 I

No. Of Proposed Students 60 _ - TN

Course Coordinater Prof. Rajesh Gade

| Content of Preposed Course
- Understanding Securities Markels and Performanee

- Knowing Operationnl Aspecls of linancial transactions

- Persanal Financial Planning

- Comprehensive Financial Planning

- Product analysig and seleetion

- Regulatory and Compliance Aspeels

- Caze sludies in Comprehensive Financial Advice

| Justification of Course |

Indian 15 one ol the largest demoeraphy having 74% lileracy rate. [1is alzo said ow
ol 2 lierate person | person s financially llerate & Financial inclusion also less in
the country. This [act ereates good opportunily in the fickd af lnvestment Advisor.
A Invesunent advisor is specialists & professionals in the feld who ofTer services
on hinancial advice 10 various clienws. To meet the eoals stated by their clicnts, they
oller nvesiment strategies and {inancial products. A financial adviser has an
opportunily ¢ither to work independently and start ones™ fion or work {or a
recopnizable brand or a company,

People need Mnancial advice in several siluations such as marital concerns, buying
accommodaton, and for ax, collepe payment, and retrement planning. 11 is a
ceneral opmion that ouny  individoals Teel more secured when a licensed
professional takes care of financial matters. 11 is also imporlant to get professional
advice when investing money.

It also allows nitaling own business lo provide [inancial services Lo diverse Lypes
of poputation, Another reason for choosing this carcer 15 the ability to seleel from a
variety of olTers lo work for individuals or hig corporations.

Quteonie for Students aller completion of
Course = B

1ts helps Tor undersianding the basic concepls related o Tovestment Advisor taupht 1o the
Course.Develop understandingol various linancial avenues available [or Invesiment?

To develop limanciad plan for individual. Helps o analyse die nsk associaled to each
invesimenl class?Helps o evaluate perlormance of various asset class?

Svllabus

- Personal Financial Plunning: Role & Importance ol Invesuuenl Advisaor, Seope,
Undersland CAMP model. Understanding Securides Markets and Performance,
Knowing Operational Aspecis of [inancial ransactions, Comprehensive Financial
Planmng, Produet analysis and selection, Regulatory and Complianee Aspecis

- Types ol investments; Eguity | Investment characterisues and role, Listed versus

unlisied .Fixed Income. Invesinent characteristics and role, Government versus =1
Corporate High yield versus investiment grade. Commodilies , Invesiment / ')



characteristics and role, Real Esiaies, Invesiment characteristics and role,
Siructured producis,Invesiment characteristics and role,Distressed Securilies,
Invesiment charactenstics and role ,Other investment opportunilies ,Art/Paintings
cle. , Know ihe channels for making investmenis , Direct investments
.Undcrstanding the Role of RIAs, Invesimenis throuph managed portlolios o
Mutual Funds (MFs) o Alternative Investment Funds {AlFs) o Portlolio
Management Services (PMS), Compare and Conirast between MFs, AlFs and PMS
Understanding Risk & retumm of Invesiment Products

Fundamenial Analysis: Top Down approach versus Botlom up Approach, Buy
side research versus Sell Side Research, Sector classificalion, Stock Analysis
process , Economy Analysis, Industry/Sector Analysis o Company Analysis,
Fundamentals Driven model, Discounted Cash Flow Model o Assel Based
Valuation , Markel driven Model - Relative Valuation, P/E Ratio, P/B Ratio , P/S
Ralie, PEG Ralio, EVA and MV A, EBIT/EV and EV/EBITDA Ratg, EV/S Ratio,
Dividend Yicld, Earmng Yield, Industry/secior specific valuation melrics.
Technical Analysis: Assumplions of technical analysis, Technical versus
Fundamenlal Analysis, Advantlages ol technical Analysis, Technical Rules and
[ndicalors, Fixed income securilies and Technical analysis

Case studies in Comprehensive Financial Planning




| Cry Code 1.382020-2238 B j
Title ol Course Certificate Course in Marketing of
Financial Produces
Course Credit 2
Course Teaching Hours 30 3
Practical/Project/Training Hours -
Exvaluation howrs |
Mo. OF Proposed Students 6l
_C'E rs_c_CEmr{Iin:llnr Prof Bojesh Gade

Content of I'roposed Course |

Introduction 1o Finaneial Market Fondamentals

Knoawledge of Vanous Financial Produet & services [or Sellingd markeung
Assess lhe customer louch-points and customer-buying journey for [nancial
Produet & services

Career opportunities in Marketing of Financial Services.

Justification of Course

I'his course is not covered in the svllubus of Fimnee MBA Course. This Course 18 |
all abow Markeling of Finanetal Produets, Financial Services has (owrished
ranging {rom banking. Insurance. Muival Fund eie. Which need to make marketing
by managers also various financial products increase complicily o investors,

This Course will only Tor swudenis those are interested w0 learn how 10 make
marketing of Financial products & scrvices,

Course - - L
e T'o gamn knowledee of the key terminolegy of Financial Services,
o Tomake familiar with the vanous types of (naneial products and services.
¢« To Compare and conlrast the vanous types ol fimancial products and services and

QOureome lor Students alter completion of

illustrawe thelr benelis and lHmilalions,

Syllabus

»  Assess (he customer louch-points and customer-buying journey for financig] @ [

» Financial Markei Fundamenials:Capital Markeis, Role in the Fconomy, Drigl

Hislory of BSE and NSE. Trade lifveyele of a finaneial instrument, Market
Participants m the Eguity markets with perspeetives on ‘Buy' side and "Sell” side,
ey wrminologics related Lo the Equity markels. Bond Markels: Introduction Lo
bond markels, how bond markets operaie? Key lerminologies reluted to the bond
markets. Reoulatory aspects of the Bond Markets, Key plovers in the Bond Muarkets
(such as Flls, Hedge Funds ete)) Debt Instruments: Deblinstrunients and their
classilication based on type of 18suer, and basis characterisiies, Money Markel
Instruments (such as Certilicate of Deposit, Re-purchase "Agrecments ¢ic.)
Yarious Financial 'roduct & services [or Sclline, ldentilication of invesiment
needs Mor retail investors, studving myvestment bebaviour - Household Vs,
Institutional Investors,

Alternale Investment Products: lnteoduetion w Alternate Tovestments and their
various prodoets and serviees, Pontfolio Management Scerviees and Lhetr [eaiures,
Investors Behaviowrs towards Financial Froducl & Services, skills and knowledoe
required 1o understand and Need based pitching of the linancial Products o the
targeted costomers _fff. >

Product & services. lnvesiment Advisors: Guidelines for Investment Advisors:| ;

o=
5
\\\



while selling Mutual Funds to the clients., Tax regulations from an Investment
Advisar peint of view. , Ethics need to follow in Marketing of Financial Products
,Create the markeling stralegy for financial products., Tools & strategies for
Marketing/Digital Markeling Financial Products

Clients Data acquisition, tarpeting & leads conversion, Career opportunifies in
Marketing of Financial Services, Basic Concepts of Mutual Fund, Insurance, NPS,
Physical/Digital gold etc.

Marketing of Financial Services: Importance of Financial Planning: identification
of investment needs for retail investors, studying invesimenl behaviour - Househeld
Vs. Institntional Inveslors. Allemale Investment Products: Introduction to Allernate
Investments and their various products and services, Portfolioc Management
Services and their features, Tax regulations from an Invesiment Advisor point of
view. Career opportunities in Marketing of Financial Services.




CPP Code LI3S2020-2219
Title of Course Certificate . Course  in Sccurities
Analysis & Portlolio Management
Course Credit 4
Coursc Teaching lHlours 30
Practical/Project/Training Hours - —
Evaluation hours I T
No. (M Proposed Students 60
| Course Coordinalor Frof Rojesh Crode
Content ul"l‘mpnmi 1 Course

Introduglion & Concepts: Investment

Risk & Rewwrn Analysis: Risk & Retumn

Valuation of bouds and shares: Dond Valuation

Portiolio Analysis & Sclection: Concept of portfolio and pandolio
- Portiolie Revision & Evaluation

Justification of Conrse . mN J

theorics, mstitutions, markets. academic research, and praciical applications. and
presents both basie concepts and advanced principles. it enables the invesior 10
eslablish the expeeted return and risk lor a stock and w evaluate its desirability in a
[oeical, rational manner, [17s also helps to caleulate the value of varous assels and
also [Ind out the elfect of various markel (uctuations on the vulue of tadable
iinancial instoumenls

Outcome [or Students alter completion of

Coursc

Seeurity Analysis & Portfolio Management course covert &integrates the many |
topics o modern investment analysis. IU provides a balaneed preseniation of

To undersiand various concepts of Securilies Analysis & Ponfolio Managzement?

To understand various theones of Investment Analysis and Portfolio Management like
CAPM & EMT ele,

Ta learnt how tocalculate risk and retuen on invesiment using various concepls covered in
the centilication.

Ty anabyse investors need & objective of Inveswors?

To learn how Lo ereate oplimal portfolio for Investors.

Sylabus

~ Introduction & Concepis: lovestment: Meaning., nawre & objectives. Invesunents
Vs, Speculation & Gambling, Investiment Process, Iovestoment Enyironmenl,
[vestment avenues: Marketable & Non markelable financiul assets, Portolio
Management: Meaning, auribules, signilicance and process of Ponfolio
Munagement, Porlfolio manager and his role

» Risk & Return Analysis: Risk & Return: Meaning and Elements of Risk &
Rewrn, Measurements of Risk & Rewurn, Relationship between risk and return,
Fondamenial Analysis: Economy analysis, industry analysis and company analysis,
wenknesses of fundamental analysis. Teehnical Analysis: Meamng, Tools of
technical analysis. Technical Analysis vs. Fundamental Analysis, Eificiem Market
Theary: Meaning, Forms of Market ElTiciency, EfMlicient Market Hypolhesis vs.
Fundamenial & Technical Analysis

Bond Return. Risks in Bonds, Equity Valuation: Meaning, Coneept of Present

= V¥alualion of bonds and shares: Bond Valoation: beaning. Types. Bond I’r]ccs/::
Y e

Value. Share Valuaion Models, Muliiplier Appreach to Share Valuation i &/

(.
I\

N



» Portfolio Analysis & Selection: Concept of portfolio and portfolio management:
Meaning, Types of Porifolio Risks, Diversification of Risks, Selection of Optimal
Portfolio. M

» Portiolio Revision & Evaluaiion : Portfolio Revision: Meaning and need of
Portfolio Revision, Constraints in Portfolio Revision, Revision Strategies, Porifolio
Evaluation: Meaning and need of Portfolio Evaluation, Evaluation Perspectives,
Measuring Portfolio Retuns & Risk Adiusted Retumns




Key Indicator- 1.2 Academic
Flexibility

1.2.1 Number of Add
on/ Certificate/ Value

added programs
offered during the last

five years

Syllabus of Certificates
for Year 2019-20



Course Coardinator

Dr. ManishaPurchit

CPP Code | LASPHM20§9-21401 e\
Title of Course Environmental analysis for the W S
FPharmaceutical and Healthcare Industry @ #

Course Credit 2 ——
Course Teaching Hours 10 —

! Practical/Project/Training Hours | 20

| Evaluation hours 1
Ne. Of Proposed Students B

Content of Proposed Course |
e T Discuss the threats and strenpths of the industry
e Toimpart fundamenta]l knowledge on pharmacewical product developmenl
¢  To know dilferent Laws and Acts (hat regulates pharmaceutical industry.,
*  Tounderstand the approval precess and regulatory requirements [or drug peoducts.

lustification of Course . Tl
»  This course is nol covered in e syllubus of Pharmaccutical and Healtheare Management, This Conrse Use
real-lile seenario,
«  The environmental impacit of the pharmaceulical and Healtheare industry in gencral and its producls
«  Tosummarize and build conlidenee about the recent developments an industry and ils key players.

Outeome for Students after completion of Course | _
Syllabus hielps to Remember and describe the key characteristics of the players in an Pharmaceuticai and 1ealth
Industry. Helps to Undersiand and summarize the management ethos and philosophy of the players in Pharmaceutical
and Health Industry. It demonsirates an understanding of the regulatory forces acting on the Indusiry, Syllubus compare
and contrast, vsing 1ables and charls, the market and Gnancial
PPerformance of (e players in an indusiry. Lis crepes the impact of recent developinents on the industry and its key
players. And Predict the future rajectory of the evolution of the indusiny in the immediae futore

Syllabus .

#  Pharmaceutical and Healthcare Indusiry - Analysis —Nuture of the Pharmacentical and Healtheare [Industry
Players in the Pharmaeeutical and Healthcare | Pricing Policics, Capacity analysis — total capacity of the
Phamaceutical and Healbicare and break up capacity amongsa key players, Currenl Capacity Ulilization
rales, Planned future capacily additions, Geographical spread of planis/acilities! capacities, Demand
Supply balance in ihe Pharmaceutical and Healtheare — at global, national and regional level, Profussional
Trade bodies of the Pharmaccutical and Healtheare |, Dusiness Functions carried out Online by he key
players. Onhne presence of the players, Ineremental lnnovations in the Pharmacentical and Hlealtheare |
Dsrupuive Inovatians in the Pharmaceualical and Heallheare .

»  Promoters & Management Ethos in Pharmaceuticul and Healthcare: Managemaent ethos and philosophy,
CSR policy. Corporaie Governance Initialives, Ininatives {owards social inclusian. Initiatives lowards
cnvironment conservation,

#  External Environment: Regulatory Policies at (he sie, national and global level and their impact on Lhe
industry as a whole wih aualysis of impact, Key Natonal and Global issues allecting the industry, Key
mitiatives by the Government ta promote the industry, Environmental issues, CSR iniliatives,

»  Regulatory actions againgt the players Repulatory alTairs: Introduction, Regulawry awheritics, Role of
Regulatery affairs depariment, Responsibility of Regulawory Allairs Prafcssionals. Regulalory requiremenls
ior drug appraval: Drug Development Teams,

#  Qualily management systems: Cmality management & Cerlilications: Concepl off Quality, Total Quality
Management, Quality by Design (QbI2), Six Sigma concepl, Oul of Specilications (005), Change conural,
Introduction to 150 9000 secies of quality syslems standards, 15O 14000, NARL, GLIP

¢

Financials: Profuability, Revenues, Marging of 1op 5 & bottom 5 players over the last 3 vears and
trends/changes therein, Sick players if any and their turmaround strategies, if any, Kev factors conlributing




lo costs, Ralio analysis of financial data (or lasl 5 years lor lop 5 and bortom 5 companies in the indusiry.

Evaluation Fethod

>

Test- 30 MCQ bascd test for the evaluation olRemembering and Understanding




CPP Code LBSPHM2019-21/02
Title of Course Ceriilicate Course in Pharmaceulical
Production Managemenl
Course Credit 2
Course TeachingiHours | 30 -
Practical/Project/Training Hours
‘Evaluation hours 1
No. Of Proposed Students 6O
Course Coordinator Prol.Chandrakant Thorat =)
Content of Proposed Colrse

- [ntroduction to concepls of Production Planning and Control Management in
Pharmaceuticals and IHealihcare [ndustry

- Good Manufacturing Practices in Pharmaceuticals and Healthcere [ndusiry

- Role of Different agencics in Quality Assurance and Control Management in Agriculure
and Food Industry

- _ Different PPC functions in Pharmaceunticals and Healthcare Indusiry

Justification of Course.

(How this course is separate from existing Syllabus) .
This coursc is not covered in the syllabus of pharma Management. Production Planning and |
Operations management [n pharma are considered 10 be a proven mechanism for delivering
quality of product and service in this sector. This course analyses the current stalus of PPC
in the Pharmaceuticals and Bealthcare industry and its relevance 1o a cross-seclion of the

. industry,
IOutcome for Stidents aRer’completion of Course & |

+ To gain knowledge in advenced planning and Forecasting in Pharma and Healthcare

¢+ To min the students Io be competent working professionals in the PPC in Pharma and
Heallheare industry.

* To enconrape sludenis 1o the entrepreneurs and develop the capacity for sefting up small scale
enterprises wilh respect to Pharma and Healthcare within the country

Svilabus

» Praduction Management: Fundamentals of produclion, organization, economic policy,
manufacturing economics, production capacilies, production lines and job balancing,
visible and invisible inpuls, methedology of aclivilies.

» Produclion planning and centrol, produdiion processes Considerations for design of
large scale manufacluring units including intricate design criteria for units to
manufacturesierile and non-sterile products with special reference to lablets,
capsules, and injections.

» Design and development of packaging unils including recent advances in packaging
technigues for various types of sterile and non-slerile dosage forms.Warehousing
design,construction, mainlenance and sanitation; good warehousing praclice,
materials management,

» Pharmaceulical Markeling: production orienled, sales oriented, promolion oriented
and consumer orienled {modern concepl); mix Role of 7 P's in Pharmaceutical
Markeling Management, Producl management, E-Pharma Marketing.

» Product Planning: Selection of product, new product development and product
differentiation, pricing, promotion — personal selling; salesmanship, qualities of
salesmanmanagement of sales lorce, advertising, publicily and window display,
channelsofdistribution. Marketing Research: phammaceulical marketing research
area.MarketDemands and Sales Forecasting




CPP Code LBSPHM2019-21/03
Title of Course Business Research and daia management lor Llhe
Pharmaceutical and Healthcare Industry

Course Credit 2 |
Course Teaching Hours 30 '
Prac‘tical}’PrnjE:tf‘Training Hours -
Evaluation hours 1
No. Of Proposed Students - |30
Course Coordinator Frof. Pranita Arbat —
Content of Proposed Course N

- Foundations of Research

- [Data Managemenl
- Pharmaceutical and Healthcare Industry Analysis
- Marketung Research
- Advanced Analytical Tools:
| - Sampling: Basic Concepts:
Justilication of Course {
o This course 15 not covered in the syllabus of Pharma and Healthcare Management. This Course Use
techniques o guide Fharma students Lo look at Business Research.
+» Tointroduce students about research opportunilies in Pharma seclar

Outcame for Students after campletion of Course |

# DEFINE various concepls & terms associated with scientific business research.

s PMAKE USE OF scientific principles of research 1o SOWVE contempeorary business research problems,

o JUDGE the suilability of alternalive research designs, sampling designs, data collection instruments and
data analysis options in the context of a given reallife business research problem from a dala driven
decision perspeclive.

Syllabus

¥ Definition of Research, Need of business research, Characteristics of scientific research method, Typical
Research apphications in business and management. GQuestions in Research: Formulalion of Research
Problem — Management Queslion — Research Question — Invesligalion Queskion.

+# The process of business research: Lileralure review - Concepls and Lheories - Research questions -
Sampling - Dala collection - Dala analysis - Writing up- The iterative nature of business research
process, Elements ol a Research Froposal.

~ BAarketing Research, Market Research, Scope and Limilations ol Marketing Research, Rale of Infarmation
in Marketing Dreisians, Value and Cost of Infarmation, Markeling Information

= System and Marketing Research, Marketing Decision Supgorl System, Threals to Markeling Research,
Relalionship belween Marketing Research & Markeling, Orcanizing Markeling Research function,

~ Muli- dimensional Scaling & Perceptual Mapping: Conceptual basis, type of data required, koy
decisionattribute based versus non-attribute based approaches, procedure, how 1o interpret outpur,
applications related 1o target markel selection & positioning {interpretation of cuiput is expected)

= Mining internal customer and sales dala, In-store shopper marketing research and Kelail shop audits,
margin lrend data, targeting best custamers, identifying mosl efficienl and elfective advertisingand
promotion methods lo reach exisling consumers, Consumer panels, Customer satislaction research,
Concepl of Market dermand and Market potential, Forecasting, Forecasting methads, Choosing a forecast
muadel, forecast errars.

]
Evaluation Method / e e N\

S

» Test- 30 MCQ based test for the evaluation ofRemembering and Understanding I.';’r
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CPP Cade | LBSPIIM2019-21/04

Title ol Course Certilicate Course in SMART (Sclling, Marketing And
Hecruitment, Training) for Pharmaccutical &
Healtheare Industry

Course Credit 2

Course Teaching Hours 10 -
Practical/Praject/Training Hours 20

Evaluation hours 1

No. Of Propgsed Students Gt

Course Caordinator Prol. Pranila Arbat

Content of Proposed Course
- Intraduchon w sales & marketing for Phanna & Heallheare Industny
- STP for Pharma & Healthcare products & serviecs
- D28 & B2C coneepls for Pharma & Healtheare Indostry
- Reeruttment &Traming o Pharma & Healthenre Tndusiry sales people
Justificatian of Course | ] B i
= This course is ned covered (0 the syllabus of Pharma & Healthcare Management. The Marketing &
Sales Tunction in Pharma Industry is dillerenl Trom Lhat in consumer poods or industrial produoels
sepment,  Learn wechniques 1o ginde Pharma & Healtheare students w leak at 1ssoes fram dilfereny
points ol view,
o Customer base {Mudical practitioners, stockicst & retulersy is relatively small but spread over a large
veoeraphical area.
o Dirugs & Cosmetivs Aut prohibits advertising of phannaceutical products in mass media,
" Outcome for Studenis after completion of Course

+  Dreseribe the variows concepts related @ sales, macketing, reeruilment and training,

«  The swdent will lear step-by-siep sales wehaigues, stage presenee, sellf=evaluation of vorce, lnbils,
abilities in sales, and understanding of salcs carcer.

*  This program will help students make decisions as o whether or nol they are qualified in sales, and
prepare them For a sales carcer i they choose hat voeation,

&  The stdent will develop kuowledze and skills suilcient to g and hokd entry<level Jobs i Phanna
& Heallhcare Sales and Markedng,

o  The Pharma & Healtheare Sales, marketing, recruitment & tmaininge will develop amd expand the
student’s knowledze of Pharma & Healtheare Tridusiry,

o Deconsirucl the pros and cons ol sample real world sales calls for producis of Pharma & Healitheare
industry in B2B & B2C domain.

Syllabus
»  Introduction- Introduection o SMART module, hmportmee of SMART module at entry level in
Indusiry.

# Scamcntation, Targeling & Positioning:STP (or Pharma products & services, Segmentation,
Targeling & Positioning lor straegic Business Unat (SBU), Sales Action Plan (SAP), Components of sales
aclion plan, Dillerent Templates for ellecive SAN

= DMlarkeling&Sales —Introduction o Pharma & Healthcare marketing. Business to Business
markeling in PPharma & Iealthearcindusiry, Business to consumer marketing in Pharua & Healtheare
industry, Business 1 Business Sales (aclivity based), Business wo consumer Sales (aciivily based) in
Fharmma & Helthcare industry, Retail Chemist Prescription Audit (RCPA) BMust/Master see list
(MSL)

#  Sules Process (7 steps):Prospecting, Preparation, Approach, Presentation, Handling objections. Clesing,
Follow-up.

I"harmaccutical marketing channcls:

Dresigning clhiannel, chunnel members, selecting the appropriate channel. conllicl in channcls, physical
distribution management: Strategic importance, tasks in physical distribution management, JD:.fu: ihd.-
counter (OF1C) brand, reseriplion brand. »j" UL RN
»  Recrnitment & Training - Job analysis. sercening the candidates, Hiring process &‘ ﬁltlhg (i L]S‘IQII‘L _
tesimg. reference ehecking, Trainme need assessment, Traming methods, raming urmmum]]u ~"-__ \

1I = !

Evaluution ¥etho:l H=ZL 415834 ]2

1] =0 LTErsgn L dn )

»  Tesi- 30 MCQ based test for the evaluation ofRemembering and Undersianding 4 7 5 e )
7 Field Work- Ficldactivity swill be condusted ataciual nmrkuphce {RCPASn Jield L:.-ﬂﬁ\, % fﬁ
30 Mlarks activily based on Analyzing, Applying, Creating, Evalualing, "-~..__.._ =




CPP Code LBSPHM2019-21/05
Title of Course Certificate Course In Digltal tools for
reporting and data analysis
Course Credit 2
Course Teaching Hours 20
Practical/Project/Training Hours 20
 Evaluation hours. 1
No. Of Proposed Students &0
 Course Coordinator Prof Sonali Indalkar
Content of Proposed Course.

Overview of Digital Practices in Pharma & Healtheare Industry.
In detai] Study of MS-Office for Pharma & Healtheare Industry
Overview of ERP& CRM

Justification of Course
(How this courseis separate from existing Syllabius).

This course is not covered in the syllabus of Pharma & Heelthcare Management |
Digitization in Pharmaczutical and Heallhcare Industryimposes on Application base
Learming and gives students broad view about Iatest digital practices in industry.

Outcome for Students after completion of Course |

+ To Strengthen Pharmaceutical and Healthcare Market Access with ICT and Digital Tools.

» To train the students to be compelent working professionals in the Pharma & Healthcare
Industry.

» To encoursge students to be entreprencurs and develep the capacity for seting up small scale
enterprises with respect to food within the country.

Syllabus,

¥ Introduction to Google Suite- overviaw of google applications like Google Analylics, Google
forms, Google slides, Maps elc.

¥ Introduction to Ms-Office - In details study of various epplications provided by Micrasoft
Such as Windows Operating System, PowerPoimt Presentation, Ms-Excel, Advence Excel,
Microsofi Word.

¥ A Bind Eye View of ERP — The scope of ERP includes Supply Chain, Finance, Customer
Relationship Management, Human Resources, Manufacturing, Praject Menagement,
Workflow, Business Intelligence, Collaboration, Integration and Drata Services,

¥ Overview of CRM — A strategic docket for optimizing profilability and ensuning business

____ continuity by aligning organisational focus, processes and products e cuslemer values.




CPP Code LBSPIIM2U19-21416

Title of Course Cerlificate  Course 1n Drug  Regulatory
allairs, palents and regulatary management
for the Pharmacedtical and Heallhcare

Indusiry - - _ |}
Course Credit 2
Course Teaching Hours 20
Practical/Project/Training Hours 10
Evaluation hours |1
Na. OF Proposed Students 60
Course Coordinator Prof. Ganesh Pathak

Content of Froposed Course

¢ lniroduction to DRA
o Documentanon and government paidelines involved in DRA
s Primciples of IPR in Pharmacewical and Health Care [ndusiry

Justiflication of Course |

s Toaware about terminelogices in DILA.

¢«  Toaware aboul how drug development process works. ,
|« Tomaoke undersland drup regulatory atiairs activities and various documenttion iwvolved in
| the process.
e To inlroduce (undamenlal aspects of Inwellecwal property Righis 1o studenls who are geing to play
- amajor role indevelopment and management of innovalive projects in Pharmaccutical aned Health
Care Indusiy,

Quicome for Students after completion of Course |

[he course is designed 1o provide comprehensive knowledge 10 the stuelents regarding thie peneral
principles of DRA. Concept and ernunotogies, Inernational Repune Relating o DRA in coneern with
Rharmaceutical and Health Care Industry

Svilabus

» inleeduction w Drg regulawory allairs DRAY, Basic werminologies related to DAL

= 1Ch Guidelines

7 Drup Approval Process. USFDA, New Dz ApplicanontNDA)Y,  Abbreviaed New  Drup
Appheation ANDAY

F  Orange book, Purple ook

= Lrug Master Falg,

~  Comman Technical Deocwent {CTERL o2 T Good manufacluring Proctices{GMEY and cGMY

= Intreduction 1o Inleleetual Property Riehits Concepl and Theeries Kinds of Taelleziual Propeny
Richts Feoncanie analvsis of Inwelectual Propeny Rizhis Nead o Privae Righis versus Public
Tterests Advantages aad Disadsantages of FPRL Intenmstional Begime Relating 1o TR CTRIPS and
other Treaties (WO TOL GATTSY i Pharmaceatica] and Flealth Core Industry

| Evaluation Method

= Test- 30 MCQ-'E:zsud test for the evaluation ofTiemembrering aud Undemstanding




CPP Code LBSPHM2019-21/07
Title of Course Certificate Course in
Pharmaceutical Packaging
Management _
‘Course Credit 2 |
‘Course Teaching Hours 20 [
Practical/Project/Training Hours 10 |
Evaluation hours: 1 |
| No. Of Proposed Students 60 '
| Course Coordinator Prof.Chandrakant Thorat
Content of Proposed Colrse.

= Introduction lo concepls of Packaging in Pharmaceutical Industry

- Good Practices in Pharmaceulical peckeging management.

- Role of Different agencies inPharmacentical Peckaging .

- Different quality standards .
Justlﬂcatlun of Course

{How this course is separate from existing Syllabus)

This course is nol covered in the syllabus of Pharmaceuticel Mansgement. Phammaceutical
product packaping managemen{ standards are considersd to be a proven mechanism for
delivering quality of product and service in this secior.This course analyses the current

status of packaging in the Pharma packaging and its relevance to a cross-section of the
industry.

| Outcome for Students after completion of Course | ;

¢ To gain knowledge in Packeging in Pharma industry.

¢+ To tmein the students to be competenl working professionsls inpackaging of Pharmaceutica
preducts,

¢ To encourege shudenls to the entrepreneurs and develop the capacity for setling up small scale
enterprises with respect to Pharmaceutical within the country

Syllabus

Introduction to Pharmaceutical Packaging: Definition of peckaging, Historical
background, Importance and Functions ofPharmaceutical packaging, types of packaging,
Packaging Hazards — Storage, Transportation, Chemical, Climalic, Biolagical.

Pharmaceuticalproducts Packaging Scenario: Packaging related Costs in

Pharmaceutical Packaging — Environmental considerations & waste managemenl;

Introduction to Packaging Laws & Regulations, Packaging Scenario in India & world —
Comparizon, Scope. Growth of packaging industries in India.

Package Development stages:Planning, concepl design, sysiem design, prototype &
machines, specifications, refinement and produclion.

Pharmaceutical Packaging design:Plastic Packaging Materials, Liquid Formulaiion
Packaging, Semni-Solid Packaging, Sterile Product Packaging.

Pharmaceutical products Packaging :Packaging of:Tablels, Syrup, Nutraceutical / Health
Supplements, PhytoPharma / Siddha Products, Personal Care Products, Wellness

Products,Medical device packaging, Enlernl Packaging, Aseptic packaging systems, . -k
Container closure syslems. / SO Sl

.',l = .-"




PP Code

LBSPHM2019-21/08

Title of Course

Certificate Course in  Financial
Reporting Analysis, Cost control
and contribution management for
the Pharmaceuotical and healtheare

industry
Course Credit 2
Course Teaching Hours 20

Practical/Project/Training Hours

10

Evaluation hours

]

No. Of Proposed Students

S0

Course Coordinator

Prof Rajesh Gade

| Content of Proposed Course

- The conceptual framework for the preparation and presentation of financiat

statemenis

- The preparation and preseniation of financial slalemenls for single companies in
compliance with legal and reguletory requirements, including the relevant

International Accounting Standards

- The preparation and presentation of financial siatements for proups in compliance
with legal and regulalory requirernents, including the relevant Inlemalional

Accounting Slandards
- Analysis and interpretation of accounts

| Justification of Course

This is unique course designed for studenis to improve analytical skills and brief
knowledge Lo make financial reporting and analysis. This course help to sludenis o
understand financial statement and based on Lhis can 1ake decisions,

Outeome for Students after completion of
Course

requirements.

senior officers of organizations.

» Able to explain Lhe language, concepts and use of financial accounts and reporis
o Apply the skills necessary for the preparalion and presentation of {inancial
slatements for single and group companies in compliance with legal and regulatory

* Prepare reports and presentations relating to financial matters for the board and

Svllabus

» Introduction of Financial Analysis: Analysis of various key Financial Slalement
{more focus on B/S, Cash flow, Income & Expenses), Revenue& cost Forecasting,
Evalualion of a company using ralio analysis, idle ratio & how to improve ratios

» Meaning of Financial Reporting, format & its analysis: Financial Reporting of
Currenl Asset & Non-Current Assels, Inventory, Budgeting of Business/Depl.,
Overview of Costing & cost conlrol in business

¥ [mancial statements for groups in compliance with legal and regulatory

requirements, including the relevanl Internalional Accounting Standards
» Accounting Standards: Disclosure of Accounting Policies, Valualion of ; /f




Inventories: Cash Flow Slalements

» Preparation and presentation of financial statements for single companies in
compliance with legal and reguiatory requirements, including the relevant
International Accounting Standards

» Account/Finance besic calculation/mathematics: Percentage, Profiability,
Growth rate, Margin, Interest, CVF, CVAF PVF, PVAF BEP etc
Note: Numerical problems need to solve related to syllabus.




CPP Code LRSPHM2019-21/09 Nk

Title of Course Certificate Course in Import Export =

business management (Lead generation,
documentation and process) for the
Pharmaceutical and Healthcare Industry

Course Credit 2
Course Teaching Hours 30

Practical/Project/Training Hours -

L\ aluation hours ]

No. Of Proposed Students 90

Course Coordinator Prof Rajesh Gade
Content of I‘mpnserl Course

Introduction to Imports and Exports for Pharmaceulical Industry
Management of Import and Exporis for Pharmaceutical Industry
Import Export Documenialion (or Pharmaceutical Lndustry
Import Export Procedures for Pharmaceutical Industry

Global Trade and Logistics Management

International Panking and Forcign Exchange Management

| Justification of Course

This course is not covered in the syllabus of Pharmaceutical Managemenl. This
Course is all about Export and Imporl Business Management for Pharmaceutical.
SPPU has given Pharmaceulical Management as Minor specialisation in which one
paper is about Import and Export but which is not applicable for Pharmaceutical
Industry for Business Management specialization students. This Course will only
for students those are inlerested to leamn how to go for Import and Export Business
related to Pharmaceulical Industry.

Outecome for Students after completion of
Course

To pain knowledge of Managemen! of Pharmaceulical Import and Export
Management.

Students will et knowledge regarding Imporl Exporl Documenitalion in details.

To encoursge studenls to gain knowledge of Import Export and think to become
entrepreneur and start import export business in future.

Sylltbus

» Intreduction to Impors and Exports for Pharmaceutical and Healthcare Industry :

Meaning and Definition of Imporis and Export — Classification in Pharmeaceutical
and Healthcare Industry — Strategy and Preparation for Export Marketing of
Pharmaceulical and Healthcare product — Export Marketing Organizalions —
Registralion Formalities for Pharmaceulical and Healthcare produci — IEC - RCMC
— Export Licensing — Seleclion of Export Product — Identification of Markets —
Methods of Exporling — Pricing Quotations — Payment Termns — Letter of Credit -
Liberalization of Imports — Negeative List for Imports — Categories of Importers — |
Special Schemes for Imporiers for Pharmaceutical and Healtheare product. —
Managemeni of Impor and Exports for Pharmaceutical and Heallheare Industry:
Basic Concept of Import and Exports - Understanding an Export Transaclion -
Direct Quotation Method - Spot & Forward rates and booking of Forward contract
for exporis - Paymenl ierms - contents and types of Letter of ceedit — Uniform




Customs Procedures for Documentary Credits {UCPDC) - Excise clearance -
Customs house agenls — Marnme insurance for Pharmaceutical and Healthcare
product. —

Import Exporl Documentation for Phammaceutical and Healthcare Indusiry:
Documentation Sysiem — Commercial Invoice — Shipping Bill — Certificale of
Qrigin - Consnlar Invoice — Mate’s Receipl — Bill of Lading — GR Form - ISO
9000 — Procedure for oblaining ISO 9000 — BIS 14000 Certification — Types of
Marine Insurance Policies - Import Documents — Transport Documents — Bill lo
Entry — Certificate of Inspection — Certificate of Measurements — Freight
Declaralion - Principal, Auxiliary & Regulalory set of documents. —

Import Export Procedures for Pharmaceutical and Healthcare Industry. Sfeps in
Export Procedure — Export Contract — Forward Cover — Export Finance —
Institutional framework for Export Finance — Excise Clearance — Pre-shipment
Inspeclion — Methods of Preshipment Inspection — Manne Insurance — Role of
Clearing and Forwarding Agents — Shipping and Customs Formalilies — Customs
EDI System — Negotiation of Documenls — Realisalion of Exports Proceeds - Pre-
Import Procedure — Sleps in Import Procedure — Legal Dimensions of Import
Procedure — Customs Formalities for Imporis — Warchousing of Imporned goods —
Exchange Control Provisions for Imports — Relirement of Export Documenls




[ceBCade LBSPHM2019-21/10

Tit(EotCourse Certilicate Course in Quality assurance
and control managemenl  for  the
Pharmacculical and Healthcare Industry

Introduction to concepts of Quality Assurance and Conlrol Management in Pharna and
Healtheare Industry
- Good Manufacturing Practices in Pharma and Healtheare Industry
- Role of Different egencics in Quality Assurance and Control Management in Pharma ond
Healthcare Indusiry
- Different qualiry standards
| Justification of Course

{(How this course 15 seéparate from existing Syllabus)

slandards are considered L2 be a proven mechanism lor delivering quality of product and service
in this seclor.This course analyses Lhe current status of QA in the Pharma and health Industry and
115 relevance 1o a cross-seclion of the industry.
Outcome for Students after completion of Course |
» To gain knowledge in advanced Instrumentation for qualily assurance
» To train the sludenis 1o be compelent working professionals in the pharma and healthcare | in the
production of quality drugs by imparting better conceps,
* To cncourage students Lo the entrepreneurs and develop the capacity for setiing vp small scale
enterprises with respect 10 pharma and healiheare within the country

[Courselcred 2

Coumselleaching Ho a0

[Fractical/piolect/TmamingtHonS I -

Evaldatioi hoarsil 1

-ﬁﬁﬁﬂmposed Students &0

[coureecoordinatoril Prof Chandrakant Tharat ’_
Ennmd&uum '

This course is not covered in the syllabus of Pharma Management. Quality assurance (QA) .~

1Svllabud

# Introduction: Concepl, scopes of quality control and quality assurance, Goad taboratory
practice: Introduction, scope and cverview of 1CH guidelines QSEM, wilh specialemphasis
on Q-series guidelines, quality assurance unit.

» Organization and personnel responsibililies, training, hygiene and personal records, drug
industry location, design, conslruclion and plant lay out, mainlenance, sanitation,
environmenlal control, utilities and maintenance of sterile areas, control of conlaminalion
and good warehousing practice.

» Analysis of raw malerials, finished producls, packaging materials, in process qualily control
{IPQC In process quality control and finished products quality contro! fer lollowingdosage
forms in  phama industry according lo Indian and US Pharmacoepia:
Tablels,capsules,cinimenls, supposilories, creams, parenterals, ophthalmic and surgical
producls.

# Documenlation in pharmaceutical industry: Three lier documentation, policy, procedures
and work instructions, and records (Formats),. Standard operaling procedures.Specificalion
and lest procecures, protocols and reporls. Distribution recordsandelectronicdala handling.
Concepls of controlled and uncontrelled documents. Submissiondocumenlsior regulators
DMFs, as common lechnical documentandelectroniccommontechnical documentation.

# Manufacturing operations and conlrols: Sanitation of manufacluring premises, mix- upsand
cross  contamination,  processing ol  inlermediates and  bulk  products,
packagingoperalions,release of finished producl, process deviations, drug prudud
inspection,expirydate calculation, calculation of vyields, production record review;

changecontrol asepticprocess control, packaging, reprocessing, salvaging, handﬂhg ;.‘-f[

waste and scrap disposal.

-



CPP Code LBSADM2019-21/01 F - =
Title of Course Certificate Course in Agricullure & Food

Industry Environmenlal Analysis
Course Credit 2
Caurse Teaching Raurs 10 = B -
Praclical/Projecif{Training Hours 20
Evaluation hours 1
Na. Of Proposed Students 120 =
Caurse Coordinator Dr. Manisha Purghit

Content of Praposed Course i
- Iole alfagriculiure and Food Indusiry in Indian cnfonomy
= Agro processing, agriculural marketing, agricultural finance ele. in the countey, Impact of globalization on
agribusiness seetar, Structure of peniculiure
- Agribusiness policies-concept and lormulation, new dimensions in Az busmess enviconment and policy.
- Polwy contrals and regulations relating W the industrial sector with specilic reference o agro-indusiries,

lustification of Course |
* This course is nol covered in the syllabus of Agribusiness Manapement, Thiz Course Use siorics and real-
lile scenanos that resonale with farmers, Learn lechnigques to euide Agri studenls (o leok at issues from
dilTerent poin of view,
e Develap micthods w capitalize on an agribusiness’ unigue siralcpic advanlage.
o Tasummanze and buld confidence aboot the recent developments on industry and its key playcrs,

‘Outcome for Students after completion of Course | =

Syllabus deseribe the key characteristics of the players in an Agri and Food Indusiry, 1 helps to understand and
summarize the managemenl cihos and philosophy of 1the plavers in Agn and Foed Industry. It demanstrale an
underslanding of the repulalory forees acting on the Indusiry [t compare and Contrast, using tables and charts, the
markel and linancialPerformance of the players in an industry, Creates and Assess (he impact of reeent develapments on
the industry and s key players. Prediet the Tulure trajectory of the evolution of the industry in the immediate future

S¥llabus

# Apriculture Indusiry Analysis —Nawre ol the Agriculwre [ndustry, Players in (he Agriculture Industry,
Pricing Palicies. Capawity amalysis — total capacity of the Apriculiure Indusiry and break up capacity
amougst key playvers, Current Capacily Unlization rates, Planned Tulure capacity additions, Geographical
spread of plans/facilities/ capacities, Demand Supply balanee w the Agncalture Industry — at global,
natonal and ceglonal level, Professional Trade bodies of the Agriculiure Indusley, Nusiness Funclions
carried oul Online by the key players. Onling presence ol the players, Incremental Innovations in the
Agricullure Indusiry, Disruplive Innovations in the Apgricultitre Indusiry,

v

Fromolers & Management Ethos in Agriculture Indostry: Managemenl ethos and philesophy, CSI policy,
Corporate Covernance Tnitiatives, Iniliatives wowards social inclusion, Imibatives towards covironment
conscrvation.

~  Lxlernal BEnviroument: Regolateey Policies o the state, national and global level and their impack on the
industry as a whole wilh analysis of impact, Key National and Global issees alTecting the industry. Key
initialives by the Government to promole the industry, Environmenal issues, CSI initiatives. Regulaiory
actions apgainst the players for ez Action by SEBL Competition Commission of [ndia, MTRP
Comunission, FDA, cte. apainst irregulanties, legal vielations if any.

= Tinaneipls: Profiabilily. Revenues, Marzins of wp 53 & bottom 5 players over the last 5 years and
trends’changes therein, Sick plavers i any and their tumaround strategics, if any, Key L:Liprs c{u"t[]bﬁl‘l

L costs. Ratio analysis of financial daia for lasc 5 years ler lop 3 and botiom 5 companies in Li'u., :ndual'r}t.:{g\

T b

.'. R y &
+~  Recent Develepments: Impact of key relevant provisimns of the latest Fiscal policy finthe ity d'u;:i
variousplayers therein, Analysiz of Key relevant provisians of latest Exim Policy in case nfltndm'{ﬂéu“lh at
are focused an Global Markets for exports or industries that have significant import, \.nm]mnr.nh Rf:ﬁ:*
Alliances in the past 5 vears and their performance & impact on other playvers i the mdlthtl‘v Murgm% -’.\"..
Acouisitions, : e




Evaloalion Mcthod

#  Test- 30 MCO based test for the cvaluaiion ofRemembering and Understanding
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| ¢PP Code LBSABM2019-21/02

Title ol Course Certificate Course in Sales readyness for the agriculture
and food industry -

Course Credit 2

Course Teaching Hours | 10

Practical/Project/Training Hours 20

Evaluation hours 1

Mo, Of Propased Students 120 . B

Course Coordinator Prof. Pranita Arbal

Content of Prepesed Course

Basics of Selling:
Pre-selling Wark
- Selling in Action:
- Sales Conversation, Negotiation & Closure

Justificatlan of Course |

«  This course 15 not covered in the syllabus of Agnbusiness Management. This Course Use staries angl
real-life scenarios Lhat resonate with farmers. Learn technigues lo guide agri students to look at
issues [rom dilferenl points of view.

«  Develop methads to capitalize onan agribusiness’ unique stratege advanlage.

 Build conlidence to convey how Lhe agriculture sales rep’s solulion will be perfectly suited (o meet
the customer’s needs — and obtain commitment Lo close the deal.

Outcome for Students after completion of Course |

# [DESCRIBE the various selling siluations and selling types. The student will learn step-by-slep sales
techniques, slage presence, self-evalualion of voice, habits, abilities in sales, and
¢ understanding of sales career,
+ The studenl will develop knowledge and skills sulficient to pain and hold entry-level Johs in Agri
Sales and Marketing,
+ The Agricullure 5ales, markeling, recrititment & rraining will develop and expand the student's
knowledge of Agriculture Business.
| L]
| Syllabus |

* Basics of Selling: Importance of Selling. Role in the contexl of argamzation — survival and growlh. Types of
Selling

# Dilferent in selling situaticns, New business versus service selling

=~ Allribules of a Good Salesperson - Persanality & physical characterislics, Enthusiasm,

~ Confidence, Intelligence, Sell-worth, Knowledge- product, Competition, argamization, marker, customer,
territory;

~ PeopleDuy From People, Communication skills, Persuasive skills, Personal Cary, Time management,
MManaging 5ales Dacuments Starting a Quality Prospecling Conversalion,

~ Listeners Control Conversations, Trial Closing,

~ Crealing an Opportunily: Situalion vs Froblem GQuestions, Gifficulty Guestions, Megative and Positive
dnswer Guestions, Directive Guestions, Rhetorical Questions. Problems with Positional Bargaining,
Opening Up the Negotiation, Approaches to Better Megolialion, You Have Alternatives, Reverse
Psychiology in Megatiation,

Evaluation Method

"

= Test- 30 MCO based \est for Lthe evalualion of Remembering and Understanding
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CPP Cade LBSABN2019-21/03

Title of Course Cerlificate Course in Sales process Planning aud
exceulion for Agriculture and Food industry .|

Course Credit 2

Course Teacﬁing Hours 10 0

Practical/Project/Training Hours 20

Evaluation hours 1 __

No. GfPrapnsed Students 120 —

Course Caerdinator Praf. Pranita Arbal

| Content of Proposed Course

Incraduction to sales & marketing for Acriculturg and Foodlndustoy
STP for agneoltural products & services

BT & BIC concepts for Agriculiure and FoodTndustry

Recrwimem & Training of Agriculture and FoadIndustry sales people

Justification of Course |

This course is not covered m the syllabus of r‘tgnbuqmcqq Management. This Course Use stories and
real-lile seenarios that resonate with farmers, Learn techmiques o puide agri siodems 1o look at issues
from dillerent points of view.

Develop melhads 1o capitalize on an agribusiness™ unigue stratesic advantage,

Nuikd confidenze o convey how the agriculinre sales rep’s solution will be perlectly suited 1o meet the
customer's needs — and oliain conmitment to clese the deal.

Outcome for Students after completion of Course |

¢ Describe the various concepts relaed (o sules, markeling, recruitment and training.

+  The student will leamn step-by-siep sales 1eehniques, stage presence, self-cvaluation of veive, habils,
abilitics in sales, and understanding of sales carecr,

¢ This program will help swdems make decisions as to whether or nat they are gualified in sales, and
prepare them for a sales carcer 1 ey ¢hoose that vocation,

¢ The smdent will develop knowledpe and skills suliicient to gain and hold enwry-leve] Tols in Apri
Sales and Marketing,

¢ The Agriculture Sales, marketing. reeruiiment & training will develop and expand the student’s
knenwlede of Agricullure Business,

¢ Deconstruct the pros and cons of sample real world sales calls for producis of agriculture & food
_industry in B21 & B2C damain, -

Syllabos

»  Tntrvduclion- Introduction o SMART madule. Importance of SMART module at entry level in
Indusiry,

»  Scgmentation, Targeling & Tositioning: STP for Agriculwral and Food products & services.
Sezmenlation. Targeting & Positioning [or sirategic Business Unil (SBUY, Sales Action Plan (SAI",
Components af sales action plan, Dillereut Templates for effective SAIL

=~ Markeling&Sales —lintroduction to Rural marketing, Business to Business markeling in agriculture
and Foed indostry, Business to consumer marketing in agricolture and lood indusiry,  Business to
Business Sales (activity based). Business to consumer Sales (activity based) in apriculture and Food
industry,

~  Sales P'rocess (7 steps):Prospecting, Preparation, Approach, Presentation, Handling objections,
Closing, Follow-upRural Consumer Behavior, Rural Product Catepories, Challenges for Rural
Communication: Massage & Media for Rural Communication,

#  Reerviimeni & Training — Job analysis, screening the candidates, Hiring process & hiring decisions,

lLf.ImL reference checking, Training need assessment, Training methods, fraining cvaluation.

FVJIU-I.I.IUH "lrlLlhud
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Test- 30 MOCQ based 1est Tor the evaluation efMememibering sind Understanding
Ficld Work- Fieldactivity will he conducted in both B2B & D2C method ataclual nmrkuiphcc ——
30 Marks activily based on Analyzing, Applying, Creating, Evaluating. 7 s Lop, SN




CPP Code LBSABM?2019-21/04

Title of Course Certificate Course in Production
planning and Operation
management for the Agriculiure
and food industry

Course Credit 2

Course Teaching Hours 30
Practical/Project/Training Hours 10

Evaluation hours 1

No. Of Proposed Students 90

Course Coordinator, Prof.ChandrakantThorat

Content of Proposed Course

- Introduction to concepts of Production Planning and Cantrol Manegemen in Agriculture
Industry

- Good Manulacturing Praclices in Agriculture Industry

= Role of Different apencies in Production Planning and Operations Management in
Agriculture and Food Industry

- Differeni PPC functions in Agriculture end Food Industry

Justification of Course _
(How this course is separate from existing Syllabus) |

This course iz not covered in the syllabus of Agriculture Management. Product:on Planning
and Operations management in Agricultureare considered (o be a proven mechanism for
delivering quality of product and service in this secior.This course analyses the current
status of PPC in the Agriculture and food indostry and its relevance ta a eross-section of
the industry.

Outcome for Students after completion of Course |

s To gain knowledge in advanced planning and Forecasting in Agriculture end Food Industry

= To train lhe students to be competenl working professionals in the PPC in Agriculture
andfoodindustry.

* To encourage students to the entrepreneurs and develop the capacity for setling up small scale
enterprises with respect to Aericulture and food industry within the country

Syllabus.

» Agricultural Production Planning and Cantrol: functions of production planning and
¢onirel,its objective, different aystem of manutacture production cycle, echeduling and
conirelof produclion and ils eonirel procedures and devices,

» Total quality management, considerations, stage of quality conirol, standard and
specilicalions, quality assurance and quality drcles. Scheduling psychology,
meihedelogy and contral techniques.Legal aspects of quality control.

» Capacity planning-models; process planning—aggregate planning—scheduling-
maintenancemanagement concept-work study, method study, work measurement,
work sampling, workenvironment, industrial safety,

~ Resource Planning and Budpeting: Importance and techniques, methods to sludy
work measurement. Production control for conteniment's, inlermitlent and projecl
system. Production forecasting and preduction inventories.

7 Resource Managemeni: Management ¢f resources: source of supply of material,
selectionand evaluation, purchase management-Cost reduclion. Slora Manageament
location,storage methods and documentation of Government pclicies.




CPP Code LBSABM2019-21/05 |

Title of Course Certlficate Course In Digltal tool for |
reporting and data analysls

Course Credit 2

Course Teaching Hours 20

Practical/Project/Training Hours 20

Evaluation hours 1

No. Of Proposed Students 120

Course Coordinator Dr.Ganesh Pathak

Content of Proposed Course

Orverview of Dlgltu.'l Praclices in Agriculture and Healthcare Industry.
- Indetail Stedy of MS-Office for Agriculiure and Healtheare Industry.
- Overview pf ERP& CRM

lustification of Course
(How this course is separate from Emting Syllabus)

This course is not covered in the syllabus of Agriculture and Healthcare Industry. |
Digitizetion in Agriculture and Healthcare Industryimposes on Application bese Learning
and gives students broad view about latest digital practices in agriculture industry,

 Outcome for Students after completion of Course | |
e To StrengthenAgriculture and Healthcare IndustryMarket Access with ICT and Digital Tools.
» To tmein the students Lo be compeient working professionals in the Pharma & Healthcare
Industry.
» To encourage studenis (o be entrepreneurs and develop the capecity for setting up smell scele
enterprises with respect to food within the country.

Syllabus

# Introduetion to Geogle Suite- overview of google applications like Google Analytics, Google
forms, Google slides, Maps etc.

> Introduction to Ms-Office - In details study of various applicelions provided by Microsoft
Such as Windows Operating System, PowerPoint Presentation, Ms-Excel, Advance Excel,
Microsofl Word.

¥ A Bird Eye View of ERP - The scope of ERP includes Supply Chain, Finance, Customer
Relationship Management, Humen Resources, Manufacturing, Project Managemenl,
Workflow, Business Inlelligence, Collaboration, Integralion and Data Services.

*» Qverview of CRM - A strategic docket for optimizing profitability and ensuring business
continuity by aligning organisational [ocus, processes and products to cuslomer values,




CPP Code LBSABM2019-21/06

Title of Course Cerlificate Coorse in  Quality
Assurance and Quality Conlrol
Managemenl for the Agriculiore and

food Industry
Course Credit 2
Course Teaching Hours. 20 !
 Practical/Project/Training Hours 10
Evaluation hours s
No. Of Proposed Students 90 o
Course Coordinator Prof ChandrakantThorat

Content of Proposed Course
- Introduclion to concepts of Quality Assnrance and Control Management in Agricnlture and
Food Industry
- {Good Manufecturing Praclices in Agniculture and Food Industry
- Role of Different agencics in Quality Assurance and Control Management in Agriculure
and Food Industry
-  Different quality standards
Justification of Course
(How this course is separate from existing Syllabus)
This course is not covered in the syllabus of Agribusiness Managemeant, Quality sssurance
(QA) standands are considered to be & proven mechenism for delivering quality of product
end service in this sector.This course analyses the current slatus of QA in the food and
Agriculture industry and ils relevance to a cross-section of the industry,
Outcome for Students after mmpletlnn of Course |

» To gain knowledge in advanced Instrumentation for quality assurance

* To train the students 1o be competent working professionals in the food and Agri-culture , in
the prduction of quality food by imparting better nutritiona), sanitation & hygiene concepts.

¢ To encourage students to the entrepreneurs and develop the capacity for setling up small scale
enterprises with respect to food within the country

[ Syllabuy

| > Introduction to concepts of food quality, food safety, food quality assurance and food quality
management; dbjectives, importance and functicns of quality centrol, Current challenges to
food safety. Basic concepts of quality management, importance of quelity and the role of
guality assurance in agribusiness.

# Food edulteration, nalure of adulterants, methods of evaluation of food adullerants end loxic
constituents. Principles of food quality assurance, 1otal quality management (TQM) — good
manviacturing/management prectices, good hygienic praclices, good leb praclices, generul
ewareness and role of management praclices in quality control Food safsty management,
epplications of HACCP in food safety, concept of food traceability for food safety.

> Slatistical quality control in food industry Food safety and Standards Act : salient provision
and prospects, Role of nationsl and intemmational regulatory agencies, Burcau of Indian
Standards (BIS), AGMARK, Food Safety end Standards Authority of India (FSSAI),
Introduction to WTO apreements: SPS and TBT egreements, Codex alimentarious
commission, USFDA, International organization for standards (ISQ) and its standards for food
quality and safety {150 2000 series, ISO 22000, ISO 15161, ISO 14000)

» TOM and business strategy. Quality control precess end its relevence in Agribusiness Industry.
Quality grades and standards; overview and relevance, benefils lo consumers, producers and
food procsssors, food grades and standards for various food commodities; cereals, fruits and
vegetables, meats, pouliry products.

HACCP, 1S0%000, auditing and certification

~ Statistics relevent to quality control, 1:lu=ﬂitg.'r control charts vsed in the food industry, process i 3
contrel to assure food quality, food processing, food quality siandards and world food tradc '



CPP Cade LBSABM201%-21/07

Title of Course Ceriificale Course in Supply chain and
logistica  management for  (he
agriculiure and food induostry

‘Course Credit 2

Course Teaching Hours: 20

Practical/Project/Training Hours 10
‘Evaluation hours 1

No. Of Proposed Students 90 B
Course Coordinator Prof.ChandrakantThorat

_Content of Proposed Course

Introduction 0 concepis of Supply Chain and Logistics Agriculture and Food Industry
- Good Practices in Agricnlture and Food Industry in SCM and Logistics.
- Role of Different agencies in SCM aad Logistics in Agricullure and Food Industry
-  Different quality standards .

Justification of Course
(How! this colirse is separate from existing Syllabus)

This course is nol covered in the syllabus of Agribvsiness Management. Supply Chain and
Logistics in Agricultureand Food Industry are considered 1o be 8 proven mechanism for
delivering quality of product and service in this sector.This course analyses the current
status of SCM and Logistics in the food end Agriculture industry and its relevance 1o a
cross-section of the industry.

‘Outcome for Students after completion of Course |

* To gain knowledge in SCM and Logislics in agriculture and food industry.

* To train the students to be competent working professionals inSCM end Logislics in the [ood
and Agri-culture.

» To encourage students 1 the enireprencurs and develop the capacity for setting up small scale
enterprises with respect 1o agricullure and lood within the couniry

Svllubus

Supply chaia management practices and strategias for Agriculture and food Industry.

Integraled model of Costomer Life Cyecle, Demend Mansgement and Supply Chain
Management for Agriculture and food Industry.

Supply chain lorecasting - techniques and tools for Agriculture and food Industry.

Supply chain processes and Integration of supply chain processes [or Agriculture and food Industry.

Leveraging cost and risk through supply chain management systems for Agriculture and food
Industry ,

Lean and agile supply chain Models for Agriculture end food Industry.
Green supply chain iniliatives and practices [or Agriculture and food Industry.

Sopply chein management systems and its integration with enterprise resource planning and
Customer Relationship Management for Agricullure end food Industry.

Coordination in supply chair, measuring supply chein performance.

cbusiness and supply chain




CPP Code LESABM2019-21/08

Title of Course Certificate Course in Import Export
business managementi (Lead
generation, documentation and

process} for the Agriculture and food
industry

Course Credit

4

Course Teaching Hours

30

Practical/Project/Training Hours

10

Evaluation hours

I

No. OF Proposed Students

120)

Course Coordinator

Prof Rajesh Gade

Content of Proposed Course

- Introduction 1o Impoerts and Exports for Agriculture and Food Industry
- Managemient of Import and Exports for Agriculture and Food Indusiry
= Import Experl Documentation for Agricelture and Food Industry

- Import Export Procedures for Agriculture and Food Industry

- (lobal Trade and Logistics Management

- International Banking and Foreign Exchanpe Management

Justification of Course

This course is nol covered in the syllabus of Agribusiness Managerneni. This
Course 15 all about Export and Import Business Management for Agriculture and
Food Industry. SPPU has given International Business as Minor specialisation in
which one paper is about Import and Export but which is not applicable for Rural
and Agr, Busjness Management specialization students, This Course will only for
students those are interested to learn how lo go for Import and Export Business

related to Agriculture.

‘Outcome for Students after completion of
Course

¢ To gain knowledge of Management of Agri. based Import and Export Business.
¢ Students will get knowledge regarding Imporl Expor Documentation in details.

= To encourage students to gain knowledge of Import Export and think to become
entreprenewr and start import export business in future.

Svllabus

» Introduction to Imports and Exporis for Agriculiure and Food Industry :
Meaning and Definilion of Imports and Export — Classification in Agriculture and
Food Indusiry — Stralegy and Preparation for Export Marketing of Agriculture and
Food product — Export Marketing Organizations — Registration Formalities for
Agriculture and Food product — [EC — RCMC — Export Licensing — Seleciion of
Export Product — Identification of Markets — Methods of Exporling — Pricing
Quotations — Payment Terms — Letter of Credit - Liberzlization of Impeods —
Negative List for Imporis — Caiegories of Importers — Special Schemes for
Importers for Agriculture and Food preduct.

» Management of Impori and Exporis for Agriculiure and Food Indusiry: Basic
Concept of Import and Exporis - Understanding an Export Transaction - Direct
Quotation Melhod - Spot & Forward rales and booking of Forward contract for
exporls - Payment terms - contents and types of Letter of credit — Uniform Cusloms
Procedures for Documeniary Credits (UCPDC) - Excise clearance - Cusioms house
agenls — Marine insurance for Agriculture and Food product,




» Import Export Documentation for Agriculture and Food Industry:

Documentation System — Commercial Invoice — Shipping Bill — Certificate of
Origin — Consular Invoice — Mare's Receipl — Bill of Lading — GR Ferm - ISO
9000 - Procedure for oblaining ISO 9000 — BIS 14000 Certificalion — Types of
Manne Insurance Policies - Import Documents — Transport Decuments — Bill lo
Entry — Certificate of [nspection — Cerfificale of Measurements — Freight
Declaration - Principal, Auxiliary & Regulalory sel of documenis.

Import Export Procedures for Agriculture and Food Industry: Sieps in Export
Procedure — Exporl Conlract — Forward Cover — Export Finance — Instifulional
Jramework for Export Finance — Excise Clearance — Pre-shipment Inspection —
Methods of Preshipment Inspeclion — Marine Insurance — Role of Clearing and
Forwarding Agents — Shipping and Customs Formalilies — Customs EDI System —
Negotialion of Documents — Realisalion of Exporls Proceeds - Pre-Import
Procedure — Steps in Import Procedure — Legal Dimensions of Impor Procedure -
Customs Formalities for Imports — Warehousing of Imporied goods — Exchange
Control Provisions lor Imports — Retirecment of Export Documents.




—

PP Code LBSABM2019-21/09 |

Title of Course Cerfificate Conrse in Financial |

reporting analysis, cost control and
contribution management for the
Agriculiure and food induastry

Course Credit 2
Course Teaching Hours 20
Practical/Project/Training Hours 10
Evaluation hours ]
No. Of Proposed Students ()
Course Coordinator Praf Rafesh Gade

Content of Proposed Course

The conceptual framework for the prepamtion and presenlalion of financial
statements

The preparalion and presentation of financial statements for single companies in
compliance with legal and regulatory requirements, including the relevant
Intemnational Accounting Siandards

The preparation and presentation of financial statements for groups in compliance
with legal and regulatory requirements, including the relevant Imernational
Accounting Standards

Analysis and interpretation of accounts

Justification of Course I

This 15 unique course designed for students to improve analylical skills and brief
knowledge io make financial reporting and analysis. This course help 1o students io
undersland financial siaiement and based on this ¢can take decisions.

Outcome for Students after completion of
Course

Able to explain the language, concepts and use of financial accounts and reports
Apply the skills necessary for lhe preparation and presentation of financial
statermenls for single and group companies in compliance with lepal and regulatory
requirements.

Prepare reporis and presentations relating to financial matters for the board and
senior officers of organizations.

Syllabus

» Introduction of Financial Apalysis: Analysis of various key Financial Statement

(more focus on B/S, Cash flow, Income & Expenses), Revenue& cosl Forecasting,
Evaluation of a company using ralio analysis, idle ratio & how to improve ratios
Meaning of Financial Reporting, format & Its analysis: Financial Reporting of
Current Assel & Non-Current Assets, Invenlory, Budgeling of Business/Dept.,
Overview of Costing & cost conirol in business

financial statements for proups in compliance with legal and regulatory
requirements, including the relevant International Accounting Standards
Accounting Standards: Disclosure of Accounling Policies, Valuation of
Inventories: Cash Flow Statements




¥ Preparation and presentation of [inancial statements for single companies in
compliance with legal and regularory requirements, including t(he relevant
International Accounting Standards

¥ Account/Finmnce bagic calculation/mathematics: Percentage, Profilability,
Growth rate, Margin, Interest, CVF, CVAF PVF, PVAF BEP etc
Note: Numerical problems need (o solve related to syllabns.




CPP Code LEBSABXI009-21/10

Title of Coursa Cerlilicale Course in Dala analysis Tor decision
making for the Agricullure and Fand indosiry

Course Credit 2

Course Teaching Hours 10

Practical/Project/Training Hours 20

Evaluation hours il -

MNo. Ol Proposed Students 830

Course Coordinator - Prof, Pra_nita )'-".rbE!_t

Content of Proposed Course = =

o lnlroduction

s Dt Cxploraton and Reduction in Agnicullure & Food Indostry
s Drealing with Uncenainy and Analvzing Risk in Apeiculiure & Tood lndustry
»  Decision Analytics in Agricnlture & Food Indusine

Justification of Course |

e This course 15 nod covered i the syilabus,

+ This course is impenant to students as on various positons they need 10 ke importam deeisions amd
they should understand how (o analvze the business.

e [evelop imethards o capaialize on an agnbusiness” unigue siraleeic advantaee,

Qutcome for Stuedents after completion of Course |_

o Deseribe 1he various concepds related 1o Business Analysis.

= The student will learnhow wo deline and identily a specilie problem for g business analysis
This program will help students make decisions relaled (o business efTectively,
The student will be able wsolve models lor business problems that require yes/ne decisions and
logieal comsiraimis,

Sylalns

# Introduction: Introduction o business analysis and how they are associated with dilTerent
perspectives on strategy in Agriculture & Food Industry, How to define and idenlily a specilic
problem for a business analysis in Agriculiire & Food Indosiry,

#  Data Exploration and Redoetion in Agriculture & Food Indosiry What iz Closter Analysis, Do
Reducuen Preparing Data and Measuting Dissimilaritics, [ierarchical and k-Means Clusiering,
Clusler Analysis with Cxeel

~ Dealing wiith Uncertuinty and Analyzing Risk in Agricullure & Foad Industey Delining Guipul
Variables and Awnalyzing the Results Using Mistorical Data o Model Uncenainty Models with
Correlated Uncenain Variables Creating and Interpreting Charts, Using Averapge Values versus
Simulation

#  Decision Analytics in Agricullure & Food Industcy Formulaie and solve models Gor Lusiness
prablems that requires yesno decisions and logical constraints, Create models that mix teclhinigues and
lools such as simulation and apiimizaton Analyze and interpret results @ make informed decisions




Key Indicator- 1.2 Academic
Flexibility

1.2.1 Number of Add
on/ Certificate/ Value

added programs
offered during the last

five years

Syllabus of Certificates
for Year 2018-19
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RE',} Career Progression Certification jﬂ'ﬁ
B oA S ART

Certificate
Na.

Mame of Certificate

Contents

Haours

LBS 301

Soctal Media and
Perscnal Branding

Social Media Revolution
Overview of social media

Social Medial Classification

SMM and benefits, Assignments
Exercise on setting up campaigns
Social Media Analytics

Personal Branding Concept

#+ Personal Branding Exercise

Get started on your Brand print

i
o
.
oo
o
o

30 Hours

LB5 302

Corporate
Etiquettes and
Grooming

% Personal Appearance
% Personal Hygiena

+ Sell-Assessment

% Conversational Technigues

<+ Small talk and networking, developing Business

Ralation

30 hours

LBS 303

Working in Excel

< Qverview of MS Excel
Table and Formatting

Simple Calculation

Report Praparation

Advance Charting

Fivcl Table and Pivot reporting macros

Y-lookup

L] L] - L] L]
‘.. ... ... ..- -.l

£0 hours

LBS 204

Ethics in Business

Introduction to Business Ethics
Rales of Business ethics in Various Types of
business Structure

*+ Structure of Business Ethics
Duration ethics in woarkplace

Code of tonducts, Code of ethics
CSR

Ethic's positive impact on Business
Carporate inlegrily

Consurner rights

Sludy ol Indian Business Houses

A0 hours

LB5 205

Entrepreneurship
Unleashed

5 sleps enlrepreneurship

Entrepreneur ecosystem in India

Financial Institution and Legal Environment
Study of Indian Business Houses
Entrepreneurship and legal forms of Business

L] L] L) L) n
L Y e B

L]
.'ﬁ

-
".

30 hours

|

using relevant case studies
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Certificate
No.

Name of Certificate

Contents

Hours

LB5 306

S5MART

“% Theory steps of selling

< Demo and Class exercises Practical exposure ang
projects and performance analysis

%+ Introduction exchange of business cards
Whork station etiquettes

Email etiquattes

Business etiqueattes

Managing meetings

Telephone etiquettes

Presentation etiquettes

Dining etiquettes

Bathroocm etiquettes

Drassing and Grooming

R i:l 'I:'Il

g

30 hours




Key Indicator- 1.2 Academic
Flexibility

1.2.1 Number of Add
on/ Certificate/ Value

added programs
offered during the last

five years

Syllabus of Certificates
for Year 2017-18



o
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Career Progression Certification fﬂﬂﬂ

Certificate
MNo.

Name of Certificate

Contents

Hours

LBS 201

Life Skills

% Underslanding self concept of Social
Environment

# Concept ol self and public image. Workshop
an how to bridge the gap between Self and Public
image leading to Happiness.

A0 hours

LB5 202

Soctal Media and
Personal Branding

=+ Social Media Revolution

<+ QOverview of social media

Social Medial Classification

50M and benefits, Assignments
Exercise on setting up campaigns
Sacial Media Analytics

Parsonal Branding Concept
Personal Branding Exercisg

Get slarted on your Brand print

u u u -
LA R

¥

L3
'..

30 Hours

LBS 203

Corporate Etiquettes
and Grooming

<+ Personal Appearance

<+ Personal Hygiene

« Self-Assessment

*+ Conversational Techniques

<+ Small talk and networking, developing Business
Relation

330 hours

LBS 204

Working in Excel

2 Owerview of M5 Excel

Table and Formatting

Simple Calculation

Report Preparation

Advance Charting

Pivot Table and Pivot reporting macros

o V-Lookup

60 haurs

LBS 205

Ethics in Business

2 Introduction to Business Ethics
Roles of Business ethics in Various Types of
business Structure

<+ Structure of Business Elhics
Duration ethics in workplace

Code of conducts, Code of ethics
CSR

Ethic’'s posilive impact on Busingss
Corporate integrity

Consumer righls

Study of Indian Business Houses

LB5 206

Entrepreneurship
Unleashed

5 steps entrapraneurship
Entrepreneur ecosystermn in India

Financial Institution and Legal Environment // 4
Study of Indian Business Houses
Entrepreneurship and legal forms of Busin

30 hours

using relevant case studies

%




